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FEB OVERVIEW OF SOCIAL MEDIA USE
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DRIVING IT?
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1. azfindaAnsduses 2
(Secondary Infringement)
Case Study - Napster case
- Betamax

- MGM vs. Grokster U.S. Supreme Court (2005)
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ONLINE CURATOR

15. Online Curator

You are the contént you publish.
DiScomss curale and publish great content 1o get visibility online
set started f@BRFREE

%

NEW TREND OF SOCIAL MEDIA

16. Social Media

SOCIAL
MEDIA ' ¥
TRENDS = &,

%
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ARTIFICIAL INTELLIGENCE
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SEO SERVICE

Services
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gudoya (DATABASE)

Operational

Database

« Customer Database Analytical Database Data Warehouse Distributed Database
* Personal Database

¢ Inventory Database

Hypermedia Navigational

End-user Database External Database Database on the Web Database

Document-oriented
Databases Real-time Databases

‘H 4 7

In-Memory Databases

WHAT IS PROTECTED DATABASE UNDER THAI
LAWS?
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Call Now: 18886430221

The perfect domain name,
starting at $9.99
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DOMAIN
FOR SALE

Virtual Real Estate Brokers.
These arc some of the web sites that buy and sell domain names.

Best Domains. http://www.bestdomains.com
Cyberspace 21 http://www.cyberspaceZl.com
Domain Mart htep: //www.domainmart .com
Domain Name Trading http://wwe.qualityservices.com/domain.ntm
Domain Names hELp: / fwwe . doma innames com/dom. htm
Domain Sale htip://wwe.domainsale. com
http://www.domainreseller.com
http://domains.com
NETp: //wwe . 1Stcomelstserved. com
http://www.fordomains .com
http://idnames.com
hELR: / /www . doma i nname _com
http://www.lstcomelstserved.com
http:/jubilee. com
http: //waw.killernames.com
hEtp://we.multimediarealty . com/domainbroker
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% e :

EXAMPLE OF METATAG

An example of the use of the meta element
In one form, meta elements can specify HTTP headers which should be sent before the actual content when the
HTML page is served from Web server to client. For example:
<meta http-equiv="Content-Type" content="text/html" />

This specifies that the page should be served with an HTTP header called 'Content-Type' that has a value
"text/html'. This is a typical use of the meta element, which specifies the document type so a client (browser or
otherwise) knows what content type to render.

In the general form, a meta element specifies name and associated content attributes describing aspects of the
HTML page. For example:

<meta name="keywords" content="wikipedia,encyclopedia" />

In this example, the meta element identifies itself as containing the'keywords' relevant to the document,
Wikipedia and encyclopedia.

Meta tags can be used to indicate the location a business serves:
<meta name="zipcode" content="45212,45208,45218etc." />

/. ¢
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META TAG

What are Meta Tags and What seems to be the Problem?

A meta-tag is piece of HTML (Hyper Text Mark -up Language). It is used to indicate
certain information about web pages. One of the major uses of meta -tags is the
creation of keywords that will be recognized by search engines when users search
for them.

The problem that has emerged with meta-tags is the practice of inserting the names of
competing companies or frademarked names associated with companies into the
code. A search engine user may search on the basis of either the company name or
trademark and may be directed deceptively to the

web-site of the meta -tagger.

il [ ¢

META TAG

TM Infringement Through ‘Meta Tagging’?’

¢ “Use in the course of trade is required for all categories of infringement
® Note: particularly significant under the ‘double identity’ category, as no

additional requirement in addition to the said identity needs to be satisfied.

il [ ¢
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META TAG

Use as a meta-tag as ‘use in the course of tradée?

¢ Roadtech Computer Systems Ltd. v. Mandata (management and Data
Services) Ltd.

® Reed Executive plc and Reed Solutions plc v Reed Business Information Ltd,
Reed Elsevier (UK) Ltd and Totaljobs.Com Lid

¢ Esso Societie Anonyme Francaise SA v Association Greenpeace France and

Societie Internet.Fr

il

KEYWORDS

Search Engines and Keyword Services

¢ Upon entering a search term to a search query box, two lists of URLs come up:
‘natural results’ and ‘sponsored results’.

® Unlike the natural result list, the sponsored results lists is triggered as a result of an
advertiser paying an Internet search engine for its ad to appear in response to
certain search queries.

® The search engine has complete control over the terms it offers for sale and use,
known as ‘keywords’, so that certain URLs may appear in the sponsored results list.

® Question: where the said keyword consist of a registered trademark can the
offering and sale of such keyword to a third party (i.e. an undertaking other than the
trademark proprietor) constitute trademark infringement?

il
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KEYWORDS

Which begs the question ...

® Where the said keyword consist of a registered trademark, can the offering
and sale of such keyword to a third party (i.e. an undertaking other than the
trademark proprietor) constitute trademark infringement on behalf of the

search engine?

il [ ¢

KEYWORDS

And the answer is...

¢ It depends where...

¢ Even within the EU, where TM law is harmonized, the answer is not yet clear.

® On May 2009 Google made the following statement: “as of June 4 [2009],
Google will no longer review keyword lists for monitored trademarks in these
countries. This will bring these countries into line with the US, Canada, UK and
Ireland who already employ this policy””

® These countries’ refers to a list comprising of 190 countries!

il [ ¢
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TMs Infringement in the EU

¢ ‘Use in the course of trade as a prerequisite for infringement
- Dir. 89/104, Art. 5(1)(a)
- Reg. 40/94, Art. 9(1)(a)

¢ Under the ‘double identity’ provision no other requirement needs to be
satisfied

® Does the offering of a trademark as a keyword constitute‘use in the course of

trade’?

Ve &

KEYWORDS

‘Use in the course of trade ’ in the EU: some examples for national interpretation
France:
¢ Keyword use = use in the course of trade
- Google v. Meridian (Court of Appeal of Versailles 24.5.2007)
- Viaticum & Luteciel (BDV) vs. Google (Court of Appeal of Versailles, 10.3.2005)
¢ Keyword use # use in the course of trade
- Atrya vs. Google and K par K/Techni Feneres, (Court of Appeal of Strasburg,
20.7.2007)
¢ Referral to the ECJ: Court of Cassation, Louis Vuitton vs. Google, 20.5.2008

Ve [ 5
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‘Use in the course of trade’ in the EU: some examples for national interpretation

Germany:

® In 2006 the federal Supreme Court held that use as a metatag constitute ‘use in the
course of trade’ (Versaumnisurteil vom 18.5.2006, Aktenzeichen: | ZR 183/03).

¢ Subsequently, lower Germany courts deciding in ‘keyword use’ cases mainly engaged
in a discussion on whether or not their treatment of keywords in this context should be
equal to that of metatags. Their findings on this issue have been far from consistent.

° Recent referral to the ECJ by the BGH : “bananabay” (I ZR 125/07)

e

KEYWORDS

‘Use in the course of trade€ in the EU: some examples for national interpretation

United Kingdom:
® Reed v. Reed

® Case involving 2nd category infringement and not under‘double identity’
provision.
¢ Thus, obiter dicta statement by Jacob k:“It may be that an invisible use of
this sort is not use at all for the purposes of this trademark legislation...”
® Wilson v. Yahoo!
® Again, case involving 2nd category infringement
® Morgan J regard to the functions of his trademark, stating, obiter dicta

H “ )/) that such use cannot affect the trademark proprietors interests having
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ARBITRATION ONLINE

WIPO

Global Innovation Index 201§ - innovation Policies
for Development

WIPO is the global forum for intellectual property services, policy, information and cooperation

We deliver global services for O
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An invention involves an
inventive step if, having
regard to prior art, it is not
obvious to a person skilled in
the art at the time of the filing
date or priority date of the

An invention that can be produced and
used in any industry shall be industrially
applicable.

- Sec. 27, RA 8293
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TV for the sake of living: #on the night of August 31 - NHK (2017-2018

help people who get the blues on the last night of the summer holidays to share their feelings. The
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the National Agriculture Day Moment, National Geographic distributed 38 social

2 d \ more than 111 million impressions and 2.7 million
posts and four themed Snapchat units, garnering 95.6 million 5 3 &
impressions and 2.3 million engagements (both 2.5x higher than initial goals). engagements in a smgle day. erUgh 30 social posts
rethink the production and consumption of food global water issue
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How you FIT in media industry...
now and in the future?
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NEWS Content CHANGE to serve People behavior more than update

NEWS 30%

INFORMATION

Media NEW S-CURVE

Own
- Product
- Platform
- Requlator

New opportunities
- Right platform right target
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Digital media - Metaversa content
- Digital financa
Product
Social boost DeCentralize
- Wabsita Page View o Descending
- Revenue g . - Social left publisher
! WeBSHTE - Average ad network
'
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Transformation Turning point
- Veary claar direction
- Brand trusted/Love
- Website outstanding
- DATA monstization
- Conversion
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Impression data 8§ Behavioral data

; Your website
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Settlng up the basics 5) Ad Inventory

e number of Ad Units

you to sell to advertisers

z : ‘ 3) Ad Tag

1) Ad Units "

) identifies Ad Unit
Discrete spaces on your location on your site
website for ads

page and position

Act 4) Ad S
2) Content Management / ) bt ‘
System (CMS) Delivers or traffics
Ad Units and content are : hAd
set up in your CMS Unit through its Ad Tag

6) Ad Impressions
Total number of times each Ad

Unit has been viewed

What technology do you need?

PROGRAMMATIC BUYING DEAL TYPES

Open Auction Private Auctions Preferred Doals Guarantoed Deals

Google News initiative

wnansdsgnaunisausaidelfiRnag neldlasaniseusn @l fimnisimuwAnenmaaginie : dedlulsaGauaesdenn O w.e. 2565



dlinnunoenualusyy
nsafesniugunin

dotulsuSauvavdvau
Media as Social School
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What digital sales approach is best for you?

Sefling your digital advertising
directly to clients
How many direct High
advertiser
relationships do you North Am: 100+
have? LATAM: 50+
High
How are your ad rates
(CPMs)? North Am: $10-$20 CPM
LATAM: $2-$8 CPM
What percent of your Medium
sl North Am: 60-80%
LATAM: 30-60%
® Sales team
« Campaign fulfiliment staff
What resources do
you 0 member. managing setup
through delivery, billing,
and reporting
Technology needed Ad solution

Direct Sales

Programmatic

Seiling your digital advertising
through an automated platform

North Am: <20
LATAM: <10

Low

North Am: <§5 CPM
LATAM: <$0.50 CPM

High

North Am: 100%
LATAM: 90%

* Resource to manage ad

PROVIDERS
ASSOCIATION

6

ammisdouasusrond
T A RS COAC, O TALINE

Hybrid

Combination o

Medium

North Am: 20-100
LATAM: 10-50

Medium

North Am: $6-$10 CPM
LATAM: $0.50-$2 CPM

High

k partner(eg Ad:

Ad exchange, supply side
platform or ad network partner

What technology do you need?

PRIORITIZATION IN THE AD SERVER

Typical Publisher

Premium Direct

Standard Direct

Premium Programmatic

Open Programmatic

o Sponsorship
o Custom Executions

o Context Targeting

* Audience Targeting

© ROS (Run of Site) & RON
(Run of Network)

o PMP(Private marketplace)

© SSP (supply side platform)
o Ad Networks

© High CPM and yield
® Direct Demand
* Non Standard

e High Volume
e Guaranteed Delivery

® Prioritized remnant
* Repackaged media

o Undifferentiated media
e Demand-Supply
* imbalance

Google

181

Google News Initiative
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What digital sales approach is best for you?
1. Direct Sales

2. Programmatic
You manage the entire end-to-end Sell your ad inventory through an
digital campaign sales and outsourced ad an automated
fulfillment process. technology platform.

Sponsorship

ammisdouasusrond
T A RS COAC, O TALINE

3. Hybrid
Utilize both direct sales and
programmatic

; g SCPM
! i
§ 3 |-
Low Fill rate % High
Google
Core Web Vitals
IMPACT OF CORE WEB VITALS ON SEARCHABILITY
Loading
Core Web Vitals e s the intended action happening?
e s your article loading?
Loading
b dasinscl i o Interactivity
TR0 ® s your site responsive?
st ‘I:v;:;’i‘élj;“y’F 22 _ * sk s trYing 2 C“Ck imo .
g Bt article, do you get redirected to it
Visual Stability smoothly?
Cumulative Layout Shif
Visual Stability
® |Is the experience delightful?
e If reading content on your site,
does it keep jumping around and
make the experience frustrating?

nansUsznauniseusn@lfufnis melilassniseusn@ljuRnsimudnanindeginig

Google
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What ad products should you consider?

Ad inventory formats

ad
3

Banner/Display ads
Graphic display unit that can
contain text, images, flash, video
or audio. |IAB research 89% of all
ad impressions are:
1.300 x 250 Medium Rectangle (40%)
2.728 x 90 Leaderboard (25%)
3320 x 50 Mobile Leaderboard (12%)
4.160 x 600 Wide Skyscraper (12%)

@ g

6

PROVIDERS
AomulsuSBUvovaA S ammisdousasusrionia
Media as Social School SONP I AL RS COAC, O THALINE
O—
———
R
| ssoe—en]
Native ads Interstitial ads
Content formatted to match your Cover a user's full screen
site sponsored by an advertiser between content articles, pages

or sections

An overview of two sales structures for digital advertising

Small publisher example

Digital

Account
Re;

Operations
Le

Digital Ops
Lead

Medium publisher example

Digital
Lead

Digital
Account
Rep Rep

Digital

Account

Operations
Lead

Digital Ops
Lead

Creative
Designer/
Writer

Campaign
Coordinator

Google News Initiative
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In a hybrid approach, you will have to ensure coverage
across sales and operations focused roles.

Operations

Lead more revenue with one
dedicated salesperson
versus no dedicated

salesperson

Sales Lead

o

Digital Digital Ops

Lead

Source: Sembra Media -
Ad Formats to avoid on mobile
MOBILE WEB EXPERIENCE
Pop-up Ads Prestitial Ads Ad Density Higher Than 30% Flashing Animated Ads
Ads that pop up and Ads that appear on a mobile Ads that take up more than 30% of Ads that animate and “flash”™
block the main content page before content loads, the vertical height of a page with rapidly changing
of the page blocking the content background, text or colors.
Auto-playing Video Ads Postitial Ads with Countdown Full-screen Scroll over Ads Large Sticky Ads
with Sound Ads with countdown timers that Ads that force a user to scroll Ads that stick to a side of a
Ads that auto-play video force users to wait before they through an ad that appears on top mobile page.regardiess of a
with sound automatically, can dismiss the ad, or for the ad of content user’s efforts to scroll
without any user interaction to close or redirect them Go gic
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Media as Social School

5783v791 7 SEO & Google Analytic
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SEO & Google ANALYTICS&Search
CONSOLE&AD Word

suANKNAAZ1IDDU Ly

kaowrote sutapakdi
8 MAY 2022

IMRKAOWROTE SUTAPAKDI  py
148 YEARS OLD a

§ASSOCIATE DIRECTOR (2019-NOW)
§>TNN DIGITAL MEDIA

:INNTHAILAND.COM :
fALL SOCIAL MEDIA (FBYTTW,IG,LINETIKTOK) :
IMAKE YT 1M SUBSCRIBERS / YEAR $

:>SIAMSPORT.CO.TH $

$1999-2018 (19 YEARS) — ;.
OPERATION DIRECTOR :
:SOCIAL MEDIA (FBYT)

{>ADVISER SONP ¢
:>PRESIDENT SONP et :
i>PRESS COUNCIL THAILAND o £

{SPEAKERS :
:YOUNG DIGITAL NEWS PROVIDERS (SPEAKER)
ISMART SME (IMPACT)

IMOBILE FIRST (TNN TOWN HALL)

SOCIAL MEDIA FOR PRESS (LAO-VIANTIAN)

ISEMINAR

:MEDIA TRANFORMATION
IASO SUMMIT 2021

YT YEAR 2020YT YEAR 2021
:FACEBOOK CLOUDTANGLE
:GOOGLE WEBMASTER 2018
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o KNOW YOUR CUSTOMERS : KYC
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oels
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Cold Keyword
Warm Keyword
Hot Keyword

Solutions
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®
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'WEBSITE IS OUT PROPERTY AND OUR DATA

AR

W What is Goals For Facebook
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’3’6\:}1]536%? (Objectives)

1. elidlamnumnefiuiasawesdin Digital Disruption waznansgnuiiil
MBgINg
2. ieliGeuiinedadivinlvigsiaanunsaususidigen Digital Disruption

a

3. ienseiuliinaufn nsient uaswaniuasunnufnmiusessia ey

fiu Digital Disruption
I UIZaIATINgANSIN (Behavioral Objectives)

1. fiFsuimnuymnudilaf eaduanuniisuaznansznuves Digital
Disruption fidswasiegsna aasnauirlamedaviedadediviligsfsannsausuiilier
’38@11484?1 Digital Disruption

2. HiSsuanunsnfn As1eh uanspuAnmiuwezefusiensalinyvesgsna
fiusraueudiSanazdumalunisuiiowazusudilvidfu Digital Disruption
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35n1380u (Teaching Approach)

Media as Social School

SONP

ONUNE 4 \
ews ‘T)
FROVIDERS

ammisdoulasusionf
T ST PRESS COMCH, O TRALAN

M nsussene (Lecture) ko N159AUs19 (Discussion)

M msiseuilnelddetam (Problem-based Leaming)

M asEeunsaeunuy Hybrid Learning System

M nsélfinw (Case Study)

donisaou (Teaching Aids/Instructional Media)

|Z| gﬂm‘w (Pictures) wag @lanussene (Slide Presentation)

211

M ze5&nmsednd Electronic Media) 1wy Option Finder, VCD, DVD, e-book “1a*

nanssudmIvgi3eu (Learner Activities)

M mséunihdieya (Data/information Search) way msésaadeya (Survey)

M nsszavaues (Brainstorming)

M nsiaue (Presentation)

WHUNSEaU (Teaching Plan/ 3 431u4)

- Aanssumsi3eunisaew/dedild
o r N Wada/518az1980 17281 (Activities and Media)
" (Topic/Details) (Time) deilld fanssy HUsI818
(N (Media) (Activities) (Lecturer)
1 LUzUINTZUIUNITANT 10 PPT LUzUInULDY WUUSPY
CRIRRFRLY UM (Uss818) wlanaeod
2 | Wlaanunngves 30 PPT nsenAusY WUUSPY
Digital U (Us5818) wlandeas
Transformation Wag
Digital Disruption
3 UILLNNUDY 30 PPT n150AUTY WHUS AL
Digital Disruption U (Us5818) wlandeas
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212 aad O (‘;’/
B e et SONP i o
. Aanssunisieunisaew/dedild
mﬂ. N ate/seazdun 1381 (Activities and Media)
" (Topic/Details) (Time) doilld fanssu ussene
(o) (Media) (Activities) (Lecturer)
4 | nydlfinn 30 PPT Sgusuay sl
UM + VDO aaUseN | wlandges
NIUANLIATS
5 | wansznusazinedad 25 PPT N158AYIY wHuSe
ﬁﬂiﬁﬁjﬁﬁ]mmm UM + VDO wlanangag
Uusingen Digital
Disruption
6 | ondwuusslugn 10 PPT n150AUTE wiusmY
Digital Disruption UM (UsS818) wlandeas
7 | vUAR ALY way | 45 Flip Chart | msAuadoya | waudmmi
wanidsuanudndi | und (Waue) | szeauausd way | wuand1eed
sogsnaiudayiu dnausilungy
Digital Disruption

nuewg  uNunnsaeudonlisunuadlanuanamangay

[

n13UsEiuNanT13eus (Learning Evaluation)

aduvasUsliunan1siieus = 100%

1. Iniide (Attitude and Approaches) laun nsfidusinluduiseu
(Participation) 70%

2. AnsuLaue (Presentation) 30%

NIWBINTUITNOUNITI3EUNNSEDU (Teaching and Learning Resources)

M 1. Disital Disruption n1sHUaBuWUaIRaENISUSUSH, PeerPower

M 2. Digital Disruption fieexls? danasioganasngg og13ls?, ThaiBusinessSearch

https://www.thaibusinesssearch.com/marketing/digital-disruption/

M 3. Digital Transformation feezls Tviaglslatnslulangsia, Ourgreenfish

https://blog.ourgreenfish.com/th/what-is-digital-transformation-business-world
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M 4. Innovation in Digital ERA, IA.AT.NG LATEIUNS
M 5. Ualn 10 o13nlvial 1us gA Business Disruption 2020, Salika.co

https://www.salika.co/2020/07/17/10-top-occupations-business-disruption-

2020/
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nangnsHaYUBUFETHUAE
o [ = (Y 1 a Y
melalasensdadulsatsuvasdnuuianisiteus
U321u7a3193%1 (Course Syllabus)

Fo3v1 (Course Title) ﬂﬂiﬁ@?ﬂi?jﬁﬂﬂﬂ% (Community for Health)
U338 (Lecturer) 59IAARS19158 ATINATL UsenugaTTn
Furudalug 2 §lua (2-0-0)

A195U1851873%1 (Course Description)
AmNuINguaz AR UesUA T sznouse 4 A g 3n daau uas
oy vénnsdeansquang msdeamsuuvddusuniiewauinunmdio uazainanis
WasuulaslugusuluUedsa
ingUszasA (Objectives)
1. ielvimnudifeafumnumneuayanud i@y uesguanizyuvy
2. ielirudifsadiundnnnsdeasquanizuaznsdeansuuuiidiusanile

WannguamInuaraiesnsilsunadlugurunuueasi

TUsEaIALlangAnssu (Behavioral Objectives)
1. Fsguaunsaszukasimuaveutedymarnizveagusunul

2.

el eXp

SHUANITN0TUNENANNNTEBANINT oNTEYRIAUTENDULALTEAUTDINT
= 1%
doansgunmela

3. fssuanInenlesuasuantainasimannisdeansiuldasiavisunas

Tugugukuuaasaniioundymaunneyuvulaegials
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35n1589u (Teaching Approach)
M nisussens (Lecture)
M nsdifnw (Case Study)

4| NSSYUSHUULEIMAIUNIAIEAULDY (Self-Study)

Aonsaon ((Teaching Aids/Instructional Media)
|Z| alanussene (Slide Presentation)

A ax

M Fe5.8nnseind (Electronic Media)
nanssudmiugiseu (Learner Activities)

M nsefusiengu (Discussion)

M nsiaue (Presentation)

NSNYINTUTZNBUNISL38UNTTEDU (Teaching and Learning Resources)

Na1IUIENBUNNSEDU

WHUNSEaY (Teaching Plan/ 3 42%u4)

NaNssUNISLS8UNITaOU/FN 1Y

anun | viada/suaziden L8 (Activities and Media)
(No.) (Topic/Details) | (Time) | #only nanssu HU35818
(Media) | (Activities) (Lecturer)
WUZEINULDY WUz
1 WAL NTEUIUNT 10 PPT WUZUINULEY | SA.ATINAD
IMTTEUS
AUMIELLAY PPT NISUTILY
2 AUFIAYVD 20 Clip MIeAUTe | sA.aTInAl
qUNIE nsfiANY nau
UAUANT : NAUNTBY NNy .
ATUNFUAUN .
3 | Yaymguanisyuvu 30 YUY 371.95.LNAY
. UYLV
IGENRIEIG AULDY

wnansdsznauniseusidedfuRng nnelilassniseusn@juinisimunAnanmdeninim : dadulsaBaurasdeen O we. 2565



216 a4d4 cl) (;) >
™ "‘ FuNDIT U 5‘" Ca Amnsdousasusioo
LLEARL LD " Media as Social School SONP T AL PRESS OO, OF TRALANE
AANTTUNTSLILUNITHOU/FN 1Y
A1UN $i198/518az10 80 281 (Activities and Media)
( No.) (Topic/Details) (Time) | do9ly fanssy HU35818
(Media) (Activities) (Lecturer)
NANNNTFRANTIUNIE
Winasan1sUas UL Uad
) PPT ANSUSTEN8
- 93AUTENBUNIT - .
il J 20 Clip A58AUIe SA.A5.LNAN
doans e ,
L nstifinu | nau
- SYAUNNSADENT
NTIATIAHSUANS
e UG
L - ) nyaiAne | _ )
UFURNIS : Tms1en AT .
5 ) . 40 YU ) SA.A5.LNAN
29AUSENBUNSEDANT 23AUsZNAUMS
AUDY |
#0ans

nsUsziliunan1sieus (Learning Evaluation)

M msfidusadludusou

M namsieseideszuuiyvauanizumy
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D = O
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ammisdoulasusionf

SONP THE AL PRESS CORACE, OF TRALANG

= < = [V 1 = I
melalasanisdaidulsatsuvasdnuuianisiteus

U5217a3193%1 (Course Syllabus)

%23%1 (Course Title) NOVINE 385354
KusI818 (Lecturer) a1slnyad eusfgleyiies
UL 1 Flug

A195UT31873%1 (Course Description)

WernUuRn1sAinwnsainsnseyimiuvdnngvaneuasasesssuliaennnoaiu
ngUseasA (Objectives)

A4 a |2 ua a v aw

el duwwimslumsusengAUGUR assenusTar Ssssu ndlanuusengiou

WL AN NANAMETTY

TUseaAlang@inssu (Behavioral Objectives)
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Media as Social School SONP Tﬂﬂ:ﬁ'ﬂ?ﬂﬁ
WANgAIHIYNTURDA1EUNL
dl [~4 = Y] 1 =} 74
melalasamsdealulsaFeuvasdinuunanisizeus
Uszuas18391 (Course Syllabus)

F9391 (Course Title) AMSILELNNSIES paduEe TuA T vne LY
Fuss818 (Lecturer) HYIEAIEns19158 A5, anaes AsansAny
Sruudalus 2 #las

A195UT31873%1 (Course Description)
ANUNIMElUN1INIsaNsMmansAdiaLaN1SE1LT 09U NFeNaYNSURY NBaY
UITUITAT NSEVIUNNTINENUVITINED N5ITUsElerandolasbnannosy kagn1sasna

UNUMAMATINTANTANARS IR

ngUszasA (Objectives)
1. el ausuidlamnuyiimeuazsuuuunag nsveanasussunsnisiy
sUwuUIiaNviany
Y v v oA Y A A
2. welvianuuaziuInialun13eenkuunszuIunIsiaLs 0ad1ud oo
NIAIAENS

o/

ngUsTaIABangAnssu (Behavioral Objectives)
1. fousuAnuimig wag lanalunisiauniisasmansviesiulugaiavia
LarABULIBSIIUN

2. HRUTINUNULAERRNLUUNSIENTBatmded miuudng
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Media s Social Schoal SONP e me
35n1589u (Teaching Approach)
M msusserendeusnsaegisszneu (hegreanisvine / Aduinte)
M eiusewanuasurnudniu
M snaesld Canvas Tuniseenuuunisididesdude
Aonmsaon ((Teaching Aids/Instructional Media)
|Z| Powerpoint
M aauidle shegns
nanssudmiugiseu (Learner Activities)
M niseduseuanddou
M snaessiufusenuuunisiaiesiude
WNUNNSEaU (Teaching Plan/ 3 719)
. Aanssumsiseunisaaw/aedild
md. U ide/51uazden 1381 (Activities and Media)
" (Topic/Details) | (Time) |  &oild nanssu HU35818
(N (Media) (Activities) (Lecturer)
1| enwvimewaglena | 1. | Powerpoint U581 HALAT.ANA
YBINTATNAUNDA IPLERN iUy | A3 fSens
VST TIANANS NSAANY AU
noY
UTTUNENNT
AU TEINA
2 ﬂaqﬂnémsLé'}L%"aﬁm 1 9. | Powerpoint UL HPLAT.ANA
Folfierusans AaUIALe aAUTe CERGER AT
FEns Fretede AL

wnansdsznauniseusidedfuRng nnelilassniseusn@juinisimunAnanmdeninim : dadulsaBaurasdeen O we. 2565




w  Zhx onh Oz (@
i SONP B
Aanssun1sSeunisaew/deiild
AU #U9/518a21990 1981 (Activities and Media)
( No.) (Topic/Details) (Time) | Hofild fanssy HU35818
(Media) (Activities) (Lecturer)
3 NAABIBNLUULALNNS | 30 Canvas | ARNssuNgy HALAT.EN AR
@3esdude U A5LaN AYASANY
Fostu
do
4 | duaue efUTe Lay 30 HA9TM | WLEue HPLAT. AN AR
189N155 0800 Y Wi | vesid | eduse AsaEnsAY
Uszloau DUTH

nuEwg kU saeuiionaUdsunuadlanuanumangay

n13UsiuNanIs3eus (Learning Evaluation)

M msfidusalufanssuuazniseiusiewanasuanumiu 20%

M NNSYNNINTTUDDNUUUNISLANT DIV UED

80%
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ILE il

NaNgnsHaYUVUFOATHUAE

meldlasanmsialulsaisuvasdinuuiinisseus

Uszuas18391 (Course Syllabus)

%231 (Course Title) WnsgugNyueaulal (Community Standard) Tunisudieaue

WHDMNUBILFRL LNARN DT
Kus3818 (Lecturer) 919135611138 YSumisna
AMUIUTILUY 1 9lua

A195UT31873%1 (Course Description)
I95FIUYNYY TaUeAY dninaeilunisiauationiniaunannasuig 9
Tawn Facebook, YouTube, Twitter wag TikTok
inQUszeed (Objectives)
alviausineatuiInsgugueu Tedsdu vaninaeitunisiiauaiieninig

wwanWasumag ¢ lawn Facebook, YouTube, Twitter uay TikTok

IUIZEIATINGANTIU (Behavioral Objectives)

a

Aseuiinuinnudlafeiuinsgugue Jederu aninaeitunisiaue

Wenmsiwaavasuns 9 lawn Facebook, YouTube, Twitter way TikTok
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35n1589u (Teaching Approach)

M nsussenendeusnsegalszneu (Fregransvham / aaddsle)

M nsdlfnw (Case Study)

donisaeou (Teaching Aids/Instructional Media)

M 3Un (Pictures) uag alanussene (Slide Presentation)

M 3u 9 Others (Please specify) 16l Case Study

nanssudmIugi3eu (Learner Activities)

M uwandsuanufngiu (discussion)

WHUNSEaY (Teaching Plan/ 3 42%u4)

. AanssunsiSeunisaow/defild
i 4 " Wada/suaziden 180 (Activities and Media)
i (Topic/Details) (Time) | Hodild fanssu usTene
(o) (Media) (Activities) | (Lecturer)
1 | wugdhdensiseus 10 PPT U558 9.U1313¢
LazuanUdsy wanae
Usgaunisal ANLARLIAY

2 | MRSTIUINYUVRS 10 PPT UTSEY 9.419713¢
Facebook Case Study | Case Study
waniUdsy
ANUAALTTY

3| ndnnaeiYN YUY 10 PPT U55878 9.U1313¢
YouTube Case Study | Case Study
wandey
AUARLTTY

4 | JeU8AUYes Twitter 10 PPT U 9.41313¢
Case Study | Case Study
wanwae
ANLAALIAY
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AANIIUNISLISBUNTSERU/ AN Y

A1AUN $i198/518az10 80 281 (Activities and Media)

( No.) (Topic/Details) (Time) | Hofild fanssy HU35818
(Media) (Activities) (Lecturer)

5 | wdninaeidmiuguu | 10 PPT U538 2.01913¢
TikTok Case Case Study
Study | waniUasuainy
a =
AnLTY
6 | ayduniSeulay 10 PPT U588 9.U1313¢8
wandgumnuAnLiu waniudsuaI
a =
AnLiiu

nuEwg kU saeuiionaUdsunuadlanuanumangay

n13UsiuNanIs3eus (Learning Evaluation)

M msfidusalufanssuuaznisefusiewanasuanuiy 100%

NSNYINTUTZNBUNISL38UNTTEDU (Teaching and Learning Resources)

META. (2022). uﬁmsgﬂuﬂuﬂiu‘uauwsuﬁ:ﬂ. [Online]. https://transparency.fb.com/th-
th/policies/community- standards/?from=https%3A%2F%2www.facebook.
com9%2Fcommunitystandards%2F [17 April 2022]

META. (2022). Misinformation. [Online]. https://transparency.fb.com/th-th/policies/
community-standards/misinformation [17 April 2022]

Google. (2022). %é’nmm%‘mamu%u YouTube. [Online].https://support.google.com/

youtube/answer/92885677hl=th [17 April 2022]

Google. (2022). ulauran1sa$195181a 09909 YouTube. [Online].https://support.
google.com/youtube/answer/13113927?hl=th&ref topic=9257989 [17 April
2022]

Twitter. (2022). GaU9AUYBMNANADS. [Online]. https://help.twitter.com/th/rules-and-
policies/twitter-rules [17 April 2022]

TikTok. (2022). wé’nmmwfﬁm%’mgmu. [Online]. https://www.tiktok.com/community-
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http://www.facebook/
https://support.google.com/
https://support.google.com/

alairy | @ =

224 444 ) O
shannnoe TRy donlsuSauvovdenu S pmeeretf
W i Media as Social School SONP ;mgﬂﬁ:;m

guidelines?lang=th#39 [17 April 2022]

TikTok. (2022). Wleunewiewmiinanadewusus. [Onlinel.https://support tiktok.com/th

/business-and-creator/creator-and-business-accounts/branded- content-

policy [17 April 2022]
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nw

WANGNIHOYUYUROATHUNIZ

meldlasansadulsassuvasdenuuiinisitou;

Us2u7a3193%1 (Course Syllabus)

F93U1 (Course Title)  ANFILHUANUATIANIINITUMEUDUID NITASIILUTUA
WlA509N15RaN9 kagn1snsele vesdEenaulay
Bus5818 (Lecturer) 5¢7 AT TUTIA

wgnauAuEnani1eaulall
uUL2TUINEOU 3 7l
A195U31873%1 (Course Description)

N1IINNULAZNSAIMUATIAN 1IN SULEURY R Yesdesaulal Anaulandduy

wagLuIeNIsiEuevesdatug nulaisAniinewmeulandnisnain wagzn13ws1ele

Qe

a

Y99E0 NLUANULANAIILAZANUTUTDULINNINFDAILA

QUszasA (Objectives)
- lemnungnsmansnisuauetilansnungutmuneeeulal
- WNlNSYINNINAIABAS NTASILUTUR

- Wisnladsnsmselavesdeasulal

TnnUszasALBangAnssu (Behavioral Objectives)

- ethluusuldiunsiauresdelulagiu

- fieainennuANaIsa U TelaveteIns
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111w

nangnsHaYUBUFETHUAE

A & = Y, ' = v
melalasensiaidulsaSsuvasdnuuianisiteus

Uszuas18391 (Course Syllabus)

F93U1 (Course Title)  N15911 SEO @MSUIULINN HAZ AU BINITILATILA

G
U

Bus5818 (Lecturer) inalsadl gndind

Associate Director TNN16
Sruudalusnisdeu 3 T

AN95U18351873%1 (Course Description)
n3vi SEO Aensasslenialunisvhinliauganusousaiiuuazidnfianna
ldnnBetiu inudossulatitosmnasiag uaznsvhmsleseideyassaelidnande
anusainlangudvang weinssugvl waznisasvenialunismsela
inqUszaeA (Objectives)
- ilewilansyhauvesszuy SEO Tumshanuim
- ileidnlansiinszsiteya nguihvine waAnssudu wagnsaialenaly

Asusele

TnUsEasALBangAnssu (Behavioral Objectives)
- Wi lUusuldiunisviauvesdelutagiu

- Wieasenuianuansalunsmelavesesing
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O Fanpage : @MediaAsSocialSchool
O Youtube : MediaasSocial School
@ WebSite : www.artculturedhealth.com/mass




