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COMPANY CEO

NEW GROWTH AREAS

tal busness,

STOCK CAGR

vs_ benchmark since base year of transformaticn

#1. Netfiix* Reed Hastings originel content (44%) 59% (vs. 10% for S&P 500 since 2012)
#2.  Adobe* Shantanu Narayen “digital experiences” (27%) 26% (vs. 10% for S&P 500 since 2009)
#3. Amazon* Jeff Bezos Amazon Web Services (11%6) 39% (vs. 10% for S&P 500 since 2009)
#4.  Tencent Pony Ma Huateng fintech, transportation (25%) 32% (vs. 1% for Hang Seng - 2011)

#5.  Microsoft®  SatyaNacella inteligent cloud (29%) 17% (vs. 9% tor S&P 500 since 2010)

#6. Alibaba Caniel Zhang fintech/sports/entertainment (14%) 8% (vs. 1% for NYSE Index since 2013)
w7 Grsted Henrik Poulsen offshore wind (37%) 30% (vs. 0% for OMX Copenhagen - 2017)
#38.  Intuit Sasan Goodarzl “cnline ecosystem” (14%) 22% (vs. 10% for S&P 500 since 2012)
#9. PingAn Ma Mingzhe fintech and health tech (6%) 17% (vs. 2% for SSE Index since 2012)
#10. DBSGroup  PlyushGupra micbal digital platforms (48%) 12% (vs -1% for Singapore Xchange - 2013)
#11. A.O0.Smith  KevinWheeler water tech (1009%) 25% (vs. 10% for S&P 500 since 2009)
#12.  Neste Peter Vanacker renewanle fuels (70%) 24% (vs. 756 for OMX Helsinki 25 - 2010)
#13.  Siemens Joe Kaeser “gigital factery” initiative (26%) 89% (vs. 8% for the DAX Index since 2012)
#14. Schneider Jean-Fazcal Tneaire lol solutions (22%) 8% (vs 6% tor S&P Global 100 since 2012)
#15.  Cisco Chuck Robbins subscription apgiications (43%) 9% (vs. 9% for S&F 500 since 2010)
#16. Ecolab Douglas Baker Jr. water and energy services (44%) 16% (vs. 9% for S&P 500 since 2011)

#17. Fujifilm Shigetaka Komori healthcare/medical imaging (18%) 7% (vs. 6% for Tokyo Exchange - 2010)
#18.  AIA Group Ng Keng Hool wellness & prevention (10%) 1596 (vs. 2% for Horg Seng Incex — 2013)
#19. DellTech.** Michael Dell infrastructure & security (51%) 29% (vs. 11% for 5&P 500 since 2013)
#20. Philips Frans van Houten nealthcare (65%) 6% (vs, 6% for S&P 500 since 2014)

Sprevicus winers, from the 2017120 ranking

**Dafl stock inclicos the periods tho Zock was publc
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How It Works
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Lyft Key Fact

* Launched 2012 in San Francisco

* Provide service in30 cities in USA

» Grow from 30 to 240 employees

* Raise more than USD 300 million from Venture Capital (VC)
* Lyftis valued at more than USD 700 million

* Double-Digit percentage growth in rides and revenue per
month

| Need......... You Have.........

A Place to Stay A Vacant Room



= Y- @ammsﬁau:auunﬁumﬁ @
THEMTOUL MESSCOMLOFTMALIO o ﬂumuTummnmUa:mﬂlm 27

Media as Social School ing assaciation of thailand

&

The world is full
of cities and towns

https://www.youtube.com/watch2v=nMITXMrrV QU

Belong Anywhere

Signly  Logh  Hob *

WELCOME HOME

Rent unique places to stay from local hosts in 190 countries.

https://www.airbnb.com/
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How It Works

@
C ' &
(L5 N
-

L.‘ -‘
A

Discover Amazing Places Book a Stay Travel
Find houts with exfra rooms, srtin bomes, Connect with hasta, confirm treved datea, Foael at homa, anywhare you go in the

it g woOmnontations ke ceatiee el prary — Wil tirough Alrdint's tnawtad vl Lessue miaie abioul beaws W v on
Ko Ighscm. —limy Al

@ qirbnb 2 Bangkok Thalland Browie ¥
PR e e A
) (1 Josch vine! Mose ety 35 N |
ST / ol Datas Dok b Chacs Ot Gt

i
By
X o0 Trow } o
Ervirn Mows Privetr Pores Choresd Foms
ANGKORNIE e
wstran g 2
] S () bt
f"\v 820 BX000
RoomType + | Pries YO0 famtaly - finrgecn

Bhﬂﬂ MOT,
Sy v
4 J Basuiby Sudee J15 U and MU0 Ly RN Arporilisk’ We 8
NrTHUNG ki Citretrisa'en) 4 v Tafer Sisstst Bk orruived 8 e Tt oy T

@ Lenguage and Currency

RETN
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Beautiful Studio BTS Silom and MRT Caachout’ ' Chimsts
Fomytoh, Thatnst & & & ok ¢
0 3B =
carm 14 tomas 4 Guaat 1 itest

64 Raviews & & o & & & s a
Check In Check Our Gueats
Summary Acouraey fkEhk  Locstion e d ke W SAYS 1
Cammunication Rk Chack in '3 335
Cleeniiness L2 2 A 2 Velue a2 B 2

Translate revieas 15 English

Save to Wish List
stay 3t Cormens opartment 'was off 10 & great slart by being
the sirpart odibiy ke
Ve mo 3 quick toar

dwept

1t has overything

210 artivel & we

+ Mors

Othabar 2058
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TUTAL GUESTS

CcmESs L s
42 15,000,000+ 34,000+ How Airbnb's $10 billion
valuation would stack up against
s i public hotel companies
#! 600+ 190
N4

et il . |
600,000+
Rar )

The Wall Street Journal

Airbnb Key Fact

e Launched 2008 in San Francisco

* Raise more than USD 450 million from VC

* Revenue in 2013 USD 250 million

» Airbnb is valued at more than USD 10 billion

AALTUUIRWS:nAING
P oy Medla as Soclal School aat | acivertising association of thailand
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| Need......... You Have.........

To get thingsdone  Time & Skills

i H

(> TaskRabbit

TaskRabbit

https://www.youtube.com/watchgv=BLolH-GJbM
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Live Smarter

https://www.taskrabbit.com/

How It Works
@

We find the best
people to help
you

You relax while we
take care of your
to-do list.

TeskRobbil Dolks yoi vl smaret Jing 504 mom
M6 10 focus o whet\s mast imponont
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How It Works

Describe your task. Name your price or request bids.
I Just tell us what you need Review our handy Pricing
e dene, plus when and where. section below for tips.
Get a friendly TaskRabbit. st Pay only when the task is done.
You can choose your TaskRabbit Once you're satisfied, you pay
or let us pick for you. securely through our site. It's easy!

Event Staffing

When would you like to start? Task location: Need a vehicle for this task?
Q
> =
-a
sun Mg Sat
Who finds the Tasker? Truck

'u TaskRabhbit
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# 20,000+ Backgrgund-Checked TaskRabbity

Become a TaskRabbit

aat|ypiuomizends Vg

%_)34

From running quick deliveries to working longer-term

office assign

Apply Online

Login
ahdod

ts, get access to tho

or Link=din

ngas o

& JaskRabb

Get Verified

Start Tasking

Delivery
Restaurant Delivery
shipping

IKEA Disivery
Wore ¥

Moving & Packing
Heavy Lifting

Packing

Storage Transportation

Other Moving & Packing Tasks

Computer Help
Website Design

WML Coding
Computer Enginewring

Other Camputar Holp Tasks

Health & Medical

Yoga
Other Health & Medical Tasks

House Chores

House Cleaning
Donation Pickup
Laundry

More v

Virtual Assistance
Research

Craigslist Help
Usability Testing

More v

Creative
Wiitng
Graohic Design
Phatography

More ¥

Yard Work
Snow Remaval

Gardening

MOST POPULAR

Shopping

Grocery Dedlvery

KEA Delevery

Whole Foods Deiivery

More ¥

THE REST FROM A-Z

Event Help
Holiday Party Helo
Fhatography
Catering

More v

Pet Care
DogWalking
Pet Sinting

Othor Pat Care Tasks

Personal Care

AllPerzonal Care Tasks.

Office Help
Organization
Administrative
Accounting

More ¥

Transport
AlTransport Tasks

Unique
Outrageous
Funny

Waem & Fuzzy

Moro ¥

selling
eBay Help
Craigslist Help

Handyman
Assembly & Repait
Campentry

IKER Assembly

Other Mandyman Tagks

Skilled
Bearical Work
Carpentry
Canstuction

More ¥

Child Care
All Child Care Tasks

Instruction
Tuter

Yoga
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19 cities and counting

TaskRabbit Key Fact

* Launched 2008 in Boston

* Added 1.25 million users in2013

* Have more than 25,000 taskers

* 30% month-over-month growth rate in some market
* Raise more than USD 30 million from VC
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| Need......... You Have.........

A Car A Car

i

https://www.youtube.com/watchgv=VGsFEVZbmwl
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Rent great cars from people nearby

Share your car. Earn $1,000 in 3 months, guaranteed. Start Listing

&p Getaround

geat cars from people nearby
. GetS$10 off your first trip.

Renting has never heen easier

https://www.getaround.com/

How It Works

Search for cars nearby. Enter license & credit card Book & unlock with your
phone
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Mint Cooper, BMW, or Tesla

Rent and unlock with ya

1)

2013 Tesia Modet S

BrunoB

amnisdaudasunkosnd
THE NATIONAL PRESS COUNCIL OF THAILAND
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Start earning money with your idle car

Getaround car owners make thousands a year sharing their car with our trusted

community

Put your lazy car to work

Most of the 250 milkon cars in the U S si
idle 22 hours aday Getaround lets you
earn money when you aren'l using y our

car

Earn up to $10,000 a year
The average cost of owning a car is over
$8,000 a year. You caneam over $800 a

month renting through Getaround

Return on investment
Cars lose maoney as soon as you dnve
them off the lot. Rather than letting your car

depreciate, share i on Getaround

Free to list, easy to eamn
Listing your car is free and managing
rentals Is easy. You can choose whento

rent, who to rent to, and for how much
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Listing your car is fast, easy, and free!

) [ ro

Car eligibility Name your car

Getaround currently only rents cars

Choose a name that helps descrbe your

than 2004 v
may accep

free lo sgnup

Set location Set pricing

Your car's address should let renters know Set your rental rate. Start a bit lower than

to pickup and return the car. Othe! T

el unlil you receive rentals and

sent privately with

ou can updzate your car's rate at

your renfal instructons

I Need......... You Have.........

Business ldea Money
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https://www.kickstarter.com/

KICK

Tee] xPen

A Smart & Versatile Multi-Tool

https://www.youtube.com/watchgv=gAsgNILURBc
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Funding period

Jul 12014 - Aug 122014 (44 daye)

Mome Updstes [} Soceers EEIIY  Comments B 9 TYaipel City, Taiwan & Product Design

Funded! This project was succassfully funded on August 14

4,614

Backers

$274,794

pledged of $7,000 goal

0

s6conds to go

Project by
mINNCh - pgninen

Yapol Gy, Tatem

K Fist created 0 backed

Hl Has not comnected Facebook

& mininen com

Kishare 3756 W Twest <> Smbed Kl
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Explore an amazing creative univer37

Art Somics Dance Daeign

Games Journalism

Expicre 10,8

Kick Starter Key Fact

1. Kickstarteris a new way to fund creative projects.

2. Each project is independently created.
3. Together, creators and backers make projects happen.
4. Creators keep100% ownership of their work.
5. Creative works were funded this way for centuries.
6. Backing a project is more than just giving someone money.

7. Our mission is to help bring creative projects to life.
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| Need......... You Have.........

A Bike A Bike

i H

Spinlisten
The global bike share

https://www.youtube.com/watch2v=4uS CwW056A
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How it Wotks  Signllp Logln List Your Ride

from someone like you

Save money, meet awesome people, and consume less

Search

 to see more

https://www.spinlister.com/

4 -

o -~
Oider Supee-stift Niro TS T SN | 2043 hun/ A5

fake money from your ride

Omonth by renting oo youl ke, & snofocanm

)

RETT
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Find a Ride Reserve a Ride Pick up the Ride Enjoy the Ride

Find a Ride

Use our search to find bikes, skis. and snowboards near you

o= Yrz /2 LN é

List a Ride Get Rental Requests Accept a Request Rent Out Your Ride Get Paid

A @& cind

% Soeclateodt Aoz Spcer

Mo vy

A 250 10136 Ane

A 200 .45 g

5180 topw

Accept a Request
I your ride is avaliable you can accept the rental It not you
can also suggest a different date & time

[~ Juigied e
o saEaTTEiSany THE NATIONAL PRESS COUNCIL OF THAILAND AnAURHsnAng o 45
{1\
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List a Ride Get Rental Requests Accept a Request Rent Out Your Ride

Rent Out Your Ride
The renter picks up your bike. snowboard, or skisand you sit
back. refax. and enjoy alemorade (optional)

AND
MANY
MORE.......

ﬂumuTummnmUa:mnlm @) 4 6

averting asscciation of thailand

é

Get Paid

b
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I Need......... You Have.........

Money Money

s

@ Sign in

A smarter way to manage your money

Peer-to-peer lending at Zopa [ Moneywise |

https://www.zopa.com/
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How peer-to-peer lending works

Peer-to-peer lending at Zopa

We have lent £671 million and helpad both borrowers and lenders get great
rates. We've repeatedly heen voted the most trusted and best loan provider

/» ‘ Gk ammsdoudasunkosd /};
. =Bl THE NATIONAL PRESS COUNCIL OF THAILAND
dotsiSauvoadany

o Medla as Soclal School

Get a loan Lend your money

Peer-to-peer lending means lending
money to Individuals, or "peers’,
without going through a traditional
financial intermediary such as a bank
or other financlal Institution.

Companies such as Zopa work by
matching individual landers and

borrowers online,

This means great rates for both

borrowers and lenders because it's

more efficient,

Peer-to-peer lending {or P2P lending) Is also known as sodial lending and lend-to-save.

by our customers.

Whether you're upgrading your car or looking for a good return on your
maney Zopa can offer you a smarter way ta manage your finances. Note that
your capitalis at risk when lending peer-to-peer (our risk statement has the

details).

Find out more about peer-to-peer lending.

EST 03 Lotk

Canvumaer Monerfase:

Porvoaal Laan Provider
ol the Yow

What the press says

*“Zopa Is the pioneer of peer-to-peer lending, which uses the internet to cut out
the banks entirely. It matches savers with individuals who want to borrow,
leaving out the bank and offering better rates all round.”

18 January 2014

THE SUNDAY TIMIS

TRACK
MOST MOST
TRUSTED TRUSTED | 2. 00
FRRSCAL LOAN AT 2014 -
ZOPA ZoPA

)
HISCOX

AAT |y

()
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Zopa loans

Zopa offers low rate loans with no early repayment fees.

| want to get a loan for £l75007

] PEY — .

Term APR Monthly cost
)1 year 6.9% £647.80
\: 2 years 5.2% £329.43
(@) 3years 4.8% £223.92

: 4 years 4.8% £171.85

") 5 years 4.8% £140.66

Get a quote today

A loan of £7,500 over 3 years will cost you £223.92 per month. The APR is 4.8%.

The total cost after 3 years is £8,061.22, which includes £431.22 interast at 3.7%
fixed and 2 £130.00 fe=. The total amount of credit is £7,630.00. This is a
representative example.

I Need......... You Have.........

New clothes A closet full of unused
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P POSHMARK

A simple and fun way to

BUY & SELL
FASHION

f  Sign up with Facebook

3+ Sign up with Google

4 Sign up with Emall

Alresady Nave 80 8ccount? Log m now

Shep  Abodl  FADS Comtact Blog  Parles  Srvacy  Tevims

https://www.poshmark.com/

WHAT IS POSHMARK?

Poshmark is a simple and fun way to buy and sell fashion.
Shop the closets of women across America — and sell yours tool

Ever wish you had a style-mate and could shop her closet? Now you can. Poshmark connects you to
people whose style you adore, allowing you to shop their closetsanytime you'd fike

Have items In your closet that you love, but just don't wear anymore? List # for sale on Poshmark in less
than 60 saconds. Sell what you have in your closet so you can shop for what you really love today.

With Poshmark, you'll fall in love with your cioset...again.
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Create a Covershot

With just a few clicks

Poshmark makes listing an item for sale easy
and fun! Snap a photo of the item you want to
sell with your iPhone or Android device, filter it
with one of our unique filters, and...voila!
You've created a magazine-esque photo for
your listing - we call this a Covershot. This
photo will draw in attention from just about
everyone.

Attend a Posh Party

Virtual shopping parties

Posh Parties
Posh Parties are virtual buying and selling 1 "'":'"'“ - m
parties that happen in the Poshmark app. You '

can browse, buy, and even list together with
your friends. Popular listing and shopping
themes include, Designer Handbags & Shoes
and Cocktall Dresses. Poshmark also holds
designer parties featuring brands such as
Chanel, Louis Vuitton, Coach, and Michael
Kors,

FALL LAYESS SARTY
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| Need......... You Have.........

A parking place Available driveway

Lealh  Sonwo  Help

JustPark

Where do you want to park? p From ,""' Unul D

-
{

https://www.justpark.com/
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How It Works

k]

e

Search
Wherever. Whenaver.

/
/
l o

t-rom half an hour to half a
yoar, we know that journcys

come in all shapes and sizes.

|
O

BO% cheapor

than
ON-Stroet i

inG

No parking tickets

Cur drivers ove 19 able to park without the fear of
nd parking tickets. A parking ticket is

Issued overy 4 seconds in the LIK

traffic wargiens

thal’s a lol of mornoey

and strass savad.

ﬁBook

Just pick the parking space
that suts you best
eserve it thore and then Voda

peace of mind.

Park
Park your vehicle. Carry on

we'll with your day. No time for a

parking hoadache and no tmoe )

wasted driving incircles.  /
-

&

Save rmoney

On average, parking spaces booked through JustPark
cost less than half the price of the nearest on-strect
alternative. With central Londen locations avallable for as
(itthe @s £8 for 24 hours, you won't want Lo park with

anycoe oise

Peace of mind

Pull up at your destination safe in the knowlodge that a

reserved space will be waiting for you. Check out reviews
laft by past drivers hefore booking and extend your

rescrvation at the tap of a button

)

EETTN

3
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I Need......... You Have.........

Someone to take care Time, space & love pets
of my dog

s

=)

DogVacay Browse How it Works Bocome a Host Log In Sign Up

Find a Loving Dog Sltter

Search thausands of trusted, Insured pet sitters neal

pangiok, 4

https://www.dogvacay.com/
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Find an Awedome Dog Sitter in... [ELR ey

Dog Sitter in Your Neighborhood
o g s, BRI

o 2 memizer f thek

v begin SOTAND

1.Finda

e s b
e bpve tausandn of reted g
o ot sty towotch yo 5 B0 L
famity, Sl Lo ty ant

thrtwigh DogVmsin Heett

updares

3. Send Your Pup on Vacay!

Knowing yout pap it beinig baved and camd forin 3 cage fee
virgemare whis youte trrsing crrges svenyting Wen
YOuE pup 15 00 Vacay youi receve dally pheto spdes
shiwing how mach fur yeur pup s having

Youll ako

2. Schadule, Book & Pay Online

Rites stat 3t $26mighe ans afl rmeanvations bouse FREE
Pt Inalrance, 287 customar wuggert. and daly phato

AMANBMUTIBATEHFNAUL UL

* msldduninebiiinszTaaigean
o A s o
* maaguiiarefieIuna
* mafaauutlamginasnesdiising
* madtiaunatulad waz Arnldanga

* dwansznuligsnataqiiuiasuuilasatedunay
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| Need......... You Have.........

i x

all A v o
muﬂ@mummgmmm@

]ANNBIANT ANNTEL
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KICK=TA
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0, Getaround i
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Industries Disruptors

Taxi Lyft, UBER
Hotel Airbnb
Education Coursera, EdX
Banking & Loan KickStarter, Zopa
Employment Agency TaskRabbit, Handybook, Thumbtack
Car Rental GetAround, RelayRides
VDO, VCD Rental Netflix
Negative Film Digital Camera
Retail Ebay, Amazon, Lazada, Shopee
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waiiannsilsusaann Digital Disruption
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https:// outube.com/watch?2vF2-Qoq9rlk

andwanussluga Digital Disruption

a7dndasy nanandwiuladasing, Snnanaigud nguaufildnesinlsemea

(Freelancer) (Delivery) (Eng, CH, JP)
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andwanussluga Digital Disruption

nisfaneeanlal ngunuiiiadesilailalngauaging nuldEmegnAniseaulald
(E-Commerce) (Service @ Home) (Online Chat)

andwnnussluga Digital Disruption

NANUGUNTNLATEN nguenTnnuaeulugluuuEEfuls nuiuled
(Aging Society) (E-Learning) (Information Technology)
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andwanussluga Digital Disruption

nguuunssatneeulal

(Digital Marketer)
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I Need......... You Have.........

To thank you Any question?
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! http//www.tatc.ac.th/exteral_newsblog.php?links=7444
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(Right Set, Right Point) Qﬂf(‘]’qngmum (Right Tone, Right Time) Qﬂéfamazgnﬁﬁu (Right Thing, Right ~ Truth)
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Lﬂﬁauwaqwqaﬂﬁm (Innovation for Changing Behavior) UsgtAnva9A1uAn#S 19895 A

wiadu 2 Ussan fe Aanudnadieassdlunseu Wumnudsadfitlieuan derivun wie
Fos1iin luanmaruasenisinusuadsassainaziinsoununanneSaramiuiie 1y
wadns asnsadsungAnssulumuanudesnts uazauAnaiisassduennseu u
AuAndslsvauln Jariivun Wieadesiin awnsafidaseiumuAnsaUsIY N155ETIA
ANARBDNINIL BRI TinwzAmg MuLTeavigy Ussaunisal iiledunuinis a¥ns

4 IS

winnssulduimliiansasuwlaamgingsy madudadsassdvie Creative NiRagsiaadl

1%
v a vV Y v a

AuanURnd deenadnduls, danudnaseassaudanivg, veulseusdslniegiaue, 4

a

yraNMUazaYuedLTUSTA wasiidevimintilng Aanuimasndunnia

2. Asades (Storytelling) wuneds 33n1swsein3asileUssavniwoanis
Fannsmams Tunisaenyszaunisal wieanuiiegmeluvesiadiarosnundnenenly
yaraduldsuFuils annsotieszaunisal videedilaludssgndldfunisiauves
puiedld TglsidondsnaGuslunsinuidesiulml ssusznevvesnsddes & 3 dw
fhofu fio 1) fian (Storytellen FBnsdeuuulvuazimnziunguimane (Target) uagldis
Iulunisiandes, 2) eides (Story) nsadiaileifesiinsstunguidivang way 3)
nquidmung (Audience) Taefnwingudhmnenienquisuaisidulas Ussinvveanisia
Sewvndu 2 Ussian @ 1) n1siadeswuuinfniouuunisuana (Telling) duedas
yhanufissuaesdiu e drudinsgineamwinazmsiengisuanndila msiandes
wudnfiviensvenianilallinssduateduduresmsuaiiagnisend uway 2) maddes
(Storytelling) azl¥nadiunnsinsfufunisusniaagisun ﬂ’]iLé'}L%ﬂﬁ?mzmzﬁuaum
yanee @ 1y dunsUsztananin es ndu maedeulm wararufn uenaniaves
faihmsanduazaisesualidilusnlunaiarFes shlsgiuiimnidnialubesngn
wazaenunTedideiFenaldinendt nquinaatedidemildfe nqul “Freytag’s
Pyramid” @slddnaueidnisianiessieemiu 5 Acts faefu @e 1) Introduction
(Exposition) N15kuzinseni1silaga, 2) Rising Action n1sasiievmienisaniuiies, 3)

o w =)

Climax ndAgyrIedaaeu, 4) Falling Action NMsHauAaIenIaNIsIUREULUAY Wag 5)

v a
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Resolve (Denouement) n1sAdnangunagunsen1sunlam dwmsuisnisiansesiley 3 35
Ao 1) N15LaN5099NTDLNATALAWA U1 @15AF, 2) NISLENTDILUVAZAT bAA N1TI1AD

A0UNITAI AT 3) NITEITAUAUINISIUNISHEILSDY bAKA 159997791nUSEIRAERS ANUBDNLEN
PIDAUIU

QUszaeA
Slefnuyainiauuds fidvuaunn
1. oSuednvarlarUssnvenupnadsassaasnsaSesle
2. annsaaseniadeiifedestuaufnadsassfuasnisiaises
3. gdueuanuardsnsldauAnassassanansiases

4. annsaldnagnslunistdmnunaiassauaznisansodls

NANTTUTEHINNIEY

1. MuuvUsellliunanuleanousey
Anwenansn1saau
UftRRanssunuildfuneumngluenasnisaeuusaz oy

WSUNIRUTHANINEINTEARY

ARSI R

YMBUUU T UNAAULDINAIS U

dannsdou
1. @nasUTEnNauNISaay
WUURNUAUR

AWIRVIAY

Sl A

N13US38Y

UszLiluna
1. UseluNannwUUUTE I UNARULDIN D UL S ULAL RS 8
2. Uselluwaannianssy

W uwkNuNTaouLa valviviwuuyssiliunanuednowseuluwuun U] o
e Fefnwenarsnisaeusialy
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nouUN 1

a o ) a o ¢ .
LUAAALNYINUAINUANEI19655A (Creative)

TUsneuiised wwiRn kaginguivaiavenau 1 umdsfinuseazidensoly

#a3eq

anvazkarUsTLANALANES19ETIA (Creative)
WUIAR

Snunirre9nuAnas1eaTId (Creative) WuAsiiAntuanauAnvioyuuesd
wdanlvsilimiloulas anwdangu A1dn *Creative’ dndumaudmsiudain “dainain

4

AuARAs1aTIA” e “iReafunisaiandedssiusiu” wie  FuAninaufn
a5198330, L1AUARA, Y1UTTRAYS”

AwAndugaiBufueInsaiiassd SuinBendn “anuAnainaassd (Creative
Thinking)” 1HumnuAamNamsalunsfiasanusddduguuuilve erafuuummdmly
nMsuAdgmvdeusuasudsiiduegiin 1WuuianssuiinelfiAansiudsuutamgingsy
(Innovation for Changing Behavior) Useinnaaninuanas19assa (Creative) uwuadu 2
Usznm fie AnuAnaseassdlunsey WuanuAeiifiveuwn dofvua vdededda Tuanm
AN uassassdtnagiinsauwuAnalid i linadng awnsaden
woAnssulumuAIndeIns wazauAnaiisassAuennsoy 1uauAndeliveuiun
YOAINUA WI0TDINNA AIUNTOLDATLANUAIIUAATOUAIU N1TTIATTANIINAADDNNIVLADS
1At Tinwgamy mnudieavg Uszaunisal Wledusuinis adeuimnssuliudnliAe

nsiasuuUainginssy Ideviednislng Aanudiansnnauynis

[y [
NUITEsA
WRN®INBUN 1 AULAD HLSUUAINITOUDNANYULLALUTELANAINUAR

Y

45198936 (Creative) aunsaUfUansldanufnassassala

a A Y a v ¢ .
15999 1 anuwuslasussNNUaInUAnEs19853A (Creative)
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o '

Tunsasidedulutomalunisiignans Wemaseludingudmunese

[y

Y P o & A A1 Y aa = ] ]
A3uans n1sagUszaunadiiaviseldtu Yuegiuguwuuismsdeanslvlaula gnla d1wse

Y U

nsunds 1Wle wagnsialgeusuvesSuvsenguidivung dtdndeasavaeuieuiiay

v ada

wWnlalvidnds uenanflansuagilenuad avaeeiinisnisdesteyaligSuansaidila

Wdaladne Megrslstisasvenidnlvgsulasuiidenunanduldnieinnquing lael

9
[

A9AARDINUANUANAIULTEALLAL TUUNLS8UTazNaINTIAINUARAS19855A (Creative)
a aa oA . oA v A oA A a &£
WUIAILAALAZN1TIoNTSLELT 8 (Storytelling) sd@an neunsidiieialsassniinduluy

a o o

AmgunsaznIsaiuses dnldaueiunsiaisesidunisinausiideni(Space & Time)

[y o

d‘d‘l 5 2 1 v QAI o ] v 1 d‘ 1 oll
mewnidenmeuniszseualviavlunandnde vhedlslvaugliileninglunisdevy

& aa oA ° A A 9 ' U A A & o A a
Amguns IBnsiansesgnianldludedusiiy 1y nilsdediun nilsde dneais Ing
Insviml wagdonaulatl iWelvingudmnevisedsuinanuaula Annu waseeusunies

Wavnnuausladneu

AMNANASI9ETIA

AINUANES19859A (Creative Thinking / Creativity) A9 ATEUIUNITAAYDIANDS
Fafauannsalunsfnldvanunaisuazulanlndanidy anudnaseassdrednvusves
ANuARTITivaeliA vaneyues vanefiama annsadnldnislnalinseuuarlveuiun
lidulnginlainuuneds nsAnuennsau uaassquailalinisAnuennsauiiissegng
Fen veSimudnadeassdietesiunsanlunseufile nsAndudne Sruuu drudns
auAnasnassflunmstan sl lumsvhausilymuessufletfuanuime ueeds
Andanusatielinsrheunassiiunuiivssavsnanndy mufnadsasseldlésaia
anzUszinAaly amAnaisassaiduinuginnauannsafmudeld loun nsAnid
#519855A119U ANNARESINATIAUNITUATYWT YSaAINARASINATIALUAIIIINEAEnS
wmeluladirnssuuazadnaans (Science + Technology + Mathematic = STEM) 83U
AuRRIInEmansuardmnssududfinsstudiuiuRalswazaudnassasse dslaeniny

Id a 1 a [ aa a [ = a ¥ |3
Wuaswaaaningrmansinaluladimnssuuas Adlnaans (STEM) HANUANTINEAIIALN

¥
a A =<

Uiy bk N1598NRUUYNENAR1eN1TUSENUNTUTEANSAMUINTY MsWeuluswnsy
aoufmesiiiuuinnssulndunionisimuanufgiuiveaeuld drudunisnszyifild

ANMUANES1NETIABENIUINLYTUNU
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[
=

dMFUAUNLNIBVRIATIN “N15a519ETIA” WS “Creative” UuAsTAnTUaIN
ANUARas1assAnseyunesulanTudliwmiioulas Fvdulngdnagladudilulanis
lawa munanlieInsalnwdangy A1 "Creative’ dudumamudniuladn “Guinain

[

AuARas9asId” uie “IRatunisaiieviedsziugiu’ vie « Fuinainaudn
45198596,141A710A0, 919Us2AYs ” wazdndudAuiuuladn “qﬂﬂasﬁuﬁulﬂﬁwmmﬁm
35w wofu identuaufeinin “Creative” avmunefisnasmuaes Creator thies

unuImutinfives Creative drulugjazdadnoglufouravunaudigg e
wiladefiud dnwans Iny nsvied vSevlavan USENLNAILATAUATAINY 13N Creative
finagrhauieadesturnutudfidaenss msedindiivinlidafidesnisasinausiiaag
thaulauazguasuuuunazdnuazmsinausinsafunguimunglinniian Creative 39
asdusvesiues ldasnidunuulasuazndvierlslmig nisiinduiiiowdu Creative #if
FosFindunngau asaumuiitostuaudugin dusuduugisasiedisls neeudn
uazueserlsliuvansenluaneudu Creative msidugfisldnuazidvesniosnifiuluds
souqs msiduauiivedunn veudn veuiunuinisuazdanuamnsolunisaguaudn
syueenliognsings venaniduduauiiveuduntt finuazideasouneu aunsaiias
veadiumnuunnsadna s deewhllensliausauensenuvsemaliic lidndah

nsadreassfiintuldazdensuduainauin daindeondt “arudn
a¥19a53A (Creative Thinking)” 1unrmanusalunisfinnsanusdslusuuuing eradu
LLmwﬂﬂmﬂuwﬁuﬁﬂwww%ﬂ%Lﬂ?isu%ﬁt,ff]uasgjlﬁm HuuInnssuiinelfAnanis
LﬂﬁauLLUaawqaﬂsﬁm (Innovation for Changing Behavior) uinnssue1aidureufiniivau
Usuudlmividedafiasrduulml Woranlduduinnaludunsdeuamgins sl
Wasull feldindunnufnasieassd widwnnihuldudldneliinnsdsuuasasie
Fnduanudndiliasiassatues anuAnasia (Think Different) Wuanufnadieassald &
feliAnnsasuutamneanginssy vazfeifunnudadsildnelifnnisidsunta
mangiinssy Aazlildanufnasreassd anduenufasaamedieaity eeasuud

ANUANAS19ETIA ARl 3 UselAunan Ao

1. WumuAawduan (Positive thinking)

2. Wunsnszviildviidreles (Constructive thinking)

3. \Junishnasneassdasiuaig (Creative thinking)

a v - a
ﬂquﬂ@aiqﬂaiiﬂLﬂﬂﬂJﬂlﬂ 29NN AB
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EIF‘iZi

1 3U1In3uAuINITWalgaugAu3Te 1ARINN1sIs1dA N uuay
a = = a | Aoy o1& a I a 1 v o
Juauims Futuiesnnudn AnaliEundliduass uwidnanudssausgausnainoe
lianuiutudusi

a [

2. Liumﬂmmi fumfnsagenddtluinisendt uinnssu (innovation) Lin
ﬂld'd 1 a 1

nnnsiteyanseauiniegunAndesen viefniuguteyanied suilumiioudnde

AMNARIALI AR LWL D 9l

3 a 14 3
99AUTLNBUVDIAIMUANEFITNNATIA

Usenaunie

1%
[y

1. fimuAesisy vunede daufenwdantud ldgrdulas wazwanm1991n

ANUAASITUAN

(%
[

2. fimuAnadeuads e AuAediietudunnudndlldtuludes
denmulugiusingg wu msdenlddesdn nadeuleanuduig
3. fianuBavigu mneds fistuuunsiniionstiausisessiuluguuuy
inaafilinmedmioannsadaulamiuivieuszaunsafluitesinn ifogudnimniou
dieduuselomisorou
4. fenudeaziBonase uneds TunisinanunsafiuseaziBenvenio g
st niidunou aunsaesuigliifiunmldegidnieu aunsadautinudandnliiaule
akath
indainersunud auiiinaindeaireassagaiy dninadnvusi
1FyadeeiunaainisaseielUd Ao Aaruasin (Intelligence) / paruserlalaldy
(Awareness) / Aa3770 TinevauesnIude leaaauass (Fluency) / UsuanmmaIu@e
loare (Felicity)
uagfinaIuAn3isy (Criginality)
wenani audtiinaiudaairassadainuanvasUsenoudug laun
AIIUTOUADUNNE LY NEUNA (Elaboration) / AUy Naday (Skepticism) / mn/ﬁ‘"faigzx@"’wg
59 (Persistence) / nN13d9753 a7 (Humor)/mgnﬁmiﬁidu (Playfulness) / AN Tosul

puLev (Self-confidence) / ﬁ??l/Zi/“&faU@ﬁaﬂm’]&/ﬁﬁﬁ@ﬂdﬁﬂ (Non-conformity) tTlusu
35n158519AIUANTTINETIA

fog 6 Tupeu Ao
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1. wanwIveuansed (Mess Finding)
59UTIYRYa (Data Finding)
uevtlgynImneu (Problem Finding)
uaImIARTiaInvale (dea Finding)

WIFNeUNTaUnIU (Solution Finding)

S LA DN

7/17?785";‘1/77147/71/7351/ (Acceptance Finding)

AIUANASINETSA (Creativity) Uazuinnssyu (Innovation)
rywAsaiassA (ugarudausnvesusnngsy tws1zuianssuiianaie
Fu nerudeonmuRnaiaiNessd ins1zaamAaiudanivsl wuamemsud el
annsafnlanase uiuinnssuinzesnuntunaswatusutusuduiies uinnssudauiy
Fevadiganasihamdnaseassd Creativity usogenaenunbiiususssulisudald a3
Usglonllinugnu uavannsoatisnatsslevdluganvdls

a d o
mnmﬂﬁ%nassmmzummw (Creative and Innovation)

Creativity is THINKING up
New Things.

Innovation is DOING New

T h I n g s Ref. Theodore Levitt

Sparking Creative to Innovation In You g i _:,: -~ www.sasimasuk.com

91ngu i liiiiuagn
AUANAS19855A (Creativity) A® NIzUIUNITNEI1IAILARTIIG DBALN
2 ' v 1 i W
madentyd nswitam wwinmalvge luwuuiuansaiuly
u3nnssu (Innovation) fa N1sldAuAnas1eassAENRILINTaUTEAYga

Tnsle) 19U U3N1T WARAMI WIDNTEUIUNITIULS (Service, Product, Process) ﬁﬁamﬂ'

-}

(Value Creation) LL@%@JU?%IEJ%UG]EJ%I@U WATUFNIATHIAL
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Media as Social School ciation

Innovation = Creative + New + Value Creation
(ANUAREF19ATIA + dalual + Tanue)

WIANTIU NNINANUANETATIA IV v IR ARaAT

BLUEYOCEAN

Tewewrg) & Consiency

CREATIVE THINKING

ANIWATA https://www.blueoceanacademy.com/creative-thinking-training/

AT IUEAIAMULANATTZHINANMUANEE19ETIANULINNTTY

S1UATLIYN ANNUANESI9ETIA UINTTY
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uIPNS5U (Innovation) tWun1sWmuIvS e
Creativity 130 A310AM | Usshugaslne 1wy uSn1s nanduel w3
a519a336 zdunsnseyin | nsgulunsinadg (Service, Product,
AURNNY o &4 v S~ | p
NI0NTLUIUNITNATIY | Process) NilaauA1diUseleyil ( Value
AUAATIAL 98NN Creation ) LAZEUITAUNENRADWIOULNY
Taluanndied (Commercial)
aglusuves Juaunsvise | | _ )
NITUIUNIT UnanannUILUUIUsII
YUFTIY
o I a _a | I o a |
AN Wunshnaslul Wunsiaunaslniegeanin
arunsEy | ldiivieasuiles finsamugs
dl = al el'
ALY 13id I FIGENT

INANTN AFUANLLANANTFIAYTENINANUANASINETIAUAZUIANTTY AB

1. @mmwmaammﬁﬂimjqﬁwlﬂgjmmLﬂm%aﬁammﬁﬂa%ﬁmﬁﬁ aunIs
o a a v I3 d" vql ] a wvad %
AtiunN1InN AuAnasassAielilaasludqeenuilunsufiRfewinnssy

2. AnuARassassALdunsEUILNTIUsUINTS duuinnssudunszuiunisnd
UsganSuaoanundugusssy

3. ANUAREseassAliaunsadanale wauinnssuausaianale

4. ANUARAS9ETIALNENTRINUNISAS1ANUART L kar lwiiaulas Asenu

1 v

Puudnnssuingvesiunisdiauedaninindngnaia
a % 1o [~3 % Y a = ¥ Y [
5. AnuAnas19assatudndudesltdu (MSeenazltdeslunsinseauaues,
#1579) Tumandutuuinnssudesldduiduduiuunnlunisaunii negeu wananun
6. luflanuasaluiasvasmnufnaseassanselimudestss Tuuaenng

WU InnTsuInazia U sluA LA @Ne

UiZLﬂﬂﬂlaﬂﬂ?qﬁJaﬂﬁ%’qﬂﬂiﬁﬁ
1. AuANE319855AIUNSaU (Creative Thinking Inside the Box) tTu

AMUAANTIYDULYA VOAIMUANIBTDINNA TUANINAINUDTINITVINUAUAS19ETIATN L]
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AT

KA,
gad

nsauwuIAnebIaNmt e liiiaNaaws suausadsungAnssulunuanudeanisle

= %

LAUNINTNENATT0INALUULAU TaLA AU 1287 JUUTEUIAL NUT ANULTBLAL Y18 AUAR
Y] e a & Y] | @ v ¢ o a | a a | oA

assassaminvuluanesanald inliasisassagiseedulifanisilasuslainfiaig

a1 dudesn windivseen witwiesnllesnluusnnseuiimelildldfinm tnewsiden

aginauayuuadlvigum 19U N135AnReanTLlUMUULYISOYANANAINIFIUETN WaidIa

Y

TunseultuLsu

AINIIN

https://www.wsj.com/articles/SB10001424127887324188604578541843266186054

TuawAnvesauildinazues “anudnaiiassd” udedlalsidulag
sUuvuvdonginast asfinduanldfdaidiofiaauAnuennsau (Think Outside the Box) Ing
1¥38nsszauauesiusgraniiewn Lifinsddanseu ddlmie uenguuuudaazdnsasenin
1o a37 veas (Drew Boyd) #emans1a1sgnun1snaIawazuinnssu uninedeguiu
WA wazaineu lnawmuluesn (Jacob Goldenberg) AM@R319198AIUNITAAIAINANE
U3s53na uvinenduBususiaeseay 9nndidede “Inside the Box : A Proven System
of Creativity for Breakthrough Results” Tdaauiiulunismsaiudu lnenainin anuda
as9assfasiinlauinndt wniinissiugeaulakazianseuliauas ¥3ee1analadn n1s
Anlunsey (Think Inside the Box) snamniinelfiAnmnuanatsassdlaogreiiuszansam

TueRnin i dumaduuinnssulvidg vesdanfiimuiunainnisAnlunsauwnusyiaau

ad a 4
oN5ANES19EIIAlUNSU
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aa a o & @ a da 1y ) v I3 Y]
jﬁﬂqiﬂﬂﬁiq\‘]ﬁﬁi?‘ﬂUﬂﬁaU LUUWWUW&QW@J@%LLaUNWUﬁUﬂEﬁI‘VmaWﬂLUuu’JWﬂiill

Tl Wneilog 5 35015 feil

1. n15aa (Subtraction) LtIunisdaneudsnlafinusndunielalaldeonly
~ v a X | o a ] | « ~ 1% y &
WoliAnA1NEEAINUINTY 19U AISHAIUILATBILEUImNUNANIBE1S “Tetieaauuu” 1Tu
Y I Aa % A a 1 1 al 1o <@ 1 1
Mg nAreILinnIsuiinannTandulsznaunaeeguilidnlusenly sgratu n3
Anpuamnsatunstuiindeseon Wudu vlAeIedlvuinaniasluIasauauIsannn
IadlailssuiisuiunTsaumnuauatuluuLRL Y

2. M35 (Task Unification) 1dun1svistendennonaantfnmuisiuiuud
W ilAauwinnssulvdduun wu Sndlugurarsnisnszidnmuniedie “uaulyluvn”
Aoan1sazveenanialudnseidndndn@nuisgauuminendeldou lngnuinssidwd

dnllvgfluvaziuinazaswdymnsinvwaenddviuigasmeliesainussanilade s

¥
'

Ladnntundnunn wealelundsimuaeaenewuulniiuunlagsiueinisuinnngnes
JUAININIY NITUIANAINILIALLIINANILYAIAYH19 BUTTINIDINTUIRRE Bv00n
w3anaun8elanad Beaznienszidmdnuinlsiaznagareunaislauinduinty vl
UssmeInsdIndnnnsaemenseilnasla

3. N9y (Multiplication) n1siiidlAngUwuunIeeenuwuulniniuay
wigauvesnsidaliazainauigiasvainvatedu Inedenslundnineiaued 1l ud
i a ‘d%’ v a s (% = « = (3 (%
NgnUseAugiunilun.a.1804 laatinnemanivisanguide “Iadeu lad joaaiasiu
(William Hyde Wollaston)” fin1sdsnldiundesangsuegnunsvate nariuluaulagiy
lafiauddmsundeaieguainunenainyate ULUUAAYL WU laudgs laudyuning aud

s 1 14 s 1 Id 4
yuuau wudaielng wudaislng Wusu

4. M3wua (Division) Wumsuendundadusianlimzauiunisiiluldan
wavarmNaueedy W wiswTuenidlugansn aunsalynegavesiteglundeuiiu iy
laid19z18u Aeunsaes (Compressor) ApEa3au (Condenser) ApaaLdu (Evaporator) #a
au gunsalmuANaMn)il (Thermostat) “1a% n1sAnsakaznsldeugsen nddyAeiuly

| o & d‘ o ] [ 1 1 P 1 ~ 1
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One thing hasn’t
changed much in
thousands of
years... there’s
still no better

way to stir
emotions than
a good story.

~ Boxer Creative,
UK

fawiFwilaagliimsvasunladiaquintnluseuiuliiuan... Laiiislag nagnsedusn
a1sualAuIANlAnaNATalA UBaNINNSIAINUTBIT AT URIFIL

AMMA1N : dianhasan.wordpress.com

Soceler

A wl iehce

ANAN: https://moonshotdigital.com/digital-storytelling-whats-viral-brand-story/
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Figure One: The two brain regions activated when we listen to facts.

Broca's ates

B73ua32

processing a0

COMprenenEIon Wemicke's area
3gue0e
comprenengion

o d' VYas 1 ! .
nsvuvesauelleldisnisuennanueniai(Telling)

AINRN: hitps://www.melcrum.com

2. MssaFaq (Storytelling) =linafiunnssfufunisusnidiegian nns
iedosiuagnsyuatomay 9 duty dunisuszananan Fes ndu nisiadeuln
uazAUAR uanINtanpdaiinisandt uaradvorsuaidilusalunamasides Vil
tudoudarnudinsaludesfindnuazaiumunsseidondldhendumn

uenaninadFesihliAnnsudsansdoUsyanie laundu
(Dopamine) TvinlviisuAneuidnmela videfimnugudnse tosdadumanainviilums
desdshliaudulssitla wasnduunils ineu wgléviane q ads inszaumatiui

2NSLENRA AU UTULD


https://cdn.marketingoops.com/wp-content/uploads/2015/06/neuro-1.png

@ammsﬁau:auunrﬁumﬁ @Z
TIEMIOUL FRESSCOMCLOETIALID 3+ Humuwmmmm 94

Media as Soclal School Qa u
Figure Two: The multiple brain regions activated when we listen to stories.
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raUIRloUsEnoUfUdBIUTSNEvOidFasM (Storytellen TneiFassniiadstutuasies
flosAUsznavvesnuidniindn (Emotional Component) vasfiandnluiisidossiae
0sAUTZNOUMANYBINTIENTDIUUATA Usznaude

1. ANuiInTn

2. msbiusgaumsal

3. MIAIANARESINETIA

4. euwnzausuLolTes

5. msdeansliAnuInnitnisuenia

6. M3ifavglunisiaus

Snvurnaanfesuuuiiva luilddudissdadslunmsienealufunyivindu
widsdunininausdessnvesyana dau a4 eraduiiessts Feausiviu wiades

a o & A Yy v Y v oY o &
UAUINTT YINU LW@I“VTEA?ULGU']IQLSU']QQIW\‘]']EJ MUY

ANWUZAISLENTDILUY AND5U"Y
fANG
1. ANSUSSEY dansewenludussenaies Ineundesildfiode i

RCREHIMIGEL PR G R

2 Hefdvia (Digital msldnmils nadeulm @es Tomu Amldan

Media) Waesineg ST NsEdEs AT aztauely
SULUUARTIA

3 AAWUZNISUNAUD iaﬂézj'gﬂl,wumsﬁwmmsgw (Retelling) #3031891UL N4

(%
o £

Joyansederivasuintu sxfeadunisunaueiiuanad

91TUAILAEMTIATIZINYUNBIVDILLA T D489

4. 190 AosaanuvnneladsuRam ULy SENTdUII Y3e

winlagiiaue envldnisguinayluesiueie

a o

5 msiausUszaunisal | maasewuuAITanfdesiinsusnunSauIe

Uszaunisad %Lﬁ AUl L‘WE] LLﬁ@ﬂi‘VINi‘U WAUES LiEN La’WIlI

AU AZLIAUAT
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Media as Social School

(%
Y [ [

TupoulunISE1ToMUUAIE dTunoudal

1. MuualkuIAn (Thinking about a story) Wudunoulsneanisiesgunisian
15049 TussuilifeadesdunisasiansevnulnuAnNlglun19Und 150951992181

2. 191A531599 (Developing the story core) ANSANMUATDULYAVDINITLEN
=
1504

3. Auad1deya (Researching) n13AuAIITaYaluN1TLaNTBIFTNAaIN
unastayanie lagdlaseazfesinuainueikar nsUsLiluwaslayaliasunas il

ANUMAIZANLAZYNABY

o

4. UeNa309311 (Scripting) uNsTamssnunuioaniusn 1nnTIATIEH

4

unasteyauarSouiSesdoyalnilusunuuvesunrtoansudiilaldnizos annyune oy
BRIGN

5. SwseesAusznou (Storyboarding) Fumeuilifunisiasizdesiuszneu
vosdaiiewaunisiandasiiauls Inglddwuningis (Storyboard) WWuadesilalunis
BONLUUS ISR fidn ey

6. 59UsWAD (Media gathering) 1un1ssiusamdesinsgiAsites anunsaus
poniu 2 Ussuam fio FovndalidniFes wardooaulatnesiandes allasdesiidades
Y93938555UluNTItsdeyaLaznsidvayane

7. a%19a33AiF0331 (Production) utumeuluntsduiiuns fidriesihns
ddesdnenuies fau JefeadoudiFlilusunsuuarditudludesiu minfensdanide
YEANTIUNISIAAY

8. U§uUgedo (Revision) :nnnsfifiaestnausizessninasiasessuuazay
Juqudn TnameuiuuaziinisuansmnuAniiu MstauswnAnasassregndlsthafiellg
nsUsulgesely

9. wisdui3assn (Story Sharing) MIuaniUasuisessnuazulathuiionienen
nMsia3esadviatilasunisdiesiudoseulainssasesnlumeteyaignsonasd
AN

10. nsazsioudin (Reflection) fidFosdiosAanumuiunszuiunismndunou

naRAIUNTTUTUUT TanMsiasaasiauisnisundym
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* r

v a

n199nLUUlATIA319U0491999

| d' o oA = =t - Y a = o Y °

Aouiagyinisianseslasemils weliinnisivdsuwdadunisfuiuazandn
989U AnSnn lddnagldgnsvisemeatinlag azsealinisfinwiuasiniseoniuuinuau
lassainavessesnvzianleiu nowee auan SWIH ¢l

1. Who (la9) : fiansesazdesiinnguidmuneiasdeasmefolasdudidu

A A o Y a ax 1% Y ] a Y

3N WeNeiinsusulaewisnslimunsaudunguidivune lnefiansanaindnuagnig
U5891n3A1a035 Lawn wnel 81y N15ANYY 013 918ld fnaun Heuad Ad1uLEe an1mnng
o &, £%
GAIGHERPD]

2. What (a¢l9) : Welailemlunisianses awdeseaniuuinagiasesesls i
\levn (Content) sulaunian walawaluy welinseiuingussasdanngll

3. When (i§10l3) :untsdimuadu/nanlunisimewnsimunauiv
nasdmsng

4. Where (lyu) : &siideailunisiansesdnetanilsde doanislunisdeans
VIaEUNIITaNNtUFULULYSe Platform Tadne wrasguuuuiidedndniiuansneiulai
91y drunmienafivwialdwindy dunislauifanudunieainueiniugliuunas
YOINNTHILNT

5. Why () : iuiidesnsmaiuiniludesaniesi Sauddgyedisls &
wansznuegalsiudiuing agvihliSesalanuddguaziaulanniu

6. How (ag14l9) : LlalavoyansuiiuLad felunouNIToRNIUUNITHEANTE
n1saniuauiidesaiimasueenuiliitazidunis@ou n1sue anids nnedeulnn

ANBUMS 38 Multimedia

as =

9N193LALI DY
aa oA & M Yo w 1 a a o Y ad o Y
Fnslunisesesiu Wiladdadmnisensiniasewmeisneiiuaneld

Yuegiunauit iy @aunsel mmmaam AINUELAIN LL@ﬂ’]iLﬁ’]Li@x‘llUﬁLﬂ?%ﬂJ’]ﬁL@EJ'Jﬂ‘Ll

o

$ulFsufiFessnitnaues andr inluldnievense eliAnnisiuasuudamia

1 ad A

nnAnssu nslunmsiansesdnlvgiiod 3 35 fie

Y

1 = 174 < a & o ¥ 3 a [
1. N19LA1138991NYBLNAR3Y (Factual) : LTUNITUIVDLYIAITIANAUANG Y

Toya i Mmduntwal wdnausliiauls el FedSesazdesilienansteyailuseiny

Minaedie dansesaziesiiyadniarnsianiunsenomeituiu
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* r

2. MsEERUUAzAT (Dramatic) : unsidFelaenisdnaesaniunisal
viowgnsniauuftuin MlisuldTunsuitessniiinauelnglifitosidn inszanun e
$ravsaniunisaindauald uanainniaideudndos nsyaaFosuds dedafuedig
ameunsldmanslunisianioundouddu Sn1sidsdrdulunisiiaus (Space & Time)
delifrRnmusie destoudduauudes uasSunsniazaadedndnual iileliiould
WwdwazAnnudnse 1nUsz IRmansaziinslddenmeunslunisueniandesluiFeswes
anudeluidessneg ldun dunisidsunvasnisunases dnsanude nsugnszam
HlesnndenineunsinisdiSedivulifanuudldisnsunsndueisualinegdily
fae visedafrufinuiniauuazadosnuludie nnddesnuvazasidgninunldluga
sequrlugruesdodlannseind edwdeingnszides uardeinglnsiimi siudsdessula
e ludagiu

3. n1sld3uauinislunisidnies (magine) : 1udsnisidnsesiiunain
UsgTRmans suenian druu Gnu viedadudeyadildannsndedld sudusesld
Funnadideliiesmandulunmuingussasdiian viadaidozaluvdodumnnis
Juunes itelvidessiuguiauls Seiequdrentazfigadldléaie wu nsddeset
dndans dvsgvsyuily Saassdiiviiennu anuiifesdiavaniiuldiinisidnFedlaeizd
wwhlidssssunnaedudsiialovdoliasiunid

Jatu msmaauuugdauea (Nostalgia Marketing) gnununldeeraunsviangly

aa o

naneanslainasidy avas ameuns lawan vSoudue uEpa1SIANTWUUARYA (Digital

16 a =

Public Relation) Ml4iauvivetafnfign AugA Gen X kag Gen Y Miulaluga Analog
53U9e Gen Z MAnlugaddvanifunaddualusfnininuiliquing n1suenian (Telling)
oA . = & aa o o = A v = aAa £
LarN1TLaIea (Storytelling) Fulwisnsddglunisueniiasessndougn SoesiinTu
luefnldd vinlviiAnn1sadamefndunsangs ninldeg1agnis wrlamuseanisuay

ngAnssuvesngudvuie wuInfunsidendenleanisusraunisaliiuingniala

Y )

ANsEN ‘Andie’ Turu ez ldnisianFesduiianadugudlaegisunaguiy

Fa01ananlen “aweuns” sdumiansuninisiansaenangn

9
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Media as Soclal School Qa u

gmé’u‘%mlmn'm@iﬁm (Storytelling Techniques)

Asia1Sesuuu“Storytelling” umadianisiansasfidiundly ﬁfgm?mﬁuuas
ndenlesdetunar iy Weynanuduiudszinaieasn qml,wiaﬂ']iLd']L%'aﬁuﬁﬁLﬁuqmﬁ
Heuldluansaumunisnainuag lawan Lﬁlaé@a’lﬂﬁéuﬁﬂﬂlﬁﬁmﬁ’lLLazLﬁﬂﬂ’]’il,ﬂﬁl‘&luLL‘UEN
nAnsaflunsteduduazusns %qmmmﬁwmﬂizqﬂm“L%LﬁaﬂiaaiﬁﬂWiﬁﬂLauaﬁammi
@deninfinny 7 33015 el

1. Before-After-Bridge (fou-nas-aznudaule)

Hugnsnmsiandesiliiunuidouuazieiian fegldlunsiaisessmie

iludulassdumsidewiient (Content) luamlawan wisn1sthurldlunisidideiy
L eaiiifie(Social Media), N1539kANUINITAAIN (Marketing Campaign)a1utalaiwa

AUSUYNIIRAIANERA B9 ma’[fﬂwmmﬂﬁua«,m (Landing Page)

-

AN : https://unsplash.com/search/photos/golden-gate-bridge

gATNTLENTN :

Before (fau) - uanslsuitelam dnavelgymnaiusatiginiaunlule

A Y & ¥ L a &g v Yo = 14 1o J | a a
wWeolwlarunazidilad dilludgymdesasunisuile dsarsasaaeuliiuidnneuingi

'
a

iuuuuaamaamua fifFuidsuszauiymer

After (89) — uansliidiudn Weuddymudnduediils edueiseuan e
Iesunsudlatlymud Jduedrals #tuegsls wagldsulsslovdeslsth

Bridge (sigwnu) — uandliiiuindashagilsiylufaviodimnetdy e

WA lasunswalukaltazasanagnelstng
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aatizniyamientt  Vegw

Link: https://youtu.be/ggkhtByVoqE

fegna endituiiie Aeainm (Colgate) MRuAsiuA laldnsian3oauy Before-
After-Bridge Tnsnsiudusmedamiinglugveulvivuniugnuesnueaasndrgnazilun
wazuenImnldendiluneainauda szdrelignavesquilitufiudauss asam uaziiulsm
sensldundiluive aoainm ( Colgate) axtredaafuiluguuuivszdviam  ediludve

Aoane s luditeunsoasnulugihusvasddsnanla

2. Problem-Agitate-Solve (Jgy-ganaula-n1sudile)
JugasnisidsesnieseanudilanarausailUldnuvainvate daws

nulaianivauisma@swilen (Content) asuden (Blog)

Does your copywriting fal short of its mark?

Problem-Agitate-Solve!

copywritematters.com

AN https://copywritematters.com/pas-classic-copywriting-formula/
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gasnsLaFes:

Problem (Hyw) - nsi3uduladed dosarfsdgmiiiidssyau vieaanu
Futhe mafiands waravisiesussavandenon

Agitate (Benaula) - ndsarnsududiedam wwvimsiiud danimaiiu
ielisAnuLssn Ty warldsuauddnmaeansual

Solve (Nswily) -luilan vesnisianiosazfouanslimiuiiazainise

witeymlaeengls

AN https://www.creativemove.com/design/toms-shoes/
Link: https://www.youtube.com/watch?v=xkF4X5MfW0w&ab channel=TOMS
#0819 wan lupean (Blake Mycoskie) 11983509 UTUS Toms Ti3uduy
gsnaseahnmsiilaluvieaiiealuswsniliuazesiuiuilul 2006 i fe

< a o 1 v Y Y Y] ' 2 a & o ° a d
wnatuliisewvinld sesdd@inwinamasanal JuAndunssdunalalunisvigsianaey

wisHuseanliuninguaiu Tnaldalawnuin

“With every product you purchase, TOMS will help a person in need. One for One”

“soaYNaNANTe TOMS xiludisimfeaunaensuuudusieTy”
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a wan lumoan (Blake Mycoskie) laldn1sia30ems1@uan (Brand) TOMS
YBAVIUY Problem-Agitate-Solve (Jaym-daniula-nsudle) Inedymananiinglaid
seadild dvtnauledle Blake Mycoskie penntaemaewinwmaty warasiouttamlnenis
yhgshvesesiiuiethaeldtundiomdoding dwaluds@enising Tunadudunild

laemdaynnaaug

3. Features-Advantages-Benefits (AauanUa-dod-Uselowvil)
anIn1siaisesil gnesnuuuintimunzaudmiuaugsiandndndue
(Product) gasnisiansestidigliinesnuuunasginnis aSuguazuauanansiue luud

yaaUseleviannIianuauTAvesduA10E1aLRE?

Consumers do not buy products.
They buy product benefits.

O U&u‘t (,At}(/‘ﬂf e

AZ QUOTES

[
=

“faolillaveidumetaie wirsdeauusslevivessindueieg”

9

AINWANAN : https//www.azquotes.com/quote/1464279

gnsnIsiETes:
Features (AaaNUR) - Fslinsadudrtineglslatne duduusndeuansia

AavauUAndnuesdudnuiaue 11a1uisavstigesls ieslsld lnenislddeiansean

¥

VORI

U
a 14

Advantages (48f) —91ndudLdueIn dvdnseduntivesaslstne nio

drenanleadnals


https://www.azquotes.com/quote/1464279

| donTsastivaadany
Madlaas Soclal School
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Benefits (Uszlawil) —tanlimiiuin dadlvsedusiiiuseloviednals vinlnnasly

aa dg 1
FInnvuasals

Link: https://youtu.be/cTf6ADRd6LS

f0819 NEDY GoPro anMINBaINgafsuazEuIMg Nicholas Woodman
Aules Tananain
“ GoPro azaelinusummuazuvsthudinyssaunisalidniumneuinignly
FEamwanliduaudug lunisesssdesumiounisdeuuguusuiiouy ilniumiey
wnnTnsegaied Ainausthussaunsaliuiliiaaiuayniy ndeseiunyssadiia
fignlulan Aedeisvi msvilsipaiaiansauvetiuGassivenarunisarenm arwislen
147714 AoV
Fadunsianseuuy Features-Advantages-Benefits (AauauUf-von-Usslavil)
FavenauauAfe nfesidunmuazaisifleldegniniiadundeseiundszasdfidnmnmn
e doffe anansausguam 3dle udstiuuszaunisal auaynlvgdu uas Uszlewide
ylRndanumnenninsegaudalaenisutstiuEossmagidmnuvaneuniige

Tuddnslvknaudy

4. Three-Act Structure (Iasai3eq 3 §16u)
JugnsnsidrFoaunilounisiardniuuuusiaiy fgniunlfluniweuns
venei3es s avesvendo Jone wilide N3y Wwleanunarunnd MweunsHollywood
dulng WmadidevuiidesrnldSunmsiigaianmaisdoundai ugesmadiies

= o & o
NUILAUANMUALIIUULDY
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Three-Act Structure

Climax of
Midpoint Act Two
Climax of (a big twist) Disa
Act One Obstacle
Obstacle
Sesond Obstacle

Inciting  Thoughts

Incident . ion

MM scending A
Act One Act Two Act Three
(set up) (confrontation) (resolution)

AN @ https://www.nownovel.com/blog/three-act-formula-novels/

gNIN5LEL509

Act One / Setup (uuzi1AYaA) - wugidmagasuazaniinndu luainusn

v
vV oa =

2z JuN1TwUzNfIaYATNANYD T D IMaTRINVANTAN AL ARTY

Act Two / Confrontation (n15t@eyauassa/Ugynn) - n1siaefuguassa

U Asinanaeingg TudrudaesiidnasdugrsfienfanvesiossniianuamazAsnanag
wIgyninAuguassanar Uy Ingalassawmaiiazusingiu iitednvinediagasnanain

5%

a = A = & a Y a Y] v
Lﬁj'ﬂﬂlﬂﬂ AT ITLWUAINUAVULIBDY € sZN‘U'NﬁﬁQ@JLMN@UQSIﬂ@L@UQﬂ‘Uﬂ']iWEJ"I‘c’J']ﬂJ LLﬂ{]QJJ‘Vi']‘lU

1% 18 v 1o @
wd uendeladnsa
Act Three / Resolution (n15a@Aane/n1saunda) - n1spdaatstdyniuas

anudands Iupsuaursensugnvnereases vilisesauldegsauysaiuuy wie WWuns

Ly 1 v

wndpsadiudaymaumitiuunlaug ndmingisianvesnsaedivlaviuarguassa Tu

(e

= Y v &

Nansazasuanfaglatevus wazisessnnavas iWudinaimavasranuandlmauianis

9
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Link :

https.//www.youtube.com/watch?v=NemtQx0m0Ss&ab_channel=AnthemEntertainment

f79819: MUNNSI ¥ Extra Gum

2/

Act One - 1lUaLTRIA8NSHUzUIAIazATHANdDIAUNSIN Ul Ty uas

U

€

weslanuanuneSsliundemeuaznsaesilannwguindaiu

e

Act Two - Wievisaesseuauiliegsauiulguassaangtosqlundaziu ivaes

Adsmandstiunnnnsaliiuuasfu windvsgffosislnafusmeiesvesnismiey dady

guassatulvgjveiag

Y

Y a

Act Three - Magdsnstundaluanusnindiviuniu heweladngvdgananiui

QU o

wianils Galasinseusunldifenmunndss 1asessnseniwnsgauianseugUanving
rheyelavagngausanu Fusiazdunalaimmunndsa Extra Gum aglunndamisia1vesny

A Felawanyaillasunismeuunaunileennisiiiyusu Youtube ni 22 d1uASS

5. Freytag’s Pyramid: Five-Acts Structure (Ws13iavaansduna)

Tnlgunndener1neasiu Tut1aAn195589 19 TA3LAS1EME 0951009t NLaN

<

dl' a = e vy oA v o
(PN ﬂSﬂI‘Uiﬂm’i’Jﬂ‘UmNamu‘uax‘IL‘UﬂﬁL‘Uﬁli LLﬁﬂﬂﬂUWUE‘ULLUUMﬂﬁLmLiEN LGU']IGTU']N']

Y

waunaudulaey Lmsﬂqu ASINAUTD Freytag’s Pyramid NYaelndnleudnsgideu

Y

PINUAATEININIYY L] “Freytag’s Pyramid” lounnisnisilisuisessmeosndu 5 Acts

paefiu Ao 1) Introduction (Exposition) N1stkuztIuson15ilnea, 2) Rising Action N15844i9

o w =

uIeNISALHULTeY, 3) Climax IndAgyrsegaaey, 4) Falling Action N1sHauANEYSE

nswasuudas uag 5) Resolve (Denouement) n1spdaateunazunsanisuidem daliin

\WoI1UNUseiusues Shakespeare ndtonvaslan Adulumunguijiiuii
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Climax

Exposition Denouement

gasnisiaTes:
Act 1: Introduction %38 Exposition (M13uuziN139n151U0A62) WIedIunNIU

W399 JAegauduredsessn Wemdweshazasuaziluniswuziidiasasliunge

'
a

Inciting Incident (fuwg) duwmanidanansenusaiugniIsal Mlidazasiuisernede?

Andu Tnedruiazidunisuenuuannsniug wiawmgnisalnountl ALINAEsYeIRIaTAT

Y A a =

187 fAuteduAvsousnis Benuluiasessnilewmaeniy mnaudesnisuuaduisessn

UsgTRransnafgeesussn aunsarmlalaenuledoa dify Asumum

'
o A

Act 2: Rising Action (n15t3uasdiavinusantiiugGes) UAeaind1Ayvedsey

o

' o
[ A Y Y

ievzidunisianseaiiolulitiagadidgvenies Tnazdudiud Agveasessnviaviund

o

a A =<

Y Aa v v X I3 a a was ~ &l
a%ﬁi‘W‘EJ']EJ’]lI"\]gLLﬂﬁ@ﬂqmuﬂjqﬂﬁU%@umqﬂsﬂu LﬂUﬂqiLﬂ‘ULﬁa\iﬂQaQWQU@mUWﬁaLﬂ@ﬂqimﬂ

[

a 5 dy 1 1 [ % =& g . o w 1 (%
Anvu Tnellemazeee lassduludegeaulagegn Faife Climax (Indfny) wisedans

InaneglsNsussunsaflomlunuuianeg gmaignar szvinliausuilolaassineslsly

o

yunpanlnginindy ai19gadsunieganinveies eligsuidnes1ninn1uisess

soly Tu Act2 © fazasdume (Inciting Incident) Nidanansenusiowmanisal Mvinlvimiazas

HUATesiedAnTY wanaNUazdn1sunsnuNAIUTENaUBU WU danan, AaUIn3e w1

W1 WevilviagasisarATy anun1salsuyludaanudauds (Crisis) nsmavAos qudugey

=

n1stansesludasiiasnaendelifauidiodnsesimdsazavadluaidulng udnden

Act 3: Climax (3ad1Agy/anlasw) Wugeidsuwlameninssuvesiiagas

< a o A

< ! Ao w dl' t:l' v = = a a =
Lﬂu&'ﬂu‘l/lﬂﬁﬂiyfll@flLi@\ﬁ']’J‘VlLf\]E]ﬂUﬂ@M’]ﬂ’J’]MWQLﬂiH@WNWﬂW@@ WUIANANNUUDILTDY T

q

WasulATE MUBIRIaEASUAN LA LILAL DULAL


https://cdn.marketingoops.com/wp-content/uploads/2015/04/con2.jpg
https://cdn.marketingoops.com/wp-content/uploads/2015/04/con2.jpg
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Act 4: Falling Action (NsHauAaie/nMsiUasuLUas) nasNmsNIsaldALy

o

fhagasonauiviosuziuilgm udessnilfintundsndiuanddy/anudeu (Climax)
wa7 QﬂaiiﬂﬁLaa fagasuandliifiuiimanuideuly

Act 5: Resolution/ Denouement (miﬂ?iﬂma/wagﬂu,azmmf’ﬂ%) o
azastntuilym guassasaliudlunenaududewinvsdimiugunieanfiuFesiivai
wansaifusiasatihlugangd dufeainauresFessnasinviaun audaudslisy

NSLAUQYII AIAZATANNS HOUAANIAIILRAILATUARAT

Cr|5|s

«! Falling Action ‘

Rlsmg Action
Denouement

Incmng Incident

Exposition

AN : https://www.referralcandy.com/blog/storytelling-formulas/Gustav Freytag

$15 W
I $200
‘ — Sg:;‘ra\g a
"N $65
I (1)
——

Link: https://youtu.be/UE9UvVT5ujye
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f9814 WAL The Spring N8N 15181150MUURTEAAYBS Freytag lilauanLan
a a v A ¢ Y] a a aAd
1399517U0IRT1AUAMI DL UTUALAZITAFILANLUYNITUSIAT IR DU NLALLU N TBIN
“The Spring — The charity: water story.” TuisusuLdeauas Scott LUALTDINIUTITUBIRVD
ﬁmlﬂuaqﬁﬁ@uazLﬁm%’aﬂﬁ’u?ﬁqﬁ%mmﬂuuﬂaﬂ wazJuntalvasfthewazanlanil
U Scott odathvuneinwissnazsidunuaiiaSneaut ek uuktin wakaiionaiiiuld
guindutegu ﬁléfwwéhwaLﬁé’f’llﬂaglummﬁmﬁm 3% Scott snedaulUAIBYLANRA

I3 [ Y] d! @ U Aa q' d' aa Y I 1

LOANDFRALAYIUNTLLINNFRFUTASUUAIULUAITINALDY IAENISIUUTI9NINBNEN B8N
Wunelunilaneieise Mercy Corp NSIfINwnng WU 9BNLAUNISNYIHAUTINIUNIN
lusgninemsiaunie Scott aduiinamvesUlenianuiauniveslunininliulany
U 1 = 1 LY v v [ Y @ 1 U 1 d‘ 1 v d‘ g d‘
AAUNININY WazYIumdalunisrdaluni uaawlamiuingaunieg iy uauuiy
anUsnenuuasmfuludedelse widwindulalasulandenisiniasoindigyuui
Tafin1wd1dsinnunazein 1513951uled1 naull Scott AULANTATTIannAlaasulY

< d‘ t% 1 A 1% Yo Y Ao o 1 A
ﬂa’]EJLUU?\UV]Q@UI%Q?W&J?I?BL%&@ LLEWLLﬂ{]iy)‘lﬁﬂﬂﬂl]r}dﬂu%ﬂ']aﬁi@ﬂ']?ﬁ?ﬁL‘Viﬁ@

6. Simon Sinek’s Golden Circle (gmnﬂﬂdﬁawaa‘lwau)

“People don’t buy what you do; they buy why you do it.

And what you do simply proves what you believe”

“frulilagedsinasin winungeluwmnainuvidu wasdaiauvinnfie n1siigad

9 9 9 9 Y

o & a sA‘La'.:i

VNG

W0 ”

Simon Sinek nisafvnALIALlABUITIYBITENRT (Golden Circle) Fulugns

I
A

NSENTINIENAUMBAIINIT “Yilu (Why)” uaziinvesmidsdevisivesiheesnlnda e

71 “START WITH WHY” #138%an1einedn “vinlusesuaievinly”
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WAHY Do YoU
Do Wi You STA R'l'
Do? wyaT's

1“5 PURPO£ % HOW GREAT LEADERS INSPIRE

EVERYONE TO TAKE ACTION

Ho WITH

Do You SIMON SINEK

Do T

You Do 2 ‘
WHT
Do You po?

AN https://blog.briantan.xyz/the-golden-circle-the-best-quotes-and-my-

DEA: StmaN SINEK
reflections-from- simon-sineks-start-with-why-f9bc58d493e9

gasnisiETes:
298y 1 : Why (W11l1)/ The propose (3ngUszasd/idanune)- nsisusiume

o

A1 “vinlu” lunisisudu vinlinsudainvinlusndedeeyin? luesdAnsvausfelioy?

[ (3

ilunnauaisaulaingrfuiuAivsensAnsvanst? waill mmeuiilafe Tnguszase
W viveulsuievesesAnshoasls

29nay 2 : How (8814l5)/ The process(nsanttiueu) — agyilvinadnneld
lopeals avasragavivegalsliuansuwagiiniinudunsegu

29nay 3 : What (¥10¢13)/ The Result (nas1u)- doas3inviesls? aeezls?
& a v I I3 v Y Yo a v a o ¢ a =
JuduiUssianla?  ussdnmsiulug? 15desidndum wanduaiiazn1susnisigae

elrtaRuEsnNau
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Foe1e @uA Apple

Why : wanisudeluanuyimeuagines lsiuaneng
How : &ufAiin1seenuwuufiaienuasldenude

What : WanLs1@519AauiaLmes

UDRTDINITISNAUAIAINNAUALD 9V ULV AT ANUNMIUAULDII13 LAY
159e9n15915? luiieasls 2udviludeayin? wWislis i ladautruneiuwiasueanuLa

uay doansnnnudevediusud Wdauniinnudeuuuiieaiu naeunduging

Why = The Purpose

What is your cause? What do you believe?

Apple: We believe in challienging the status quo and
doing this differently

How = The Process
Specific actions taken to realize the Why.

Apple: Our products are beautifully designed and easy to
use

H Ow What = The Result

What do you do? The result of Why. Proof.

‘ ’HAT Apple: We make computers

AN : hitps://www.referralcandy.com/blog/storytelling-formulas/

7. Dale Carnegie’s Magic (§n35n151611389¥244Aa)

Dale Carnegie \319asmilsdousinasnniang’s “How to win friend and

yaa a

influence people” visedalunwilngdn “FBwuzdnsuazgalagau” uazduiidvdnalunis

Y

b %4 1 d‘ 3 1 dl = ¥ 1 -dl A g -dgl
AINERINITLANIDY 3 %HWGUQWEJG]LWE]WQQG]QQWN&HIQ bAZAIWAIMUUILYDOD AU
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Develop success from failure.
Discouragement and failure
are two of the surest stepping
stones to success.

- Dale Carnegie

7

“WAIAMUENTIINAMNEUWAI.. desdTniueugatunsinluganudnsanfe A
VOUNLALAIIUAULVEL”

AN : https://www.referralcandy.com/blog/storytelling-formulas/

gasnisiETe:

Incident (aU#n13al) - BuNWRNISAITaUsTAUNSAldIUYAAS tABNISLEN
Seamanisalvasnauitedielvigileidnsiuiuanuasuusiulseaunisaliinangadai

Action (asdiaU§uR) - wanslimiuiamudnluidesandunis weoudly

o A o v | - ¢ = = P v oA

wAN1sallaganunsaasiieynaien1shIemaeNeeing Balunsmiounsianiied daises
gspainnudaay inswlillasAningilasegsuasidilalaluiui was§invedesiheslssie
naaniitasessnngnateeniy

= v

Benefit (Usglewil) - wansliiiuiilugilesedSuisiosimu uaznanian
lauslovderlstne myndasesladaauazdigligilaviodSuanliunismuiendd
FIaLLAILLN

Y ! a v o v 12 o ad A & a Y

A8 dUALNTUEYND Threads 4 Thought kUSUALNTUVEIE UL TUNRTAY
a [ % a o 1 [ Y al I (% ¥ 1 a a =3 3
dawanaeu Nimvuengudmangidugnaildladeay Tdnsiansesivainnaisuuiuled
mansliuwuuluimazaslunisdses Weddhulunihusnvesiuleduuasgniiaus
A “aanunevasgnesa” Muulgymdrululagtu uanie Jymanmuindeusiieguas

asugngnmaunsatievsunludynn Inensldduaunduivie Threads 4 Thought



FACH -
aaa @ammsﬂauaauuuﬁumﬁ @
gl B i T WATOUL ESSCIMCLOFTILD - Humummmmnm 12

a F‘i?.i
. ! Media as Social School

g9} 1Hu 10% veesield azilduiae Wudu dalunisidnsesluusuuees Dale

saa ! ¥

Carnegie’s Magic B9LANAANSNATENINQNAAULUTUATDIFIFUAIUY

s Tinet Sele THREADS 4 THOUGHT tewcs @ Asenev Wnbbe My fig

AN : https://www.seoptimer.com/blog/the-art-of-storytelling-and-brand-

positioning/

2 a v
denAs3lugnueiianises

1 <

Bill Gates Q’ﬂaé’a Microsoft taenaaludl 1996 41 “Content is King” @ity

[

] 44' a ao w & Y ° Y a A = °
Tﬂumiﬂaa’liawm N EZ@ E] 1491 (Content) llﬂﬁ;]ﬂuqln@']fl@\'iLW@U@ﬂﬂQﬂ?quaqﬂm

o

o w

ypammhasumnuiinuiladfguesdennuszion lnslanglulandumesiiniivnetis
aduazfauannsafumasidesnsldiegfensadnviefanidum nsziilofisiian
La1 Content fie d@rud1Aya9In15KIMaIALALATISYIL NS eduifenislawun
Uszanduius adrenmdnwal Junusud nisdeansiugnéuagnguitisne Neil Patel 131
WoWI1aN13 Content Marketing uag SEO na1dis Content TulagiuldinContent Falu
Sesinduiign lnstavgnsimannuudumedidn yiiuled aseg dusosdingsiian
Content gAaDALIAN msl,miqsﬁ'uﬁqqq wanadIA A ves Content S‘Syulﬂf%'a&m n13

L4

45198556 Content §epndulandlngjiane Content Creator n3afas19@5ARBUNUA
I d! = I ::sll
naneuntsanTnwlualunessull

Tutlagtu dunanvasufalviununevareguuy nsidndad ldauniidnuas

wnsnatuly wEuAUTHLANYRIRUIMUA T FuLNan o famant uaidad nésdnduegnfe

a1 ' = o ! a a
13 Create ApuwmuAMaulalvly waviwouleanunguildmunenazinniy lne Influencer
fu Content Aasluaisiu Influencer Falutagiuiusuufio aulaisos Tules elala

= A & I3 a a a 4 [ I3 & v v 1
PUNLDWANIZAUTMLIY e U A97 Aatu wiwuwmas wausll waau1satdulasnile wilus
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191989AINITUUY WIDNTENIAUSTTUAIILY InsizANATIntvesuwaniesuludeaiiife
binisidniisvesdaumildagainiu nsiinaiu Content Mirawlafinaneidunseualidne
= o a Y o I3 &a = o &

Felashimunanisaainsiesiinateily Influencer ABsilonanazUszaumudsa n1s

11 Content #83AIUALUAY UNUIMYDY Influencer LYuAY lABLANIZABULTIUALY

J [

Entertain, Inspire 6199 Idoyafis1371 fuszauanudnianin 80% u1ainnisnuanldna

Y] o sl

5 Influencer fiu Content 11A3ei U WagaunsaasegUiuUluauInlinadwsna n1s

g
71 Influencer W3suallauAULEaSDd NIAAAWUIAA LA IT

CONTENT & STORYTELLING - IS KING

DATA & TECHNOLOGY - IS QUEEN

a LS

AN UUNENS Unds. (2564).
n1sHUaN Content AU Storytelling (Influencer) Weeiu felludeddyfian
Wa¥IP9aIUIAD Data wavTechnology Mazangiuiinlsednsamlunisdeanslugaiidva

Uagtuliszauanudnse Tuanunisalnfimsiasuwdasinumnaluladsingaunn

GELY

M3E3es (Storytelling) e E%ﬂ’]i‘lﬁaLﬂ%@x‘lﬁ@‘di%Lﬂﬂﬂﬁjﬂ‘ﬂmﬂ’]iﬁﬂmiﬂ’)’mi
Tunsiateuszaunisal vieauifiegnieluvesiianeenualiyanaduils filsamnsa
thieszaunsal vemnuilaluszgndldfunisihausesmuiesld Tnglifeadsna
BudulumsinwiFesiulml ssdusznevvesnsiddes § 3 daudeiu fio

1) g (Storyteller) FBnsdeuvulyuazmangfungu Target wazldislvuly
nslaiFes

2) iflades (Story) msauileFesiinsstunguitmane

3) ngudmvune (Audience) Anwinquiitadulas videngudsuasidudssinm

Ya3n15haEaauadu 2 Uszian fe



@b /Y (),
i aat|ypiuomizends Vg au™
1) nsEseuuUnd wewuunisuanial (Telling) azvilwauesineu
Fietue 2 @ Ao ddiesginenmwinarnisieseidiuaudila nsandewuuund
viomsueninilallinsefuaneduduvesesuaiiasnisansn
2) Msaed (Storytelling) aelmafiuandsfuiunisuendaagiaun
ﬂ'ﬁl:chﬁaﬁ?u%ﬂiséjuamwmﬂ q g drunsUssanananin des nau nsiadeulm
LazAURA Yenandauesdwinnsens wazadrsensuaidnlusalunainisianies il
wileusinnuidnsiluiFesfinanuazairsnnumssdweBoaaldioninnn nquinisia
Sesiioanildfe nguf “Freytag’s Pyramid” léinaueisnisiandessmeaniliu 5 Acts
paunu Ao
1) Introduction (Exposition) N13kuziimsan1siUae
2) Rising Action nsasiievivientsiniuides
3) Climax Iaddiyvideqaiudsy
4) Falling Action mMsHoupaevenIsUasuLUas

5) Resolve (Denouement) NM3AAAAIEUNATUNTENSWATYMN

AM5U35n15481509 3 35 Ap
1) N15E3999INT8LNA339 TAA N15LESD991NT E15AR
2) NNSENSIMUUAZAT LAKA N1SLELIBILALNITINABIANIUNITA] NTWER

3)  NSIERIUAUINISIUNTSLELTDS LaA A15LatTe9nUseIRfans AuanLan

v

AUl veelniu nstasesludagduazlnanudiAydunisuuin Content AU Storytelling

3

'
o w A

(Influencer) wsneiu foidudsdrAnyiian Lazsesaauife Data wagTechnology 931N

<

aa o Ly

FrewfiudszavsnmlunisdeaslugandvallagiuliussaumudiseBagy

9

NANTSY :

IgisuLUInguqas 3-5 au 1nn1sianses (Storytelling) 3 ndoyanileguay
dnauslungulisulasuils lngdnsdsesnindeanss, maansewuuasas wsen1sly
Fumnislunsianses

UITUIUYNIY

Y a

Tfundvis dndusn. (2564). lenasUszneunITANLUN Storytelling. PPTV. amﬂmé’ﬁaﬁdn
oaulay] (SONP). iflo¥ufl 28 ngrdnieu 2564
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WNINAE 4R (Iﬁlﬁj‘u) (2554). N158514 Digital video & digital storytelling Wian1s

LS8UNIHAULARINE, AUNRUHLNIAINTANNTINGTTy, NTanw.

ARNY 96919, AIULANMIITENIN4-Creativity- U-innovation https://www.

sasimasuk com/16533868/A A1 1 LA N §1 195 293 19 - creativity-N U-innovation AUAULL 8

Sufi 1 §uau 2564

[

aa 14 = = < 14 o/ ¢ a v < =~
§993UT BNINUA, Tafing e GRKIGHN ﬂswzy,uu‘vn uaqsu (2562), N1SNAUILIULNBDAIT
a

Sgu;  laglddfnisiansesfdvaieduaiuaiuinuusann1ainusssy, 213613
dnsaumarans U 37 adui 1 (unsau - Turau 2562) win 45-66 dmv.
(30 October 2016), N13tdU384 (Storytelling),

https://www.nstda.or.th/th/nstda-knowledse/knowledge-management/3260-

storytelling, Auduiiiaufl 5 Sunau 2564

ada

f1 §97,Miuaunng (11/01/2018), 3 5AauaNNIaULUUSARSEY, https:/Amarinbooks

.com/3-15ANUBNNTBULUUDIRT/, a‘Uﬂummu‘w 1 SuaAN 2564
733 auvea wazinalsad gandnd (2564). lenansusznaumsdusnun Content Marketing
: Media Landscape 2021 and DATA Landscape in Media.MGRONLINE
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Medla as Soclal School

ANUANESI9ESIALLAZNISLANLS D

(Creative & Storytelling)

'3’61{1‘1.] sze9A (Objectives)

o. tialAUFIRLINUAIUAAATIGETIALAZNITLENT O NANKAZITAITIANTBY
UsLLnnmigeg

b. ielviAduzinganunITeenwuulATIaIIIkaEITNITIE TN Wedoansny
nguaulusydusieg s ludsrenaldfuaugueuviasiulasgravuizay

ANUANESI9ETIALLAZNITLANLS D

(Creative & Storytelling)

o. {iiguiinuianuiilangifuaufAnasEaIsALaZNITIENTes nan
LazITNITLANTDIUSTELANAILE

b. HL38UAM15AMKUNNTEENLUULATIaTIarITNISIa T Lededns
dunguauluszdusaqinatludssynalynuaugusuviasnulasei
R ETRETaeT
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FanTRnTREsunTIgow Son 19
{Actvies and Media)

fanls Aensmy

(Media)

BT NN =oT

rRSTunTsou

udnras uwlsifeafy sz Um A
rrufsatcared

(Create)

wENNT wwIRs ety VDX s RRsTUEN

rReERIoe (Stonvtelling]

T
V“?-:S"J'J'.I‘1€.q"€

ez URmna
Reu R

B e
NTIRUWRTURS NIRRT SN

sy Tl Eue

—=y T = =%
RralJUrnm e T n Fewguee R TP
(Stomytelling) srunmisu
IR TSSO . SAnnIEE e

ussForner GRS T EUD

ANUANES19855A

Creative)
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Medla as Soclal School

ANNUAAESI9ETSA

NS2UAUNTTNEIAUAR TR 9aanu1 N19taanTny

n1sAUgynn wuanasinsiglukuunuanaienuld

4 6
N1383136133A

ISHAURANA...ANHAR

A21UAAAS19855A (Creative Thinking )

Aua1nsalunIsiatsauedslugvuuuing

[ 16] 2 ] LY - a o & oA
Wunuinnlndlunisundaynivieuivilasudanidusgiay
WuuTanssuneliinnisivdsundasnginssu

(Innovation for Changing Behavior )
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ANUANES19855A

(Creativity) Usznaudiae...

. fprnudessy = dannvdedivdantvyd ldddules wansiseina1udnessun
. dmrnufnrdasundn = auasmfieduiluanandlddr duluSesadoanulusiiusieg

i A ewy o : PR,
&R ﬂThE‘GﬂL‘-‘JE‘EEﬂ’] F‘-"i";L‘UE?:IBJP’HIJaiJ‘l‘HJE

. fiannudangu = dyduvunisAniiatntiiaueisasstifgadulugleuusisgnliaiuss
= o B - P i = T T = ) e & s
vigausadnulatanaivieUszaunisalluiiesnngifeguanthuudeuiailudszlaw
FBHBU

v

. dprnuAnasiBonase = lunisAnaiuisatiussasidenvodlsosniagodafidunau

arunsaasurslimfiuninlasgradeiay arunsosauseaudenanliunaulad

&
111

ANUANES19E55A

(Creativity) dald an...

.L%yqqn%uwu1n1su51§au§ﬂ?1ma%d

nainnasisdtnsiukasIuauInis Jalluiissaanune auldduy

Falatduase waianr1uusisaunadnslsinatnaenalvaanuilutuliuess

. [uInAMusNiualfadavangddn
\inainnsinteyaviamnuinileguifndoven

Wumdloudanssauarudnimiaiaalutgaalue
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. A214aa19 (Intelligence)

- autelaldlds (Awareness)

. ANaINIsafinevauesnuAnlirdeswaa (Fluency)
. AuaNisalTuaninauAnladne (Felicity)

. AuAASSYN (Originality )

AUNAAIMUANES19855A

AMANEULUTTNBUDUY

@A271USUABUNONOUYI9d9LnA (Elaboration )
@A21U%19a898 8 (Skepticism)
@nuResuiunia (Persistence )
@n15io1suaidu (Humor)

@mymmu?ﬁl'c#u (Playfulness)
@nudoiulunuies (Self -confidence)

@nnulidgaundssntugaulaedie (Non-conformity )
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N158519ANUANES19ESSA

. WANUIVBUNNIBY (Mess Finding)

. 9UsIUY0ya (Data Finding)

. upalgynimne1u (Problem Finding)

. WAIIAMNARTIaINTaTe (Idea Finding)
. mAnaUiseusiu (Solution Finding)

: ‘1/1'1"?7@?121]%%13% (Acceptance Finding)

ANUANES19E55A

[ o =
LUUIANLUALITNVDY

‘L!'Slﬂﬂ'i’ill (Innovation)
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Menla as Soclal School

ﬂ"l])lﬁﬂﬂ%ldﬂﬁﬁﬁllﬁ:lﬁ’("lﬂ‘iﬁu (Creative and Innovation)

Creativity is THINKING up
New Things.
Innovation is DOING New

Thlngs

Sparking Creative to Innovation In You ~lg )~ www.sasimasuk.com

UINNTTU

(Innovation)

'
fa 6§

nsldaauAnaiieassAienauIniossivsalmig vie
nsEUIUNISINL 9 (Service, Product, Process ) #idlAaudn

(Value Creation) uaiiusyluvisesdu LAsesnaLavdiny
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INnNovation = creative + New + Value Creation

(ANUARHTINATIA + Aelud + HAnAD)

u i g = 1
UIFRNTIIU Ananadnudnadreassaludqgninlsiianued

AT HUFAIAMULANANSERINANUARF A SANULIANSSY

waudun

anufnaiiassd

UIANssY

Creativity WioAnufa
afeassd aulumansevi vle
nITLUMITETATNAAMIY
gomN

WIRNTTU (Innovation) lummirumIe
UsehwgBalinlq 1gu u8ms sdnsiaf ve
n3vuumslnie (Service, Product, Process)
F\..d’)‘lhb‘!:’ ] ( Value Creation ) Lay
ammum1aa;¢ama‘.mamw‘::w1&&{"

(Commercial)

eglugUves Sumnmavie

UINETTU

Hrandwosnu sy

Anenuy

WumsBedalni

Wumatrundbnigesnun

ATUMSEUY

Lifivieamurien

fmaaug

AanuLdsd

Lifi

ML PR
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UTZLANVBIAUANES19ETIA

AR luUNIaU

ﬂ’)’]ﬁJﬂﬂﬂ'ﬁ%‘iﬁ'ﬁiﬂIﬂﬂi@U
Creative Thinking Inside the Box
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ANUANES19ESIALUNTAU

Creative Thinking Inside the Box

n15am (Subtraction)

ANNANESI9ETIALUNTDU

Creative Thinking Inside the Box

[ ]-0

N15574 (Task unification )
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ANUANES19EIIALUNTAU

Creative Thinking Inside the Box

ARETLTEY (Multiplication )

ANUANES19ESIALUNTAU

Creative Thinking Inside the Box

A15U9 (Division)
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ANUANES19EIIALUNTAU

Creative Thinking Inside the Box

A5uUAeEU (Attribute D ependency)

ANUANAS19ESIALUNTAU

Creative Thinking Inside the Box

n1san (Subtraction)
N15594 (Task unification)
A LAY (Multiplication )
ANSuUY (Division)

nswUaey (Attribute dependency)
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aatl Tunnn asnring

mmﬁﬂa%’waﬁﬁuanniau
Creative Thinking Outside the Box

AUANESI9ETIAUDNNTIU
Creative Thinking Outside the Box

[ Rad
Type of Reaction N -+ — E
Na + Cl> — NaCl - e

— W ehdau ARR%u  wNaa

Primary Colors

A15ianInTavNIT AU unsauluy
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aat |

ﬂ?ﬁuaﬂﬁ%ﬂﬂﬁiiﬁuaﬂﬂ?@i]
Creative Thinking Outside the Box

N1SANASINETIALUULENEIY

ANNUANES19EISAUDNNSAU

Creative Thinking Outside the Box ‘ ‘
‘ i McDonald's

N1SARNATINATIALUUUINTTTH
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ﬂ?ﬁﬂaﬂﬁ%ﬁﬂﬂﬁﬁﬁuaﬂﬂiaU

Creative Thinking Outside the Box

n1sidnsnsavsiunudunseauln
NNSARNASIATTALUUBENAIU

NNSANASI9ATIAUUUINTTTH

AMUANES19ESSAUBNNSDU
Creative Thinking Outside the Box




(0\ anmsdaudasunkosia (( )5
' THE NATIONAL PRESS COUNCIL OF THAILAND aat) mmummw,m, 35

Medla as Soclal School

Top Creative Thinking Skills

anaLvTicaL ()
o’

Ability to analyze
things first

ORGANlZATION

Being able to structure
OPEN-MINDED a plan of action with clear
Thinking of things no goals and deadlines
one else has considered .
before g. )\)
PROBLEM SOLVING COMMUNICATION
Ability to solve an Strong written and oral
important issue skilis, ability to listen and

ask the right questions

i) the balance

N5UANIDDNVRIAUAAGS19ATIA «

N15A5M (Analytical) / nisialandas (Open-Minded) /
nsufitlywi (Problem Solving) / Mau3wsdan1sasding (Organization) / n1saans (Communication)

AMNFANUAVD S Creative

. foanadindula
. IpnuAnaseassAklantu
- wouSsuiadmiogiaue
<. dypdnnmuazayyedIRusia

N

. Rdevimindnalna Araudinasnnniu
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NANSSU

HnU{uRn9a519655A (Creative)

NIUNISAUAILAZATSIVLU

WilSeunrarauiinAfnaineasse (Creative Thinking)

NnAwInam i bmiauinnssulaal

MEIGRIEHE

(Storytelling)
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Menla as Soclal School

N1SLALI D

(Storytelling)

WudsnisvsowniesdieUssinmyiieneanisdanisaaiy 3 114;1 15Rae1UsEAUNITH
vmmu:w '

Usedunased

WugUuuunsaeanshuumnis

Tharudalaue ::;ammsadYnmmﬂ'uﬁuw

One thing hasn’t
changed much in
thousands of
years... there’s
still no better
way to stir
emotions than
a good story.

~ Boxer Creative,
UK

5 R < P (3, X PR [ Jasl Toliag ]~ FEREOR Y RS S e I v e PO . W A W
DaniaEIeE lan niaoulad l@spnnun Busoal 000 dis o iuan @ Hll‘.ﬂl,.\.\“ll-lI;nll\]l"llll[‘:ﬂﬂ HINANAZTIIA WONITMA B MATOITTIRT0ITIUL

dianhasan.wordpress.com
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Media as Soclal School

Figure One: The two brain regions activated when we listen to facts.

n1suantan Telling

Figure Two: The multiple brain regions activated when we listen to stories.

Motor conex jumped at
the phone

Smens smply
teg of potato
chips

SN e $hOee

A3LEN1594 Storytelling

NW.meLlarun
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aatizmiousmrs Vo

29AUSLNOUNISLANLS DY

29AUSZNAUNISLANLS D

ﬁ:d:l,a"l Storyteller

X 4
LUBLIDY Story

ngulanung  Audience
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N15LATLE 9L UURNIN A

(Digital Storytelling)

mﬂmﬁaaé’;’uqﬁw’?a@ﬁ%ﬁa (Digital Media ) 19U
amils 1des AdvIAleuszneuiudsausssnsvearian
1399517 (Storyteller)  laei3eesnifiadreduiussdosd
83AUTENBUYBIANIANTINARA (Emotional

component ) ¥83xta1UluineITe N

Q/

29AUSZNIUNISLANLIDILUUAINA

®. A2IUATINTYI
. Msluysaunisal
. N1SAIAINNANES19ETIA
v & 4
. AULRUIZEUATULUDLT DY
. N15A9EITIHAANINNIINITUDNLAN
. nsAAavzlun1sunLEuD
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ANTULNITIANLGTDY AN95UNY

LUUAING

. MUY D:I‘L'd"h'?'ﬂfﬂ ‘1=‘1.|"JN‘U4';‘. Rl L H“U Lde IWL“" 'Jk‘ﬂhd ‘V‘“‘ TEDRFFIRVTREY

ARG

» v B Pl - , p v ' 2
2. aRNIVIa \L)mtdl Media) LN nwedaulmn Joe daanu ‘ﬂﬁ'ﬂﬁi}'mm/iﬁ~3E'YI-3‘] 2UNS NS

ATw@asinaualuULuuAIvia

ar ° - ) < , o -
3. AnwUEMILLAY PENUiLaania e
-A*i‘hi‘u sxdaadlunninausfivanidensuainarnisiaiiedien: LHETRE

YDINULDY

a v

fosafmnuvimeidvufanuuaz §aniiauiou

Tensguunavlussusae

- P e T am o Al e e b oMV oo g wu
5. MivnauaUizaunian NGLANTDILUUAINAVIAFADIUN lati{l?H_lVl-,a“.“:Jle:LdLVI a“_ILWdLLdPl-JL"‘ffS‘uk.’

PR U B IT

ana W

YUNDUNITLATLTDILUUAING

1. MUALUIAA (Thinking about  a story )

2. 71141A544394 (Developing the story core )
N1SMULAYDULYATDINITHAILI DS

3. AuAdnYaya (Researching )

4. UaNLEN399517 (Scripting )
N15AALAIBUUNNIDEAIUR

5. AAs1eesAUsEnau (Storyboarding )

6. 59UsIuF (Media gathering )
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N1599NLLUULASIES1N15La1L5D9

5W 1H

@ Who nguitmang

b What 1a115818%15 Content

o When 1u/ta1lunisiiouns
& Where %81911380415 Platform
& Why lunesian

b How N15ALTUINY

ARG RIERR
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R MPIGRIEHE
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@. NI5LEL50991N YB39 : 112 &15A7
. N1SLANLTOILUUATAS : 91809401UNISH
@. N1SIYAUAUINITIUNISLANLI DY ¢

UseiRA1dns AUaNLaT MUY TNy

N1SAAIALUUEDUYA
Nostalgia Marketing
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ARTESAUAINITLANTDS

(Storytelling Techniques)

1)Before -After -Bridge

2)Problem -Agitate -Solve

3)Features -Advantages -Benefits
4)Three -Act Structure

5)Freytag 's Pyramid: Five -Act Structure
6)Simon Sinek ‘s Golden Circle

7)Dale Carnegie s Magic
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Menla as Soclal School

1.Before -After-Bridge

ADU-NA-LYaULY

Case Study

l'hmu JURINMil vTumu:uN ALY Ul 1Tuluw
Tuilia aoawna ( Colgate; mmuﬂamuﬂuquuuu
naan® tduande :wm‘lﬂgﬁlﬂ'lﬂ‘z:ﬂ fl

gananle

Cenvity
Froicction
—_— -

Link: https:// youtu.be/ggkhtByV9qE
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Medla as Soclal School

2.Problem -Agitate -Solve
Ugyn-deanaula-naswnle

Case Study

saoLusHA 1 oms
wan lunesn (Blake MyCOSkiC') eSS esn
sus (Brand) TOMS saauny Problem-
/\gitate -Solve (Tyw & wls-msunls) laodgwiuian
Blake Mycoskie aun
azasilauntgwlasmsiigsiasizseari
v’fj’énﬁ Tuwmi

= . A o ow, o -
.ﬂun':mﬁmvﬂm lLILHh‘U‘LJ?IﬂNUH‘]

https://www.youtube.com/watch?v=xkF 4X5MfW Owé&ab_channel=TOMS
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Menla as Soclal School

Consumers do not buy products.
They buy product benefits.

I—,)nl.'u/ 0 .]l‘/('(‘l

UABEY s Fenmuustlovinoahd whme "

AZQUOTES

3.Features -Advantages -Benefits

va Y ¢
AMANURA-YaR-Usely il

Case Study

naas Go Pro

ilumsta’ sy Features-

Advantages -Benefits (aman

pa-Uszlomi) *‘E‘aa.anqm‘euﬁaﬁa naaaf

?Tlvau.mti’xrﬁﬁ'l'n'lr"ari’lm'nﬁ.n'fl',mé'm

pwnUszRedAENNNWY Tadde T
pitigl] Jala wiswdszRumsoh mnu

a‘?nlﬁ:{a’.u uaz Uaslpmida vinlidSaind

ATMWALILNTN ldik] E){iﬂ'lh‘ﬁ”"-l 714]

- B

Link: https:// youtu.be/cTf 6 ADRd 61s




Medla as Soclal School

D amnisdoudasunkosia /.)V m
A THENATIONAL PRESS COUNCIL OF THAILAND =348

aatiamiamiseete Ny

au™

Three-Act Structure

Midpoint

Climax of (a big twist)

Climax of
Act Two

Di
Act One Obatacle Climax of

Second Obstacle

Inciting  Thoughts
Incident
Beginning

(confrontation)

(resolution)

4. Three-Act Structure

Case Study

wanel$s s Extra Gum

Act One — Waifaiarsmasusindaazasnan

sasnuniannulamingy wazdndldilominndsaliuddhome

P

= i
uaxnIABIN leanwauIndens

4 &
Act Two — 1fans

arinduligjvesnsg
> >
Act Three — nsgdsasdungaluarwinii
e iy e eI B R S
Turini dhomeldiagndansmuiuimii a9ldinseuy
WINHT MasasTIIERIlTIgIRiInTau Ay
4 Rl
ADORWEIUFAINU DI 19ZEINA IAIMIINHE

Gum atlunndan

-

‘;:UT' nABaamM s

https://www.youtube.com/watch? v=Nemt

m0Ssé&ab_channel=Anthe mEntertainment
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—_—
Exposition

5.Freytag ’s Pyramid: Five -Act Structure

Crisis

_@! /
i Rising Action
@ / Denouement
HE : . ) Inciting Incident
y 4

Exposition

Freytag ’s Pyramid: Five -Act Structure
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Case Study

b

ﬁ:'la;&l The Spring 15 maddasuuufs=iiavas Freytag

4

IWaUanLa 3097 JPDINTIAUN T I DULITUS

waladunuulymIuinanedon
nnuasgideir “The Spring — The charity: water story.”
X \ A . - e d
pave3 Scott iaieimssssumave URIEALAINEY
inihsuazanlanild Scott 1s
e 4 o - } d '
JunuaiNensawhouuuudan wdusniensiriwlyl
vigu fldwaientiliaglunuiadae #3a Scott nudewludavm
aduladulAouulaetd 89 laumadu
uiis Mercy C.orp AUNUUANE WETLR
WAUNNITNE ann luszwinsmsiduns Scott Idtufinnwees
whdianufiainduasluniwhldianldwudausnning QBRI
o s . ' - ad &
Faalunit udn Angandne gt sauduiis
Tahuigalsa i
v 4 & AU BN e
Aaufigzana arnlad eeui Scott audnnidiaandi leifowly

- a4+ s v ] d o - ;
nmsiiluaunnasiianutismie LL&:‘LergmLumwwuﬁmaﬁam"ﬁmm%l'a

v

https://youtu.be/UE 9UvVT5ujyg

WHY Do YoU

Do Wil You
Do 2 wyaT'S
THE PURPO&% HOW GREAT LEADERS INSPIRE

EVERYONE TO TAKE ACTION

o WWITH

Do You
Do wyT

YoU Do ?
WHAT

Do You po?

6.Simon Sinek’s Golden Circle
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Why = The Purpose

What is your cause? What do you belleve?

Apple: We belleve in challienging the status quo and
doing this differently

How = The Process

Specific actions token fo reclize the Why

Apple: Our products are beautifully designed and easy to

e

What = The Result

What do you do? The result of Why. Proof.

Apple: We make computers

“People don ’t buy what you do; they buy why you do it.

And what you do simply proves what you believe
“gauliilagedsianyi winiwideluvaranauviiy
wavdsiainnfe asiastludainante”

A @ A o '
s waniaa luanuimeuazvinas lsfinanens
: Fumidnseanuuunagukaz i

WINLFINABNNILG a§

&

%
¥ i

“START WiITH WHY”
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Develop success from failure.
Discouragement and failure
are two of the surest stepping
stones o success.

“ imumnuduisnnanuduivan

ATTUVIDUNUAERIUFIING]

- Dale Carnegie

7.Dale Carnegie ’s Magic
Incident( aU@n15al)

Action( a9iaUjuf)

Benefit( Uszlavil)

Case Study

awaunsnive Threads 4 Thought

lL’]_Iiu"»Lﬂ'ﬁn‘anfJH.lLr mmmmux 108N NHNVLA
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Suus:ldudAeyition ua dovliKsolusaunoulAuly d1g3Au
autoll AUAAULSITALA 1 UIFALSA 1SIAADSIMUKU Lo TOADWKANTU
foutugovdulwooevliostRAUTASUSHY Key Message yovisifioulas

uonoIAliU A ENOUDVAAUAADSONITVUNUDIN Feature Uov
uwaawosunLs19:avilioKk1a2e

Source: nittpe: v convincamndzonvert com/sacil-modia-maretng/social-meda-widcos/ m
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4 Jiodiovid Woo=M Video Udosavuu Social Media

)3 Video Graphics io:16
mMwRALAcdU awisadvgaaisauavauld dudiuoghduoonuuu
Graphics fo:ld souludivmsrinktnun3ate RAdAtyFAoaovqan
KtnoolKed - KlnPolEn aLBsSlos NMWATULKToUAU Ko
cvAuadvls

SHOUNGES TS VST MG G O A L KN B O~ (T T R i B il e = o
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4 Jodiovid oo Video Udosiavuu Social Media

04 1380

AudouuINSUBU3GTacivY siubiadioWukan QludsulGuN VY
Aoy 69% vovRUSTnANDWSMITND:BU Video uuululaFew
Togtawn:tuRansiseus GviuavanAeyAonisrin Subtitles WU
AaUsGlonAguosi

Source: nttpsvwwe.coryincsandoonvert comdsociai-media-marike irg/ social-mo dia-videos/
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Vlog U910 Video + Blog

fionstinuuRnlaons d3aus:313uuovioton uitusuuuuuavidle

wuudue Wodovnmvmsttausagiuu Facebook, Youtube fitastucvaiu

fiu Youtuber WWoagwAowaunaunu $3oaa1ufnovtiiss $301K1s T
ALUtNABa Liouyvldg udidonudiomuwe: Aswisathunludov

nvmsaatakisielduiu Tasauisaridnvaisdanad KSomsrn Live

32

Vlog U910 Video + Blog

A1srii Viog R Adoviimsiaseuns rlasvidoy MsEuuEeviEon
Walkauaulouazaamu Tagtawn:AumsAdiBavamsaaiadnu
Weadiov dodrAtyAadovrintuovidolovaltiakoauto ns:AunW
281N AWLhautldRAUNGaMUQ

Jon2ss=3V : JofKUQUoY Social Media ¢iwe BvdovAnuiliasn
WiokKuRaWIsalEauald
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A ULDUSSSUBNTIUOVIS 0808 TRNAY

28 wadtoY Ady HnWUAUTU Jounduungd
Glotra Atasay WWeooslduiuavArawaa
uazthuwsudsy wazkntuasunaalnug
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Podcast
Podcast U191 iPod + Broadcast

woauAaad douuaon 1|@a1a2aE3gvINUAIKUVED IKUN:
dmSuaundouluiAv udwatdv v Audviduaou
wazwvaoulkuala

fource: The Standard Podcast m
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A1sn1 Podcast

1. BonuUs:zlQuLbsd

2. ldAonAuWvnaULUKLETKSaU
3. 27vuMU

4. mmsuu

5. AMKuaal

Saurce) The Standard Fodeasi

n1sN1 Podcast

6. daiLay
-II — _’. F . [ ] | - [ -
7. KIlWaUKSaAUNWNULSIUG8AUDQ

8. alins App NGovls

Sonincn; Tha Standard Podcast
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KolodrAcyuovnisnii Podcast
aauvo

Source: The Stardard Fodcast
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AHEnIHNSINHATIAYY
nsasaLAENauATY

nangnsoyuvudoansgunney
aeldlasenisdolulsaseuvasdenuuianisitou;

Us2u2a3183%1 (Course Syllabus)

%9791 (Course Title)  A3vfandnlan (Digital Disruption)
é"lﬁ'ﬁ&n&l (Lecturer) LUUSHU hUanaeaq

FUUTNUINTEDUY 3 §qlas

A195UN831873%1 (Course Description)

A31NNUNEUBY Digital Disruption mamwuﬁtﬁmmﬂ Digital Disruption #1®
deaunargsna swununaian1sSulledu Digital Disruption fivialiuszaumnudndely
D1UNUALTINT

e a o o & v .. . .
ﬂi‘ZIJﬁﬂU’]ﬁqiﬂ"\W]UﬁgaUﬂrﬂuﬂqLﬁ"\]LLag’/allL‘Wa']"\]’]ﬂ D|g|tal DISI’UptIOﬂ

4 . .
naUszesn (Objectives)

1. welianlaniunneNniasevedaiin Digital Disruption LazkanIzynud
1ra33na

2. \elisguimatiaminlrgsiaaunsausudidngya Digital Disruption

a A

3. ensrduliAnaudn les1ed wazuaniUdsuauAniiiudes i of
WBgyAU Digital Disruption
IngUIzaIAaNgANTIY (Behavioral Objectives)

1. g3vuiianuimdilafsifuauminetaznansgnuves Digital
Disruption idssanessia nasmauitilamadanietadoiilissianunsauiuiiliied
iaﬂiuw Digital Disruption

2. JSuaunsnfn ATz wananuAniukazeAUTeNIdlAnyIvedgsna

Mszauanudisauarduwanlunissuiiowasusudlidniu Digital Disruption
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Menla as Soclal School

75n1389U (Teaching Approach)
M msussens (Lecture) way n15afiusne (Discussion)
| msﬁauiﬁmaﬁﬁﬁaﬂ@m (Problem-based Learning)
M nseunisasusuy Hybrid Learning System
M nsdlfinu (Case Study)

donsaau (Teaching Aids/Instructional Media)

| 5UNM (Pictures) uay alanussene (Slide Presentation)

M Fedidnwsedng (Electronic Media) 1tu Option Finder, VCD, DVD, e-
book 18

nanssudmIugisey (Learner Activities)

M n1séuairdeya (Data/information Search) uaz n1sd137990ya

(Survey)
M fsszavaues (Brainstorming)
M fisunaue (Presentation)
NUN158aU (Teaching Plan/ 3 F21314)
. AanssunsiSeunisaow/defild
aL U1 sadaseansen 1281 (Activities and Media)
(Nv; ) (Topic/Details) | (Time) |  Fo#ld fanssu U3sene
(Media) (Activities) (Lecturer)
1| wuzdinszuiunisnis 10 PPT WUZUINULDY uuushU
\S8UNITEDU U9 (U5870) wlananees
2 [ Wnlaanunungued 30 PPT n1seAUTY USRI
Digital U9 (U35919) wlananyaq
Transformation ay
Digital Disruption
3 UILLNNUD9 30 PPT N139AUITeY WUUSAY
Digital Disruption UM (Ussyy) wlanaeas




= . 0\ ammsdoudasunkosa /.)W ( )
A L §. P THENATIONAL PRESS COUNCIL OF THAILAND e — == )( 06
GRl] phesiolieeapireteirt iy vier) l?a U‘\.
ATN
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. AanssumsiSeunisaaw/dedild
mj] b #19/919a21980 1381 (Activities and Media)

; (Topic/Details) (Time) | Hofild fanssu HU33818
(NoJ (Media) (Activities) (Lecturer)
4 | n3dlfinen 30 PPT SEuuaY sl

U9 + VDO 2AUT183N wlananyaq
NIUANEITS
5 | nanszvunazmaiad 25 PPT N130AUTY wuushU
ilvigsiaanunse W9 + VDO wlananees
Uusingen Digital
Disruption
6 | e1Wnwuwsilugn 10 PPT nseduTeY wausmil
Digital Disruption UM (UsT818) wUanangag
7 | WufAn WATIET ey | 45 Flip Chart A15AUAIN uuusmi
wanwWasuanudndiu | wid (1Lauw) Uayasau wlananeaq
sogaRaTNay q09 Uay
Digital Disruption Unaueidungu

NUIYLIE) whUNTSaARUN AU YAl ARLANULANN T FY

nsuszidiunanisiieu; (Learning Evaluation)

74

adauvaIN1sUsEEiUNaNISISEUS = 100%
1. Inide (Attitude and Approaches) laun nsiaausalududeu (Participation)
70%
2. nMsuLaus (Presentation)
30%
NSNeINTUITNBUNISLIBUNTTEDU (Teaching and Learning Resources)
M 1. Digital Disruption nswasunUasiarnsususi, PeerPower
M 2. Digital Disruption Aposls? denaroginanieg sgialsy,

ThaiBusinessSearch https://www.thaibusinesssearch.com/marketing/digital-disruption



https://www.thaibusinesssearch.com/marketing/digital-disruption/
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3. Digital Transformation Aeazls 1¥vinezlsladnslulangsfa,

Ourgreenfishhttps://blog.ourgreenfish.com/th/what-is-digital-transformation-business-
world

M 4. Innovation in Digital ERA, IA.05.WE AYETUNS

M 5 1Uala 10 ©18wlwsl w1us9 ga Business Disruption 2020,

Salika.cohttps://www.salika.co/2020/07/17/10-top-occupations-business-disruption-
2020/


https://blog.ourgreenfish.com/th/what-is-digital-transformation-business-world
https://blog.ourgreenfish.com/th/what-is-digital-transformation-business-world
https://www.salika.co/2020/07/17/10-top-occupations-business-disruption-2020/
https://www.salika.co/2020/07/17/10-top-occupations-business-disruption-2020/
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NangnsHaYUVUTOETHUAE

meldlasamsialulsaisuvasdinuuiinisseus

Uszuas183%1 (Course Syllabus)

397371 (Course Title) mﬁ?{amiqsumaz (Community for Health)
FusI818 (Lecturer) JIANENT19158 ATLNAT Useyuanssa
UIUYITUY 2 92l (2-0-4)

A195UT31873%1 (Course Description)
AUNUNELALANUEIAYVRIEVN1IETIUTEN UMY 4 TR N1y Fn FIAU way
Jayey nann1sFea1savnnIe N15aeashuuldiusioNauIAMAINEIn warasianis

WasuwUasluguyuiuuesnsiy

ngUszasA (Objectives)
1. elianuiinedfiuanumneuas AN Ay UeaUN I YL Y
2. welvanusingifundnnisdeaisquaneguasnisdeaisiuuiidiusiuiiie

WawnunmAnkarasn1siUasuwlaslugurulUUIRTIY

UILAIAINGANTIU (Behavioral Objectives)

1. gSsuanniassyiazmvuaveuielymauanzvesyuyunuiesla
2. JI38UAINIINBTUIENANNITHRATNTBNTTURIAUTENBULAL TEAUVBINT
doansgunnizle

3. fissuamunsaldenlewazvanladnasihvdinnisaeansivldaiadfsundas

Tugusuwuuasasaiiowidymavneyuvulaegidls
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25n1569u (Teaching Approach)
M nsussens (Lecture)
M nsdifnw (Case Study)

4| NSFYUSHUULEIMAIUNSAIEAULDY (Self-Study)

Aonsaan ((Teaching Aids/Instructional Media)
|Z| alanussene (Slide Presentation)

M Fedidnvseiind (Electronic Media)
nanssudmiugiseu (Learner Activities)
M msefusiengu (Discussion)

M nsiaue (Presentation)

WNUNNSEaU (Teaching Plan/ 3 471a)

(0\ amnisdaudasunkosna ( )
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AanssuNISseUNISaaU/daN iy

A1AUN iala/518azLden 1287 (Activities and Media)

( No.) (Topic/Details) (Time) | Hoiild Aanssu
(Media) (Activities)

HU55818

(Lecturer)

LULUIAULDY Uz

S7.M5.NAT

1 | s1edvwae nssuiuns | 10 PPT | uuzdinuied
o a . UssnugITse
WNTTIBUG
ANNRUNYUAY PPT | N1sUss8Ne o
. R 3A.AT.LNAY
2 | ANUEAYUDY 20 Clip | nMseause
e . Useyugsse
VAN NIUANYT | NQU

UAURNT : NAUNTBY s .
NIAANYT | UNFUAUM
3 | dymavanizyau 30
. YWIU | FUNNIEYUVY
waziaue
AULDA

S7.M5.NAT

Usenugsse
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fanssunssgun e/ /Aol
aaufl | wda/seaziden 1287 (Activities and Media)
( No.) (Topic/Details) (Time) | doWly fanssy HU33818

(Media) (Activities) (Lecturer)
NANNNTFRANTIUNIE
WeasensildruLUas

) PPT | N15USIY .
- 9IAUTZNBUNNT R IA.05.LNAN
4 y 20 Clip n139AYI18
GRI R e , Usgnugssal
L nsdiAnw | N
- SZAUNITADEANT
NTIATIARSUANS
e NUNGY
UURNIT : TAsIEn WA 3A.05.LNAN
5 ) p 40 YUY .
IAUTENDUNTEDEAT 23AUTENBUNT | UTenNEITIU
AU |
doans

nsUsziliunan1sieus (Learning Evaluation)

M msfidusadludusou

M namsieseideszuuiyvauanizguy
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AHnIHNSINHATLAYK
nsadraasuauain

NangnsHaYUVUFIETHUAIE

= < a o/ 1 = 4
melalasansdoidulsatsuvasdnuuianisiteus

Uszuas183%1 (Course Syllabus)

[ a

I8 (Course Title) 2 i ansaumeaLazineluladnasia

Y

(Media Information and Digital Literacy : MIDL)
Ku33818 (Lecturer) 919136 03l Beoulona

AMUIUTIUINTEDU 3 Flald

AN95U1851873%1 (Course Description)

w&nnng wnAniefudeasaumauazimaluladidvialugatlagiu Anw

3

Y

Anspiusriadenavineluladidfa Fouuasdilansmseadngluinu savieddn

n15flaag196la (Deep Listening) waziadruidnlalugluuunisdeansiuuasiieu

ANU3AN (Reflection) naendussusNTIATEVRaRHAdEs VR HouAzIALLLAERIYA

ngUseasA (Objectives)

1. ielanudiieatudeuasineluladidvialugatiag i suuiansdinsey
nsimdeuazinAluladAvia

2. ifielfarmdifsrtuumAnnisaseviniludnn nsilsegnedsla (Deep
Listening) wagn1sdeansuuvazsiauauidn (Reflection) LiteliAnnnsiluldlsegng

bANNTEL

q

3. Wieausalngvikafnalduvasdauasmalulagfidvialugatagiule
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IUIZAIAINGANTIU (Behavioral Objectives)

1. fi3oudmudmnudlafertudeuanmaluladfivalugatagtu sk
My Msfrwdsuazmealuladadvialdeegnsios

2. f3suiinrudanudilafeafunmamsemindlufnu nsilsediedila

(Deep Listening) kagn1sdeanswuvasiounIuian (Reflection) aunsensanuisaly

Ussgnaldlunsdeansiunguyusulaegiamungay

35n1380u (Teaching Approach)
M nsussens (Lecture) uag nseAuse (Discussion)
M msi3euslaglivihadetiam (Problem-based Learning)
M nsiinufo (Practice)
M nsSsunisasunuy Hybrid Learning System
M msiseudivunamsnanusldshenuies (Self-study)

M nsdlfinw (Case Study)

donisaeu (Teaching Aids/Instructional Media)

4| Un I (Pictures) uag dlanussene (Slide Presentation)

M 409933 (Authentic Material)

M Fesdnwseing (Electronic Media) 1y Option Finder, VCD, DVD, e-book
18

M 5u 9 Others (Please specify) léuA GAME

nanssudmIvgi3eu (Learner Activities)
M nsduairdeya (Data/Information Search) uaz Msdsiatioya (Survey)
M nnsseanawes (Brainstorming)
M \nud (Games)

M nsiaue (Presentation)
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WHUNSEaY (Teaching Plan/ 1 4a%u4)

- Aanssunsisaunsaa/aenld
ey | .
4 WIVD/31YALLDYA 1380 (Activities and Media)
] —
(e (Topic/Details) | (Time) dofld naNssy FussENe
No.
(Media) (Activities) | (Lecturer)
wuzUINITUIUNIT LuzUInULDY
\SEUNITADUY Loy +
_ 5 _ L | easlann
a5UNENANNIT . nanssuseus |
1 T 15 um | PPT (Usse) y WDeulania
WUIAALAYITUED douay
ANTAUIALLAL wialulad
wiAluladfavia favia
AuSNgIiuNTg
- .. PPT(Us5818)
AATIZRLAZAAIIN . e 9.73.1ANY"
2 |, . 15U | awdsznou NIUAN .
douazmalulad WDeulana
fvia
Aanssu
o . - | oeslanw
3 nsasenidniludiny | 30 undl | PPT(USSEN®) | MIsiasien -
WDeulond
AULDY
o HnauSuas
n3iaeeneasla L | PPT(ussens) | _ 9.03.1ANY"
4 45 Uy NAYIN®WEN1S y
(Deep Listening) AUdszney Wweuslond
s
FURUUNTHRANTUUY o
] - ., | PPT+ClipvDO | nsdifinwinay | 9.a3.1anwn
5 | agvioumuIan 15 Ul - .
(Us5818) 8Aus1e WDeulena
(Reflection)
NTIATITVdOAY . HnUfus 9.03.1ANY
6 —— o 60 WM | PPT(UsT818) . .
wiAluladRIvia wazdaus | Wwenlona

B : UHUNSUTIEIEonaisunuasldnumnumangay
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nﬂiﬂiztﬁuwamiﬁﬂui (Learning Evaluation)
ndauvainsussiiunanisizeus = 100%
1. InNdy (Attitude and Approaches) Taun A1sildrusuluduLsou
(Participation) 40%

2. MsHNUUR way nsuaue (Practice and Presentation) 60%

NSNYINTUTZNBUNISLIBUNITHDU (Teaching and Learning Resources)
M 1. srsififisun (Main Textbook and Course Materials) L&
Jose Reuben Q. Alagaran Il, PhD. 2017. Media and Information
Literacy. ABIVA Publishing House,Inc.
Susan Wiesinger and Ralph Beliveau. 2020. Digital Literacy: A

Primer on Media, Identity, and the Evolution of Technology,New edition. Publish
by Die Deutsche Nationalbiblicthek.
W. James Potter. 2004. Theory of Media Literacy: A Cognitive

Approach. Sage Publications, Inc.
571 LWoan1UuAS uay 01fingn awlan. 2562. gilefwiniiudeasulad
waziihszisdelaivaanssdaifnuazienavy. nayme : U3 ilavi seviam
M 2 wisdediunsituazionans81389 (Important Documents and
Information) e

Asnayad latuun. 2559, fiinviudafenisnanaiias. awal: Loan

JUN(2004)
M s W§W81ﬂ§ﬂ1§L§8u§5u 9 (Suggested Learning Resources) l¢in
1). 1©Na@IUILNOUNITOUTURIVE “i’whﬁu?iamiaummmzwmiuiaﬁ
Aavia” (dvsunaniiungidieusuynam)
2). Clip VDO uaz deUszian e-Book ade “Iuviniudeledd” uaz

“Digital Literacy”


https://www.amazon.com/s/ref=dp_byline_sr_book_1?ie=UTF8&field-author=Susan+Wiesinger&text=Susan+Wiesinger&sort=relevancerank&search-alias=books
https://www.amazon.com/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Ralph+Beliveau&text=Ralph+Beliveau&sort=relevancerank&search-alias=books
https://www.goodreads.com/author/show/954298.W_James_Potter
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X

AN IHNDIN WAW LAWY
ARLRERRIELET CRRIY
1

nangnsfoyuvudoasgune

= < = o/ 1 = 124
melalasanisdodulsatsuvasdanuuianisiteus

Us2u7a3193%1 (Course Syllabus)

%9391 (Course Title) NOMUIBLALITLTITUNITHOANT
Kuss81e (Lecturer) AEAanT19158 A3, Yoy vensUsBiasy
MUY TFOU 1 9l

AN95U1851873%1 (Course Description)
nguuned1Ayiinedvesiunisdeans taganizedegsdmsvindeans

AST9ATA 38555 WAYATIUIUISUAMSUTNADATAS198TIA SAIUNINT AN

ngUseasA (Objectives)

1. Lﬁ@iﬁmmiuazLéﬁwhawszﬁwﬁﬁymaaﬂgwmaﬁw SfiReadestunisdeans
Tngawzogadsdmiviindomsainassd lasasiiungrneifeaiunmiulsyam uag
nsnszimsazidie ngngfsatunisnsginanuianereuiunes uaznguuie
Reafunsavad

2. wielvidlau3 mnudlainenfiuatesssu uagasserussudmiutndeans

IUsZAIATINGANTTY (Behavioral Objectives)

1. lsunsentinuasseyanudfyveinguuneineitesiunsdeansle

2.

a

Seuiianurnudnlangitunguranedidyineitesiunsdeans

eXp e

a

Seulianuianuinlaufegdiuasesssy warasserussudmsuingeans

W
e32¢
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phesiolieeapireteirt iy vier) l?a u‘\l
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Y

4. fleuiivinuerlunislesziwasysutemassaiudengminefiieideaiu
2 v
nnsdeasle
5. fssuianuannse Inwelumaliesed uazueniengnisaeansndase

395551 WATATTYIUTTUMTINITNAWNTHRES LA

35n1569u (Teaching Approach)
M nsussens (Lecture) war n1safiusne (Discussion)
M msizeuslaglivhdetiam (Problem-based Learning)
M nsdifinw (Case Study)

M assoudivuumananuildshenuies (Self-study)

donisaeou (Teaching Aids/Instructional Media)

M 5unm (Pictures) uaz alasiussens (Slide Presentation)

M Fos.8nmseiind (Electronic Media) 1wy Option Finder, VCD, DVD, e-book
18

M &u 5] Others (Please specify)

nanssudmiugiseu (Learner Activities)
M avseduse (Discussion) agn13uLaue (Presentation)
M maﬁuﬂ’?ﬁayja (Data/Information Search)
M asdidne

M nsiindiasigilandnedunisdeans
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fanssunsiseunsaau/denly
a1aufl | Wiade/seazidun 1281 (Activities and Media)
q 0 v
( No.) (Topic/Details) | (Time) | Hodild Aanssy AT
(Media) | (Activities) | (Lecturen)
. NVNNEITIENTULIY 20 BNENS | UIIEIE/ MBU | WA A Uayey
Usgdm wagmsasilla | Wil | ussene | dan/enuse | vewsusuiasy
NOMUIEINNIBNTT PPT/ ,
. N USIENL/MOU | WAL 3. Ytyed
nTEiANURANI 25 wnas | _
2 - . AN/ VONTUIZIER
ADUNILADT WAZANT Wil | Uszneu | .
. m o . anUsY
azlndvans ANUTIENE
- WUURNIA - AN ,
IUTITULAY N . .| HA.As ynyed
C e . 15 PPT | AiAs12%inTel _
3 | asspussadwmsuiln . VONIUIE3g
y | (ussene) | Uganu
GRGAY -
93559
nuee) : uunnsaeutonUisunuaslanuenumangay

[

n13UsEliunansi3eu3 (Learning Evaluation)

aduvasUsliunan1siieus = 100%

M 3afidy (Attitude and Approaches) léud n1sfdausauluduiiou

(Participation) 30%

v NsHNUHUR way n1suaue (Practice and Presentation) 70%

NSNYINTUTZNBUNISL38UNTITEDU (Teaching and Learning Resources)

|Z| Laﬂaﬂiﬁﬁmuﬂ (Main Course Materials) laun tona1suseneunisaau
M wisdefiuusiuazionansdndds (Important Documents and Information) oA
" UszinangvungaIy) Lawwwmmmmﬁmgmmﬁuﬂismw
" J5BinanguanewielasnIaivg RnEniIniInen1snTeyinnsasie
"y 5.0.09nseAnReiursuiime T .A.2560

B y.5.U. AUEANS W.A. 2537
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o < = [ ] = 124
melalasensdadulsatsuvasdnuuianisiteus

Us2u7a3193%1 (Course Syllabus)

A a . &4 Y ooa ¢ v o o N
%2391 (Course Title) NSaUAY TiAT1eRtaya WarnIIANISULHUTIYLYY
fus381e (Lecturer) HYILMERTINTE AT.UNeY a135UTHIARY

91971599058 JUNUITRIY
AMUIUYIUINT DU 6 Tkald

A195U1w31873%1 (Course Description)
Joyaansaumakar UaLnaasaiiaudidgysianisdeasnszuuwarnIzuny,
& v v Y 9 s = A v
N1sAUAUTBYAMENENBIAUTENaUNTADES (5W+H),NMTEUAUYRYaIINTEUUTRIEYAKAY
langoulad, nisldununyuyulunisduAudeyayuau, N15ILNUNYUYY NMTIATIEA-
duAT1ERANNATHALTUANING IINToYakaTAITAUMA, ITTUIUTTUVDINTIITRYAAE

ANSAUNANDNITEDANS LNDAS9ANUTIDND

ngUszasA (Objectives)
1. ielvauiuaviinlannudfyvestayaiaransaumelunisdes
2. wislvianuuaziivwimlumsduiudeyauazansaume
- D v v z:{' Y v & &y oy
3. wielviiaaud anudilaifeldussuunisdaiviaznisduAudeya
ansauwmaluszuuiotayauazeaulal I5AaLa IS uHUNYUIIY wavininfn FAT121-
o % Y & a A qu =
duarzvidoyauazdainaasaieldusylovilunsdeans
A 9 va o v = A & v v - a
4. welviivinwglunsldununyuvuiieduAudayaien1sdoansavnisyuy

5. welinnusineniuseilou nguaneneliudeyaiiamsuazleyadiuynaa
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o/

1.

Foansle

2
3
a.
5

mqﬂizadﬁ@ﬂwqaﬂﬁu (Behavioral Objectives)

ALseuRTENUAr SEURIRNEAY Nadl KaldevaenIsludeaiig q ens

D

SeullvinuensduautoyadnseuLriBdalawa seUUoaUlaY WaswuNYuYy

ol

D

SeuldununyuvuiteduAudeys asaumnavasyuvuls

afl

Seuiuunsznineuiluase deyasswasiialiegagniouasuiug

afl

a

Seuszyiaslevuuaganudemeannisldveyaviinfieg lunsdeans

e3P e3lp X e
D

e wazausaduuninyuar ssyaNTUln augIuauRannvualilunguunenslidya

atusnee) e

#9U (Teaching Approach)

|

RN

A13U35818 (Lecture) way N139AUs78 (Discussion)
nsiseusleglditalam (Problem-based Learning)
n1sRNUHUR (Practice)

nsalAn®N (Case Study)

NsiSguswUULAIIMANLILARIEAULeY (Self-study)

donnsaou (Teaching Aids/Instructional Media)

RRON

sUnw (Pictures) uag alanussene (Slide Presentation)
Y89959 (Authentic Material)
AodEnmseting (Electronic  Media) 1t Option Finder, VCD, DVD, e-book 1@

u 9 Others (Please specify)

Aanssudmsudiseu (Learner Activities)

v

M nsdueirdeya (Data/information Search) waz msdsiatioya (Survey)

M nsszanauss (Brainstorming) N1¥9AU51¢ (Discussion) kagn15uILaUD

(Presentation)

O

WUd (Games)

M nsiaus (Presentation)
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WHUNSERU (Teaching Plan/ 3 43134)

AANTSUNISIIBUNTITHOW/FON LY

a1nu i - s .
4 RIVD/INYALLDYA 981 (Activities and Media)
n . . . { &g o a v
N (Topic/Details) | (Time) |  Hally nanssu HU53818
No.
(Media) (Activities) | (Lecturer)
1| 2w Clipnnnmeuns | 5uid | VDO/Clip | meautlyny/ 9198 FUNu
13949 Jurassic Park, anuse Tl (v50
38 San Andres (W11 Usziiudoya | Inensann
ARAUNUAUDEN) LAZAIILAI wu)
9Nde ?
auddguesteyaly | 25 | PPT/Aenans | usseng/meu | 923a Jumn
NEDAT-AIU w | Usznaue | A1an/ i (M50
2 dll A d‘l a a
ULT9H0V0INTEDAT U388 aAUTY MINTIN
W)
wnastoya N3dniiy 15 PPT/Clip | wuutlnsin/ 158 U
WAZNITAUAU LU UM MOUAIDN il (M50
5 - o (Ussee) -
NOIAUA-NITAUAUME MINTIN
3 ' = & A
Search Engine %359 WUN)
Key Word Tulan
oaulayl
\AsoslladuAuleya 15 PPT wuuiniie uag | 913 dunun
Yosundedas a1y 191 Aanssuvaaey | AT (Mse
A g (U35819) -
WUIARDIAUIZNDUNIT MINTIIN
4 | @oans 5SW+H, Time Wui)

Line, AI11R59-
481719934 Time Line,

AN I-UL 734
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$i798/918a21080
(Topic/Details)

381
(Time)

AaNITUNISLILUNITHOU/FN Y
(Activities and Media)

Hofild
(Media)

AaN3sy
(Activities)

HU33818

(Lecturer)

5 | wnudiguyy n1sldunu
yuvuLiodauAUTaya

15
Y9

PPT/
LUURNIG

aAUT8/
AANTTU
ASAUAN®N

Aiipld
ANENII5E

FRIBTLE
Agek
Uselasg
(1IN INT

NNUN)

N15AM ATIZH LAz
FIUTINToYaYUYY

25
Y9

PPT/lLay
ATAANEN

AU / U
Uy

Aipld
ANENI15E

FRIBTLE
ek
Uselasg
(1I9INEINT

NNUN)

NIVIUNUNYIYY

40
Y9

LUURNYIR/
AvNTTU
9819

SAUAUIIN
AvNITU

il
ANAN51158

A3.uRyeY
Mg
Uselasg
(1393M8INT

NNUN)

wagduAudayaan
WHUTIYNYY hagnI5hY
Useleviionis@eans

a0
Y9

PPT/
ATMANEN

2AUI8-
FnoY

il
ANENI115E

n3.usyeY
Mg
Uselasg
(1393IN8INT

2
INNUN)

NUEL :

WeUNSERUTNENUAB ULl ARILAIMUMLN S FL
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nﬂiﬂiztﬁuwamiﬁﬂufé (Learning Evaluation)

[

aduvan1sUsnliunan1siieus = 100%

M 3niide (Attitude and Approaches) léud nsiaausaluduien
(Participation) 40%
4| NsENURUR wag Nsdaue (Practice and Presentation) 60%

NSNYINTUTZNBUNISLIBUNITHDU (Teaching and Learning Resources)

[ 1. shsdifavun (Main Textbook and Course Materials)

|Z| 2. wifsdefiuuziuazionansenads (Important Documents and
Information) lAuA

2.1 wegswdysfAdeyaUnims waz WSU.NISNTETRMAEITUABNTLAeS

W.A.2560 ay WIU. ﬁmmawa;&amuqﬂﬂa

https://www.parliament.go.th/ewtadmin/ewt/parliament_parcy/ewt dl lin
k.php?nid=16046&filename=gennews_statute

http://www.ratchakitcha.soc.eo.th/DATA/PDF/2560/A/010/24.PDF

https://www.dga.or.th/upload/download/file ce8c32197b28a5d438136a3b

d8252b7c.pdf
https://www.parliament.go.th/ewtadmin/ewt/parliament_parcy/ewt dl_lin

k.php?nid=572458&filename=gennews_statute
M 3. w%’wmmmaﬁauiﬁu 9 (Suggested Learning Resources) Lo
1. 18naNTUsENOUNITUIITENETITE “N15AUAN TiAs1evitoya wagnis
Fovhunuiiguoy” wanlsiuddiFouluiusus)
2. Clip VDO wag unana undnasndmieeulay Weluwuuiindndmsu

msseuimndaseansiaiuioya nsdudu nsleseikaznisliteyaiionisdeans


http://www.ratchakitcha.soc.go.th/DATA/PDF/2560/A/010/24.PDF
https://www.dga.or.th/upload/download/file_ce8c32197b28a5d438136a3bd8252b7c.pdf
https://www.dga.or.th/upload/download/file_ce8c32197b28a5d438136a3bd8252b7c.pdf
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melalasansdaidulsatsuvasdnuuianisiteus

Us2u7a3193%1 (Course Syllabus)

%9391 (Course Title) NN9A319ETIALAYN1TLA504 (Creative and Storytelling)
k74 v 4
U588 (Lecturer) AYIEMENT19158 A3.U52Nd UIAUAT

AMUIUY2UINTEDU 3 L3l

A95U185187%1 (Course Description)

ndnm3 uuAniieITuNsaisassAlarsiades nénuazisnisiaies
Uszbamsngg leiud mstaEesandeiiionss madiFeauuazas msldiusuinislunis
i@3es BndfianseenuuulaseaiianaziSninansos diunisidou nsya 113
LARIODN Wazderie)

gUseasn (Objectives)
~ v v A 'y} P ¢ oA ) aa oA
1. ieliruiinedIfunsTaseassALaENITLAILTeY MaNKaEIENITIA1LTBY
UTELneneg
2. ielvmnuiingatunisesnuuulaseaiiauagisnisidnses iedeansiu
nauauluszaueg Weinluussgnaldivauyuwieduligiamungay

IMAUSZEIALTINGANSIY (Behavioral Objectives)

1. fiFeuiiamuimnudlafefunsaiiassduaznisianios nanuas
BrsadesUsnneg

2. FEsuainsansununsooniuulasiaiauaziBnisianFes ledeasiu
nauaulusziusneg e luuszgndldiusmuguuiiosiulfegnamngan
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Media as Social School

95n1580uU (Teaching Approach)
M nsussens (Lecture) uag nseAuse (Discussion)
M msiseulnelddedam (Problem-based Leaming)
M nsinUfiR (Practice)
M nsseunsaeunuy Hybrid Learning System
M msiseudivuumsnanusldshenuies (Self-study)

M nsdifine (Case Study)

donsaau (Teaching Aids/Instructional Media)
M 5UN M (Pictures) wae alanussene (Slide Presentation)
M 209933 (Authentic Material)
M de5i8nnsefind (Electronic Media)
M 3u 9 Others (Please specify) léui Case Study

nanssudmIugisey (Learner Activities)
M msduaihiieya (Data/Information Search) way msdsaadieya (Survey)
M nsszavanes (Brainstorming)
M nsiinufo (Practice)

M asiaue (Presentation)
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WHUNSERU (Teaching Plan/ 3 47134)

. Aanssunisiseunisaeu/aeild
md. " Wada/518az8u0 381 (Activities and Media)

i (Topic/Details) (Time) | Hofild fanssy HU33818
(o (Media) (Activities) | (Lecturer)
1| dugdInszuIunng 10 W1¥ PPT USI81Y HNALAT.

NNSLTIUNTTEOU Usznd

2 | wdnhms wnAadieatu | 20 wift | PPTHVDO+ UT3818 NALAT.
AUANES9ETTA Case Study | Case Study Usznd
(Creative)

3 | wdnns wnAndeatu | 30 Wil | PPTHVDO+ UT3818 NALAT.
M3a3e Case Study | Case Study Usena
(Storytelling)

4 | msoonuuulaseasne | 30 uil | PPT+VDO+ U HALAS.
Laz3smsandes Case Study | Case Study Usznd
AsEN5099n
SRR ORER
siaSeLUUazaS
-MSIUAUINT

Tunsiades

5 |dnujiRnmseudn | 30wl | Case Study | iSeusuas HAL.AS.
a319a33A (Creative) HnUus Usznna
HIUNNSAUATILATNNT PMNNIAUANE
\Weu Lazns

Uaue
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- AanssunsSeunisseu/aeily
md. " Wada/518az19u0 381 (Activities and Media)

! (Topic/Details) (Time) | Hofild fanssy HU33818
(o (Media) (Activities) | (Lecturer)
6 | AnuftRnisianFes 1 nsdnaue | Seusiay HA.0S.
(Storytelling) rwms | ¥9lue | Tperude Hnujus Usznd

Wgu NN 13 F199 NNTUANY
WAR998N WAz
wazdenian iaus

uewme : LHunsaeuilonalAsuuwladlinunuimanga

n15UsEiiunan1siieus (Learing Evaluation)
fndauvainsussiiunanisizeus = 100%
1. Infidy (Attitude and Approaches) loin nsidausauiluguseu (Participation)
30%

2. msenUURuagn1siiaue (Practice and Presentation) 70%

NSNYINTUTZNBUNI5L38UNTTEDU (Teaching and Learning Resources)
M 1. #hsdifun (Main Textbook and Course Materials) L

NeUTsANNSNsTineans Brandage Essential (2562), Story telling l@n3ed Sodin

wnilng gensau (ah) (2554), n1sade Digital video & digital storytelling Liten15:3eu
N3ERUYARIYIA

Bernard, Sheila Curran (2011), Documentary storytelling creative nonfiction on screen
BookPublisher, Amsterdam, Boston : Focal Press.

Fog, Klaus (2005), Storytelling branding in practice

Joe Lambert (2013), Digital storytelling capturing lives, creating community

Kobre, Kenneth (2012), Videojournalism multimedia storytelling, Waltham, MA :

Focal Press.
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Weich, John (2013), Storytelling on steroids, Netherlands : BIS

Wilson, Micheal (2005), Storytelling and theatre contemporary storytellers
and their art
M2 wisdefiuuzyiuazieonans81989 (Important Documents and

Information) lawn

5w &l wa. (2556) MeTeilasainenisiaesazasyn Desperate Housewises,
135391113 AnInerdeviensining Uil 33 atufivey 2556

YU anngdauniud as. (2556) nsi@nFeaisafu CSR, 115a1539I015 WM Ang1de
wenstnlne Uil 33 atufiey 2556

s '3

gaea lanauIuun, 158nwal nagaus, ANAANS nina (2561), AMEURSAUNGY])

q

n Qi

witANduiie 1sanstlimaranigsnatading Ui 12 adudl 1 uns1ew —
Tgueu Usednd 2561
QFNS ANUSEANSSA, BSTust ouTwAs9A (2556), Meianidesuansadednaefazasly

Y

Angussuavarasinsainisenuansan L‘Vl‘W‘l.JﬂiEUllﬂiﬂ sansiwArans

U 31 adud 1 2556

d3Taun wiwan, Tading s asvan, USvayiun dagu (2562), miwwmnuLwammau%ﬁmsﬂﬂu
FBnsaisenavadi eduauanu NI RILETIN NIANTENSAUVIARERS
Ul 37 atudl 1 @nsay - Suiay 2562)

Blake Snyder (2005), Save the Cat! The Last Book on Screenwriting You’ll Ever Need.

Fah Chawanthawat (2019), 7 qmmsl,dﬁaﬂ Storytelling IﬁLwiuﬁﬁuaa@mLﬁuﬁuwmﬁw

https://stepstraining.co/content/7-formula-storytelling

Molek (2015), naq‘ms‘me Content Marketing ﬁﬁﬂﬁmﬁaﬁu%kﬂ https://www.marketing

oops.com/exclusive/how-to/storytelling-content-marketing/
Pigabyte (2015), waauws STORYTELLING lulsidea Sl wndifnna MEEns 5 acts
M 3. m%’wmﬂsﬂ’ﬁﬁauiﬁu 9 (Suggested Learning Resources) Toun
1. wnasUszneumsusseneiide “anudnadeassduaznisiaees
(Creative and Storytelling)”
2. VDO Clip way e On Line ilomsi3oudiientuaudnaiisassd
wazn15La@384 (Creative and Storytelling)

2.1 https://andreaelisabeth.com/blog/the-blake-snyder-beat


https://stepstraining.co/content/7-formula-storytelling
https://www.marketing/
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2.2 https://www.facebook.com/movieDIY/posts/26 87193844
643120

2.3 https://timstout.wordpress.com/story-structure/blake-snyders-

beat-sheet/
2.4 https://www.nstda.or.th/th/nstda-knowledge/knowledge-

management/3260-storytelling
2.5 https://chsenglishapd.weebly.com/uploads/2/2/5/7/

2257880/blakes nyderbeatsheet-explained.pdf
2.6 https://m.youtube.com/watch?v=-zcHIPs3TRI
2.7 https://m.youtube.com/watch?v=rF_Pe2tmylw


https://www.facebook.com/movieDIY/posts/2687193844%20643120
https://www.facebook.com/movieDIY/posts/2687193844%20643120
https://timstout.wordpress.com/story-structure/blake-snyders-beat-sheet/
https://timstout.wordpress.com/story-structure/blake-snyders-beat-sheet/
https://www.nstda.or.th/th/nstda-
https://chsenglishap4.weebly.com/uploads/2/2/5/7/
https://chsenglishap4.weebly.com/uploads/2/2/5/7/2257880/%20%20%20%20%20%20%20%20%20%20%20blakes%20%20nyder
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AN IMBNDINHAT LAWY
n1sASILATNA YA

nangnsHaYuvUFaaNTHUAE

o < = [ ] = 124
melalasensdadulsatsuvasdnuuianisiteus

Us2u7a3193%1 (Course Syllabus)

Fo3v1 (Course Title) MseenwUULarKande 1 (Media Design & Production)

Hussene (Lecturer) dumsd Saufan o ifie

QUINT AUREITS
MUIUYLNUINTHDY 3 3l (3-0-6)

A195U1Y31873%1 (Course Description)

Mé’ﬂmiﬁugfmﬂ'ﬁmémmﬂuguLLUUﬁuaq Digital Content Lﬁaﬁiaaamjmslﬂu
Content Creator , Tassa¥rauazinaiianisianies denausle, Podcast uavaudeusy
flugn anuAnadsassfitonsdoans wazanudlalunisldiedosiionns Social Media

dnsunnsuan Content wazinlulduselovilunisansisae

iﬂqﬂizaaﬁ (Objectives)

1. Welvmnuiinelfiunisasiassailent uagnssuiunsAananaudenay

2. welinnuiinesiunisidenldde Socal Media Wimngauduguwuy uay
e Wislidugeanslunisdnfanguithwneldegsdaau
3. wielimianiswmunlugnisiu Content Creatora1uisnaseassAeIud

wingaufunuALazgusula
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IUIZEIATINGANTTU (Behavioral Objectives) :

1. fi3suiinrudlalunisadrsassdiion uagniandeeu Digital Content
Tagtowzauiidu Video Content lutiaans Social Media 16

2. fiEvuiimnandlaferfunsidenldde Socal Media amnsnaisassdde

paulatinzauiuuseliu waslilenN@ani1sdeans vsavausls

95n1580U (Teaching Approach)
M nsdlfinun (Case Study) mnguszneunsiessula
M ns3eunisaeunsussenswuy Hybrid Learning System
M NSSEUIWULRAIIMANLSLAGIEAULeY (Self-study)

e Y a
|ZI NUSNWINTUNITNARNAITU

donnsaou (Teaching Aids/Instructional Media)
M dladussens Yszneunm

A4 ag a ¢
|Z| daalanniaund

nanssudmIugiseu (Learner Activities) Tutiaaaiufjimau
M AMEPHAZINGEYAN

M NITULAUDLNUIUNITNES

miﬂimﬁuwaﬂﬁﬁiﬂui (Learning Evaluation)
M mssiduganlususen

M wasuiiiiaue
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WHUN5ERU (Teaching Plan/ 6 471314)

NANTSUNISISEUNTSHOW/ N LY

mjm Wada/518a980 381 (Activities and Media)
b (Topic/Details) (Time) | Hofild fanssy U338
(o (Media) (Activities) | (Lecturer)
WuzINSSEUNTao U 5 Keynote IIEAY dunay
U | geamsBevlu class §
371 Story Telling g 15 Keynote NSUTIENY dunad
Digital Content
Telling
2 (nsiases wWwuney
PDINITLENTOS
Tseadanisianides

LASLANANSLANS D9

=1
AFLRYUUN)

WaNbUNIAS19ETIA 60 Keynote NSUTIENY dunad

31U Digital Video e
3 NIUFANTY

Content , Podcast

Won1SEeans

AN el 10 - YN AUNIY

AEUIUNTT

nsUsziliunanisiseu; (Learning Evaluation)
M msiidausanludwsSeu - 20%

M uasudisiaue : 80%
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