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Examples of Community Assets that
Mightbe Includedin an Asset Map

Associations: Physical Space:
Animal care groups Gardens

Anti-crime groups Parks

Block clubs Playgrounds

Business organizations Parking lots

Charitable groups Bike paths

Civic event groups Forest/forest preserves
Special needs groups Picnic areas

Education groups Campsites

Elderly groups Fishing spots
Environmental groups Duck ponds
Institutions: Individuals: Local Economy:
Schools Gifts, skills, capacities, Business

Universities knowledge and traits of: Consumer expenditures
Community colleges Youth Merchants

Hospitals Older adults Chamber of commerce
Libraries Artists Business associations
Social service agencies TANF recipients Banks

Nonprofits People with disabilities Credit unions
Wuseums Students Foundations

Fire departments Parents Institutional purchasing
Media EntreEreneurs ower

Source: Discovering Community Power: A Guide to Mobilizing Local Assets

and Your Organization’s Capacity, Kretzmann, J. & McKnight, J.; Asset-Based Community

Development Institute, School of Education and Social Policy; Northwestern University,

2005
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1. msdunauuuiiausinesnslndte (Participant Observation)
2. msdunanuulifidusiueg1slna®in (Non - Participant Observation)
2.1 MIannog19llaTIase (Structured Observation)
2.2 myasnnegneliddlaseadne (Unstructured Observation)

2.3 Myaanaluiesujufinisal (Laboratory Observation)


https://community-wealth.org/sites/clone.community-wealth.org/files/downloads/tool-ABCD-capacity%20bldg.pdf
https://community-wealth.org/sites/clone.community-wealth.org/files/downloads/tool-ABCD-capacity%20bldg.pdf
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Creativity is THINKING up
New Things.

Innovation is DOING New

Thi
I n g s Ref. Theodore Levitt
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Innovation = Creative + New + Value Creation (A914ANE519855A + Aaludd + 1AnuAn)

WINNTIU HNNAMUANETeETIA IV v L AnAaAT

BLUEYOCEAN

Tonewen & Cormmency

CREATIVE THINKING

AN https://www.blueoceanacademy.com/creative-thinking-training/
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r One thing hasn’t
changed much in
thousands of
years... there’s
still no better

way to stir
emotions than
a good story.

~ Boxer Creative,
UK

@ fwdFwilngliiimavasuuvadaguninluseuiudinuin... Lifislaanasnsedus
asualanuantiiindnasale uenaNNstEfiausesTfvediiy @

AIN3N dianhasan.wordpress.com
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Figure One: The two brain regions activated when we listen to facts.
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NINATN © https://unsplash.com/search/photos/golden-gate-bridge
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Link: https://youtu.be/ggkhtByVoqE
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Does your copywriting fall short of its mark?

Problem-Agifate-Solve!

copywritematters.com
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“With every product you purchase, TOMS will help a person in need. One for One”

“saainnanAnge TOMS ailugemvaaaundanIsuuuTuAaTw”
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Consumers do not buy products.
They buy product benefits.

— Dawid 0{(}1]@& —
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Link: https://youtu.be/cTf6ADRd6Ls
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4. Three-Act Structure
Bugnsnaiandeaviiounmadrlmunuudaiy Agniunldlunweuns
nateidos st azaswonion fete misde n1sgu IAloinuuazunnd nmouns
Hollywood &ulwgy T%ﬂflsl,ﬁ'u,%"aaLLUUﬁLﬂaamﬂlé’%’umﬁﬁgmimﬂumaﬂL’%IaaLLé”J'j'l W

oA N °o & o
qmmﬂmLsaqmﬂisam’;mamﬁmmm



X< B 3
E‘i{ V- S L/ A“. ( )lmmsiau)anummd v B ((
LAY N — AT FESS L B ALY 2, u“‘

Three-Act Structure

Climax of
Midpoint Act Two
Climax of (a big twist) Disaster P
Act One Obstacle
Ohbstacle
Second Obstacle
Inciting Thoughts
WW Rscending A .
End
Act One Act Two Act Three
(set up) (confrontation) (resolul:ion)
|

AINRN @ https://www.nownovel.com/blog/three-act-formula-novels/
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Act Three / Resolution (n13adAatE/A158uURdnA) - n1sadratsdyuninas
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Link: https://www.youtube.com/watch?v=NemtOxOm0Ss&ab_channel=AnthemEntertainment
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5. Freytag’s Pyramid: Five-Acts Structure

Hndeumndenevaeesiu lurianissud 19 1desenidessnvestiney
Foe ndnlumasulufmanuresadaadies waglddunugduvuluninandes wildan
ﬁ’&uuwmﬂulﬂammiﬂuﬁqmﬁ’a‘i’ﬂﬁ’u%a Freytag’s Pyramid fitaelwinideudnszideu
ANUANTBININIYY VW] “Freytag’s Pyramid” lduaniSnisidsuiessneenidu 5 Acts
paEfu Ao

1) Introduction (Exposition) N13uuz130n151Un67

2) Rising Action msasfierivienisiuiuies

o w

3) Climax IndfyvsednLUaey
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4) Falling Action nsipUAREWIENISIUAYULUAS
5) Resolve (Denouement) M3pdAagunasunsen sty dliunie

TunUsziusues Shakespeare nitonvaslan Mdulunumeufiwuii

Climax

Exposition Denouement
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Act 1: Introduction %38 Exposition (N13uuzd11Ian15UnfA2) visediunsy
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Act 4: Falling Action (MsWauAane/n1siaguLUa) dsanmanIsalanAey
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Act 5: Resolution/ Denouement (miﬂﬁﬂmﬂ/‘umgﬂLLaxmsLLf’ﬂ%) W96
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Crisis o/
! / Falling Action ‘

Rising Action

@ / Denouement

b Inciting Incident

Exposition

AINRN : https://www.referralcandy.com/blog/storytelling-formulas/Gustav Freytag
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6. Simon Sinek’s Golden Circle

“People don’t buy what you do; they buy why you do it.
And what you do simply proves what you believe”

“Haulillizedainawih wnudeluwnaniaaingiu uasdnaainnde nsigauludmaoute”

Simon Sinek ¥3aynALIALALLABTDIUBIENDY (Golden Circle) &4
JugasnisidnseiiBuduimedaiuin “vilu Why)” wasiiwemildevefivesineesn

Insla 9¥931 “START WITH WHY” 503901 ingdn “viludassusevinly”

_Wﬂ Do YoU
50 ki You S'I'A H'I'
Do? wHAT'S

1‘.‘6 PURPD‘E; HOW GREAT LEADERS INSPIRE

EVERYONE TO TAKE ACTION
HOW WI | H
Do Yov MON SINE

Do Wit

You Do ?
WLKT
DeA StnoN SWEK Do You po?

ANWANA: hitps://blog.briantan.xyz/the-golden-circle-the-best-quotes-and-my-

reflections-from- simon-sineks-start-with-why-f9bc58d493e9
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29nay 2 : How (881415)/ The process(nMsatiiuay) — azvilaadnngld
Ipgalsazasrgavisegielsliunnsinuasininauduvseruas

2anay 3 : What (#10215)/ The Result (kae1u)- desiiniesls? agexls?
@& a v I3 s 1 Y Yo a v a o ¢ a i
Jududdszanla? Wussdnisamulung? i5desdndua ndndmusiuagnisusnisnisae
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Why : mnsndeluanurimenasiieslsiuansg

How : Audnilinseanuuuiiasnuuazldauiie

What : WInL518519A00NUADS

Forvesnasuusamauiusiesiluduilfis ldnumunuenies e
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Why = The Purpose

What is your cause? What do you believe?

Apple: We believe in challienging the status quo and
doing this differently

How = The Process

Specific actions taken to realize the Why.

Apple: Our products are beautifully designed and easy to
use

H O w What = The Result

What do you do? The result of Why. Proof.

WHAT Apple: We make computers

AN : https://www.referralcandy.com/blog/storytelling-formulas/

7. Dale Carnegie’s Magic
Dale Carnegie \91983nilsdav1sfnasnniang’e  “How to win friend and
influence people” wsetalunwiingdn “FByusnsuazysladan” waziludiidvsnalunis

v

a319gmIN1siaTes 3 Juneudtgqiiefsgannuauly wazassnieie el

Develop success from failure.
Discouragement and failure
are two of the surest stepping
stones to success.

- Dale Carnegie

“WANIAMNANTIINAMNEUMAI.. dosdTiuiueuigatunsinliganudnsane Ay
VowarAUALLMaL”

AN : https://www.referralcandy.com/blog/storytelling-formulas/
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AuAtuntud We Threads 4 Thought LusuA LNT U7 & 98 unazidudnsiy
a v A o ' & I B B v oA A [ 3
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Carnegie’s Magic HlANadNSNATENINGNANULUTURYBIIFUAIY
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https://www.seoptimer.com/blog/the-art-of-storytelling-and-brand-positioning/
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N154811394 (Storytelling) Ao T3n15uTeLASasllaUsBLANYTIVRINTTANTAIIUS
lun1shneUszaunisal viseanuinegnieluvesidisenuualiuanaduils filsaunse
Uneszaunisel wieanunlabluussandldiunisvinuvesnuedls laglideddeiia
a v = = & ' ¢ =) = | o o oA v
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(Storyteller) FFn1sFonvulnuagmungiungy Target warldisluulunmisianies 2) wile
1394 (Story) msasallesesinssiunguilnang waz3)nguilnang (Audience)
Anwingudiaulas vienquisuasdules Ussiavvasmsianisauadu 2
Uselan fe 1) N15ia1t3euuuUng wIsuuun1sueanal (Telling) agvilwausvinuieua
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wazaso1sualiluswlunainsisnses il tumioudianuidnsulusesinan
LAZET1IAIIUNTITIN BL3 03La1bA T80 100 e 19815 097 Jeudld e
ngwd “Freytag’s Pyramid” lautaueisnisiansessnieenidu 5 Acts daedu Ao 1)
Introduction (Exposition) n1suuziinian1silafa 2) Rising Action N19a9dl9¥111300"13
Aduised 3) Climax 3ad1Ayniegatldigy 4) Falling Action N1SHBUARIENTBNIS
\Waguuwlas uag 5) Resolve (Denouement) NM3ARARIEUNATUNIBNTHAT YN
° v aa oA aa A oA Y & a i a
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ANUAR &9&55A (Creative Thinking )
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(Creativity)

ATTINUAMTNRFI9AINER  Twigaanun  modaniva
ms uAtam wme  iqly wuniuanaofiulal

ANNAAAI 1aIIAIAZHIANTIH (Creative and Innovation)

Creativity is THINKING up
New Things.
Innovation is DOING New
Things

=

Ref. Theodore Levitt
Sparking Creative to Innovation In You

) - www.sasimasuk.com
\
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Creative Thinking Inside the Box

M35 an ( Subtraction)

15534 (Task unification)

Asuiin ( Multiplication )
AT5uY ( Division)

msuldau  (Attribute dependency)
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Creative Thinking Inside the Box
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Creative Thir Ovutside the Box
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Creative Thinking Outside the Box
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Top Creative Thinking Skills

ANALYTICAL Q

Ability to analyze
things first

ORGANIZATION
Being able to structure
OPEN-MINDED a plan of action with clear
Thinking of things no goals and deadlines
one else has considered

before g ))

PROBLEM SOLVING COMMUNICATION
Ability to solve an Strong written and oral
important issue o R ) skills, ability to listen and

ask the right questions

kb the balance

N5 L EAIDDNVDIANUANAT 19T A
159518 WAnalyticad / n15i8aland19 Open-Minded /
n1suAdam(Problem Solving) / N15U3W153ANT1503HNEOrganization) / A1538a15(Communication)
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(Storytelling)

N9 La'lLSEN Wy ’!Sﬂ’li‘VliE)LﬂiE]\INE]U'SuLﬂ‘VIWLN‘U@QﬂﬁQﬂ MIAINUG s Tunis@aen
Uszaunsal vasam’mswaama‘lwaammaanu%a’flwnﬂaauﬁq Nﬁﬂﬁ
Uszaunsal VﬁE]ﬂ’3'1115mﬂul"d‘ﬂiuﬂﬂﬂﬂl‘UﬂUﬂ’ﬁ“ﬂN’lu‘UaQﬂumﬂ

Lﬂ‘USULL‘U‘Uﬂﬂﬁaaﬂ’liu"U‘U ‘WLN m‘ﬂﬂﬁ"U’l‘Uﬂ'liLE’I"IWI!JBUHVVNMESLSEJ\H"IWEJ
Soun iy LLa~asNmsummu‘lﬁﬂuuuauh T%ﬂ11&(‘1\11?)%3“?1@1]%50\17'1%“

One thing hasn’t
changed much in
thousands of
years... there’s
still no better
way to stir
emotions than
a good story.

~ Boxer Creative,
UK

aidaniae: Bimnnafdaunnialaginminlusaul 000 Mrnadidis laqfesnszausenudamEdn 1A 1A vaAnANs@ERUTEIT A YRR’

dianhasan.wordpress.com
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Figure One: The two brain regions activated when we listen to facts

N1SUB A

Telling

Figure Two: The multiple brain regions ac'

REIGRIEOR
Storytelling

tivated when we listen to stories.

https//www.melcrum.com
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(Digital Storytelling)

Wunmidndesdugiie  TanAdvia ( Digital Media ) 1diu amils 1des paYd

Nuldeeussenevedianiessn  (Storyteller) 1aBiFassMAASNAULUL

23AUsENaUYeIAIM§dnTnAn  (Emotional component ) Iadtandal
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1. AvumLuaRn ( Thinking about  a story )

2.mdlasades  (Developing  thestorycore ) msfmuaveumsvesmsianEes
.ﬁua'zﬁﬁi)laga (Researching )

4. ven@niFessn ( Scipting ) mIdmsienuvviie  aAsua

. Awneiosmlizaeu (Storyboarding )

6. uTade  (Medi gathering )

N159DNLUULASIES1S

RFIGRIEHK

1 Who aauilme

2 What ansavasls  Content

3 Why wluaana

4 Where damwdadts  Platform
5 How msaudusm

6 When U /0@ 1lumsinaumns
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Nostalgia Marketing
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The Kid (1921) - Charlie Chaplin
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(Storytelling Techniques

1)Before -After -Bridge [ 2)Problem -Agitate -Solve [
3)Features -Advantages -Benefits| 4)Three-Act Structure [
5)Freytag ’s Pyramid: Five -Act Structure | 6)Simon Sinek ‘s|
7)Dale Carnegie ’s Magic
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Case Study
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Consumers do not buy products.
They buy product benefits.

Dawvid (,3‘,;4/('(/

T : X - iy e
“grobilitemauiedden wiardoauszlontvewind wihe

AZQUOTES

3.Features -Advantages -BeEnge

AMENUR -UR-1

Case Study
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Three-Act Structure

Climax of
Midpoint

Climax of (a big twist)
Act One

S Obstacle

Inciting  Thoughts

Incident
W

ACt One Act Two

(set up) (confrontation) (resolution)

4. Three-Act Structt

Case Study
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Rising Action

((:\@ Denouement

Exposition

) Inciting Incident
y 4

5.Freytag ’s Pyramid: Five -Act Strllctlire

Exposition Denouement

Freytag ’s Pyramid: Five -Act Structure
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Case Study

WHY De YoU
Do Wikl You
Do 2 WwiRT'S
THe PURPO.%Z,
Ho
Do You
Do WhAT

You po 2

WHAT
De You po?
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Why = The Purpose

What is your couse? Whot do you believe?

Apple: We believe in challienging the status quo and
doing this differently

How = The Process

Specific actions token o realize the Why. ‘

Apple: Our products are beautifully designed and easy 1o
use

What = The Result

What do you do? The resuit of Why. Proof.

Apple: We make computers

“People don ’t buy what you do; they buy why you do i
And what you do simply proves what you believe*
- wﬂuwlﬂsaaaammm mm‘ma'lummawﬂmmuu
LLauﬁQ‘Vlﬂm'Vﬂﬂﬂ@ mswmu‘lumvmmwa ”
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Develop success from failure.
Discouragement and failure
are two of the surest stepping
stones 1o success.

“ aiwanudniananuduvan ;

s d d : o=
agadiivinmmantunsimludrudiiaiae
Fuviawiuazarudumal *

- Dale Carnegie

7.Dale Carnegie 's M

Case Study
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Digital Content Creator
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3. WHY? vinludaqanisas

wWnune

1.

2
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a.
5

e wazyauily

- Wanuiidudsslevd

asnaussdumala
TdAn

IUUTUUABUNGANTIN

4. WHERE? 92ennsdaans (Platform)

Vil 4 @)1 25
aa Arvlienalsenko ST

e3mang wasaten of faan Qa“"\'

5. How? ndnaziluiseasfosinadnsls

5.1 Pre-Production; 7119661, 1AS315049, Research

MW

5.1.1 WL%"?J\‘I Research
5.1.2 ¥UseLiu

5.1.3 Weusanuwduun (uepduinle)

& . UNUSSYY
=
nsIWn (CG) — &

unauniual
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5.2 Production ; 81¢%1 / 108U / 990an5su

5.2 Post-Production ; §infa a1aunn / Useiiuna

6. When? fMuuaiuanlunisieuns

Content Creator (Una319assALliani)
AUNUNY : LaWINT 09T IReINTSd a1 TN lUNIUYDIN19A199 LU Blog

Social Media lngldanufnaisassAlunisanses ivesmalvauaulanasinni

Youtuber (Auvinaauinle)
AIUNUNY  N1TINEA LT 81T LoasuuLnanWas L (¥99N19) youtube.com

o & 1% a < 1%
UNEUBDLUDNIETWNYBNIN L‘LJ‘LJT]EJI@

Influencer / Net idol

Yaa

AuAng : JidnSnansludeaiiifie Jsovanduyaraniivedsddulanlydea

54

flafaladdaau widedidninasensdndulavesiuilan awnsadunszuendedlunis
Usgyduiusaudifuusudssanisiearseanivliiugndniul auiadunisuendeluiess

(Word of Mouth) yinlyiiausanuwususiagiuingodum

Influencer anunsauUsosntalu 5 szdu

1. Nano influencer (mmmu 1,000-10K) : Influencer ﬂamumlmam\laa
Mnauiiduiiounienuidnludineds Milkinsneuldfuauiinineniuudeda dutuies
e URUTUAAN q Aflasuuasddlaifsuyssanamnnin

2. Micro influencer (f@nn1a1 10K-50K) : UaN91nazdl Engagement 744
laflgdoomii Nano-influencer snniin &3l Reach snnindnsheauiiinmeaszifuausan
wazAufiveuABLINUYIvEY Influencer ﬂuﬁm%q 5 viMln15180n Micro-influencer @315
Paglyiuusudidmnguidmaned Niche uaznsiqn desalsl Marketing campaign flasyuly
SeldnafumAinty

3. Mid-tier influencer (f@am13 50K-500K) : L1unguiltsuil Follower Loy

a =~ Y ° ° v o P ¢ =~ =~ =
wane 9 AuleTnmanAen1Ivn Content vilvdiulaladnlalnadanunin uaziinuiiaondn
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Tunmsinuuasiadefuiusudlussdunis eaudsigafoauarunsalunindifngy
JAnAMTYeU Influencer autiuann 9 wavasns Brand awareness Tunguauita 9 Tulelu
nadeIiy snzd LU suUsEnauardesnsaan v on s dulleandn

4. Macro influencer (@A 500K-1M) : i Follower fisiouthases nang
AudunuuruAesdinneguds vlvindslunis Reach AugY 939519 Brand awareness
167 witgadfanguitihmnglfegidntes nduiifunisvmanaiediduananniian eddlss
A3 Macro-influencer aglurosdn1aslun1sa3ne Engagement way Conversion TRAULU
sud mszamdufuesiudAnnaumassgtosunn mngiuuusudiifugaazdeanis
Brand awareness

5. Mega influencer ({@nn13l IM+) : 11181 Celeb Fomiszauiieuiifiven
woaidud Tvswageunn 9 Sdugvinsudliinezdudui e1ms vieaauiivieaien
asrauaruiin uazlidnsnasie Pop culture wusuAAINNIOUIAUAIGIBIDBNGAER1YILAN
tudunuldarelulnasdifiod a1unsaifiy Brand awareness Idag1353a15211n097
Influencer tanaduethaiteuldiin Insuususlng q whiufleelda3dls imszalnauves
Mega-influencer g431n 9wt 1 93¢ q uslanaziunduanldaudiilasunislusiunlag
Influencer #3kULnn77 Celebrity £14 10 Wi 51201514 Mega-influencer ’«thﬂﬁ@ﬁﬂ%
wirfunnsiden Influencer fifivunntdnnInmIEAURUTUA TS sUgann wazdosnnsaing

Awareness 112390374

<
Blogger (AULIBUUADN)
AUYNNY : ASINaERLlerIUNAIY asuuuNannas Blog Wauslilen e

a$19wem Wuswls

I’'m a content creator (autdutina319assaiiionn)

§91IR093
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Wenmda “i5oua1” wuseandu 2 Usslan
1.1 1599939 Usenm a@1sad 917 T35 R Useianans taens

1.2 1599u6 USElan Ameuns axas lawa 9y
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vauziieiuddoyaunnediazinuiawduinarszannd wazarsanufianugiies
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2. $3n¥aen1en1siaTes (Platform)

Hagtiurosndlunisdeansi 3 veanns e
2.1 H#i3 g (On air)

- ouh

- fapseupgunguaudIulgluday

- Lﬁammﬁmmﬂﬂwém wazanl

S GNUTY

- gunsniilon1Tn

SNATGY

UL IUNAN L SAR

2.2 foduwmasiun lwiBealiifis (Online)
- dolu
- YYIYFIUEINLINTWSOE (5 - 50+)
- Wenuinangudn war Yamnseaulatiieg
aa A ey v
- Ivuvseludnles
L= L% ! A IS)
- gunsiiloadnsiay - doo1Tn
- amUTeENI

Uselunameean View / Like / Share

2.3 fanssu (On ground)
- FoPunY
- Wizanaudmng
- ienuinanngEnuazgnan
- ANUMANYAIWUINWNYIVD
6 A =
- 9UATUNBRNTN
VPG

Uselunanaies
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3. dnasesliunaula (Story telling)
mstases Audlounufals lufiivedavSogasmeds wisenfediu au o
Au A llnilouiu weilsiauisaveantadn... veaulsasluu wavnsizezls
1 dl 1 dld %

4. LAANE gLIDataIviung

Y

[ t:{l d{l 1 '
Anudunanveasenaiognsslnu (3nne)

wlaunlaegnals (meliawazguiuy)

anszagln (Usuiiu)

Sanfuiseadnagnls (Moodatone)

How to yhizaaiantifuGesiinaule
1. m%eya (Reserch)
Youae “Boeiduszmu” unannlmilditig
1.1 Yeyalufiddn wu Buwesiun unany vilsde Lenansneg
1.2 Guauamnm WU ‘Uﬂﬂamm
feimsses
- m%’aaﬂaiuﬁaqﬁm%ﬁﬂﬁiaué’mmaﬁqm
- ANgNABIYEITaYad AN (Weukla Wlaia)
2. dudszdiu (theme)
Usuiiufie “arszaAgyillsreendaansiuaug”
1.1 Usifiuvdn omiidesmsioansinnilan i vhaléd vhiladh
1.2 UsLAusos Lﬁ@%’]ﬁﬁﬂ% fos fosdl ieavayudenmdnlidaay
Fonau uazthidefiounntu wu ilunudednd Sansssu Januunm =59
defimazse s
- egnhussiulUiduaiieing uazegmgauseiau
3. W3 manses (Story telling)
Brsianides Ae “sUkvuazmaiauaue”
WiladAryvesguuuy warmadansanies Ae w@luanuiiaulaveases
7 WAamnuayn wufaenniu niiindnuesguuuuazimaiianisitaus Juiosas
atuayu Tnszuiumaiaiounditu lnadu luavan
delimazsy s
- sULUULaENATAN AT INUTEAUTRLILLE,
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Media Design & Production

RAI N Source : Influencerdb, Here-cc, Smart Chapter
MAKER

Influencer vs KOL isiJaufiukSauancinn? [Ty (Buwatoutsos)

AorianswauudeluBua lasowdugdArinAou
Influencer KOL tnudmuuwaawasuoaulal wu Instagram,
Facebook, YouTube udsiauautodvaamu Tay

&t e

gvddaaauuininta Agvosnswaunuidu

0answa JansSwa

Unauanauinudldkainkaiendn [Byasreylawr=du

whavaduauldrainkaly nauIdKBldlawIzIzn .
- - KOL (Key Opinion Leader)
uvaumnlawaladua:msuiauo Tduthotalauinadn AodRT3NawanvAduAQ awasasihdauld
_ _ BolunvnsaanaooKUEaVNEUAUAD
(129870 : 02987V : . 5 g e a . -
a1 u In i (W TaxBugnoms Hideasney unuINtUMSHTEAUSUDUKTVTUDUEVAUKL)
WiiRssmsdullausiiou L uIn Wodiouaawisandoumuld
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4 $odoviJ Woo:ri Video Udoauavuu Social Media

01 wwaawosulsisuantisio=thaauluav

1SIA2s$NDUIT AAUUD:UaYNTKU KSouwaawosuy
o:ls wsi:ucazuwaawoasuuulsldeua eu UoUuil
nau Users RlUwdounu

Source: https://www.convinceandconvert.com/social-media-marketing/social-media-videos/ Media Design & Production
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4 Fodiovid Woo=rin Video Uaasavuu Social Media

02 ndwedudVANaU

duus:LauaAgylion a1 lidavuikSolUsuunnoulaulu angonAu
autold AuAaULsTIlauA 1 UIRLSA 1SIAAISITVUWHU 1TDAIUKENTU
Aoutugovduliionsuliosl3AUTASUSHY Key Message wovisifioulas

uonoNiu ADIWENIUOVARUARISONIVLNUDIA Feature Yoy
uwaawoSuRLS10:avItiok1Gos

Source: https://www.convinceandconvert.com/social-media-marketing/social-media-videos/ Media Design & Production
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4 odovid Woo:=r1 Video Udasuavuu Social Media

Video Graphics No:t8
AwhALAadu awisadvgaatsmuovauld Gvliuogiauoonuuu
Graphics fo:13 souludivnisrikinun3ale Ad1AayAoa0vQ3n
KUNooTKey - KUNDOLAN LAUBSIY MWNTUUIKDDUAU KSo
cvnuogvls

Source: https:/fwww.convinceandconvert.com/social-media-marketing/social-media-videos/ Media Design & Production
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4 Jodovid Woo:r1 Video Uaosuavuu Social Media

04 1 Jgv

AUdoUNNSUBUSGTaC VY Wiudodioldukan Qludouldunviu

do8 69% woVRUSTNARDWSMITND:BU Video LWUTLWALFY

Tagtawr:lunaisisau: avliuavaAeyAonisi Subtitles AU
pauadlonAtuo:M

Source: https://www.convinceandconvert.com/social-media-marketing/social-media-videos/ Media Design & Production
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Vlog wijounu Youtuber KSo11i??

Media Design & Production

34

Vlog 191N Video + Blog

AiomsUUURNTao1s BaaUs=513ULoVAIEY W WIMTUSULWUUYOYIGTD

WuUaUe Wogovnivnistintausagiuu Facebook, Youtube AitaglicvaAu

fiu Youtuber tWoadvaduaunaunu $30amuinioviiius $3001K1s T
AUtNABQ WWourvldq udWenudamuige: Aawisaiuidugoy

nAMsaanaKIs19lduiy Tagaisartldnvaisdanau Kéonisk Live

Media Design & Production
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Vlog 1910 Video + Blog

nsrin Viog RNa Adeviinistassunis milasvidov MsSguiEaviSoy
Walkauautoua:aaniu TaglawizAuMsADEovNIsaanadnun
\Neadov dodnAtyAodovrittuiBovidolovaliaKioauto ns=GuAy
281N AWUNAUTRTKEAULITIANINQ

donass:3V : dofKUQuoY Social Media cva dvdovAnunlEas
WokkunNawisalauold

Media Design & Production
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Podcast
Podcast 1910 iPod + Broadcast

woaunad IKbouudon 1a102g139VULNUAIKUVED IKUN:
aHSuAuNW@aUlULAY udwalav Ay Auuvlduaou
wazwvaoulkunla

Source: The Standard Podcast Media Design & Production
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n1sn1 Podcast

1. ldonUs:LGULGYD
2. donAuwvnauldkuatksaou
3. 97vunu

4. ninnsuu

5. AMKUQLal

Source: The Standard Podcast

Media Design & Production
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nN1sn1 Podcast

6. dalLay
7. KILWWaUKSoAUNLUNIAULSIUIGI8AUDQ

8. allns App NGovls

Source: The Standard Podcast

Media Design & Production
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4 o« = o ' = v
melalasansdadulsateuvasdanuuviansisou;

Uszu1a918391 (Course Syllabus)

Fo3u (Course Title) NFAUAY AATIEVTRYE KALNITINNITMNUTYUYY

Kuss818 (Lecturer) HYI8Mans19138 A3.Uyey n1TUTHIESE

958 JuUNUITAY
IUIUBIUINT DU 3 Falalg

A195UN851873%1 (Course Description)
Yoyaansaumanazdoiianssiimnuddgysonisdomsynszuunagynszuy,
msdududeyasevdnasdussneumsioans (SW-H),msdududeyaanszuueayauas
Tanesulat!, nsldunuigurulumsdududeyasumy, msdaiunuiiguwy n153aszi-
duAs1EnaNaTwaIuauINIg INdoyalaza1saume, 3338UTTUVRINS Yoy auay

ANSAUNALINDNTTERANS LNDES19ANUUNTBDD

ngUseasA (Objectives)

1. elimnuiuasiinlannuddgyvestayauaransaumelunisdeans

2. welinnusuaziivuwimslunisiuautoyauazansaune

o v o v ¥ N Y v @ & vy

3. welvidaiiug anwdnlatfielfuszuunisdainuuagnisduaudeya
arsauwmeluszuuviesayauazeaulal I5AnLarISIuNUAYIYY LaginindAn JuA1E1 -
@ 8% Y @& a A qu d‘l
duaneideyauasdeiniasaieldusylevilunisdeans

4. elvlivinuwglunisldunuiyusuiveduaudayaiionsaeansaun1isyuyy

5. welimnuiinesiusuileu nguraneieltudeyarnasuazdeyadiuynna
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IUIZAIAIINGANTIU (Behavioral Objectives)
1. flsunserinuazssyianudfy naf madevasnislydeyanig 9 Wenis

doansle

b

SeullvinwensauAutoyanssuuiesEyauwayssuueaulall Wasikuiau

o

D

Seuldunuiiguuiieduautoya arsaumnavaaguula

ol

D

Seuduunsenineuluai deyatswwasifialdognsgnieanasusiugn

ol

=

2
3
a.
5. fiEvusvyieslovunazanudsmeninnslidoyaviiaieg Tunisdeans

eXp eXp eXp e

16 waganunsaduuninwuazseyAuTUlin augiuauiaidmualilunguunensldya

atusnee) 16

#au (Teaching Approach)

N15U55818 (Lecture) wag N1597AUs18 (Discussion)
miﬁauﬁmﬁﬁﬁaﬂmm (Problem-based Learning)
N1sHNUHUR (Practice)

nsAneN (Case Study)

RERNRNEN

MsiSEusLULRaIIMANLSLAGIEAULeY (Self-study)

donmsaau (Teaching Aids/Instructional Media)
5UNM (Pictures) waw aladussene (Slide Presentation)
9949934 (Authentic Material)

de8dnmsefind (Electronic  Media) iy Option Finder, VCD, DVD, e-book “18*

ISIISIEIEI

3u 9 Others (Please specify)

nanssudmIugiSeu (Learner Activities)
M nvsdusirdesa (Data/information Search) uay msdsiadeya (Survey)
M nsszauanes (Brainstorming) N159AU518 (Discussion) kagn15ULaUD
(Presentation)
O vnud (Games)
M nstuaue (Presentation)

| ﬂ'rﬁl,ﬂi'lzﬁﬁqusqmu (Community Capital Analysis)
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WKNUN1580U (Teaching Plan/ 3 42lu4)
a = { g v
. NANIIUNISLIIUNTERU/ A0 1
a1nu v - e .
o NIVB/318asLa8n 1381 (Activities and Media)
7 g =
K (Topic/Details) (Time) | HoNly fanssy HU338ne
No.
(Media) (Activities) (Lecturer)
1 | 9u Clipannwmeuns | 5w | VDO/Clip | meutlyny/ 58 TUNU
\504 Jurassic Park, pAUT il (e
%39 San Andres (39 Usziiiudoya | Amensan
AALHUAUDEAL) LAZAIIUAI Wun)
NFD ?
Auddgvesdayaly
N1530d15-AN
D4 4 PPT/tonans | uT9818/M0U
UyoieueIn1sdeans 30 . . s
2 .y s L | Usznaue | Ao/ galainnmun
nsauAuteya Ay ek -
o . U3581¢ anuse
WUIARBIAUITENBUNTS
doa13 SW+H
wnastoya Nsdniy
WUUYiDdaYA-N1SFUAY L
Y _ 15 PPT WUURNYR way | . .
3 | 918 Search Engine . R glafimue
. W | (U5870) AANTTUNAABS
%30 Key Word lulan
paulay
WAALAEINULNUT
Yu¥U (Community
Mapping) LUINN ey
WAslunsAum
Aanuvane anudusn | 30 | PPT/Clip WUURNIR/ e
4 , . . galainnmun
WAZAMAIYDIYUUY um | (U39818) AOUAIDM
MsAnwIlATIET LAY
ANNAUNUSTENING
AAUfUUSUNLINR DY
VDIYUYY
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a =1 { oo v
- naNTIUNTITeUNTaaU/Hanly
a1au
4 ate/31uazdun 1381 (Activities and Media)
# —
(No) (Topic/Details) (Time) | donly ARQEREY HUS38Y
No.
(Media) (Activities) | (Lecturer)
NFIATIANUNI
NINYINT NUNTIRAY
LAZIUNNIIAIUSTTY
YDIYUYY NTAUMN
ANABINTVDIYUYY
Tunisiamnn N3 aAUTe/
a & o (3 = PPT/ a U 1 o
5 | Awsev-dansied 45 Wil . . | fanssu falyifmun
A WUURNNYR o
ALATHALIUAUINIG nNIANY
NToYALAL
AFAUNALNEIAI
wauRgNYY N3l
ynvuieduAUTaya
YUY UagnNTUANY
PPT/M19 R
o - .| 8ause-
6. nsfiANY 30 AR |
- Fnany
nIRIANY
P PPT/van#ns
NTANUTYUYY koY
e Usgneu/ | |
nsHnU{URluNS v 4 | Buduae e
(A 180 | msasuwi/ | 0 galsifivun
IuNuNYLTY Lag nstiAnY
. N135A
NsUIEUBINEIY
GHEON

RUBLHA :

& o v
uruNsERulenaasuLUaslamuANUIINYEY
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n13UsEiuNanI1si3eus (Learning Evaluation)
fadauvainsUssiiunansiseus = 100%

M 3ndide (Attitude and Approaches) e nsfidusauluduseu
(Participation) 40%

M nsfnu{ud wag nsthiaue (Practice and Presentation) 60%

NSNYINTUTZNBUNISLIBUNNTHDU (Teaching and Learning Resources)

[ 1. shsrdismun (Main Textbook and Course Materials)

M 2. wilsdeiiuuziiuazionaisd1eds (Important Documents and
Information) lawn

2.1 wsgnwdnydfaveyainims uay Wsu.MINsevhAnAsIiursiimes

W.A.2560 LAy WU, ANATOIUBYAAILYAAR

https://www.parliament.go.th/ewtadmin/ewt/parliament_parcy/ewt dl lin
k.php?nid=16046&filename=gennews_statute

http://www.ratchakitcha.soc.go.th/DATA/PDF/2560/A/010/24.PDF

https://www.dga.or.th/upload/download/file ce8c32197b28a5d438136a3b

d8252b7c.pdf

https://www.parliament.go.th/ewtadmin/ewt/parliament_parcy/ewt dl lin
k.php?nid=57245&filename=gennews_statute
M 3. w%’wmn3m‘55&u§5u 9 (Suggested Learning Resources) lglin
1. Na15UTENBUNITUTIENENITE “N1sHUAY Tiasieidoya uazns
Ioviunuiiguey” wanlsiurdiFouluiusus)
2. Clip VDO wag unay undnaendmeeulay ieailusuuiindadmsu

maeudindaiseinsdaiutoya nsdudu nsiwsziwaznisliteyaiiionisdoans


http://www.ratchakitcha.soc.go.th/DATA/PDF/2560/A/010/24.PDF
https://www.dga.or.th/upload/download/file_ce8c32197b28a5d438136a3bd8252b7c.pdf
https://www.dga.or.th/upload/download/file_ce8c32197b28a5d438136a3bd8252b7c.pdf
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n1sad1atasuguan

nangnsiaYuYUFRETEUNY

4 o« = o ' = v
melalasansdadulsateuvasdanuuviansisou;

Uszu1a918391 (Course Syllabus)

F93%91 (Course Title)

Bus5818 (Lecturer)

AMUIUTIUINTEDUY

UARIDDN WAZEDAN 9

UTELNNHNee

A195U18318391 (Course Description)
NANNIT WUIAALAYIAUNITAS NATIALAZNITIANT DY NANUAZIZNITLALI B
Uszinneings) lan n151a1150931n 08119939 NSIaNTaeUUUaYAT NS MRUAUINTIUNIS

@509 AnUfUiniseantuulas@siauwasInisianios N1unsilegy N3N A3
ngUszeeA (Objectives)
WeliAusiNednun15as19assALAENITE NI 09 MaNkaEIsN1sIaI 09

2. wielirnusingfiunisesniuulassaiiauagisnisianses iedeansiu

nauauluseausneg Weihluussendldivauguvunessdulisganingay

N198519833ALLAZN13LAL594 (Creative and Storytelling)

HYI8ANENT12158 AT.UTEANE WIDLUAT

ANLSI uUandees

3 §lag
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UIZAIAGINGANTIN (Behavioral Objectives)

1. fi3sudiaudanudilafiunsairsassduazninanies vdnuazisnisan
SosUspnnengg

2. {iFsuannsansununseenuuulasiaiagisnisaies wiedoasiunguauy

Tusgausne wethludssendldiunugnyuviosduldegrumnyay

35n1580U (Teaching Approach)
M nsussens (Lecture) waz n1seiiusie (Discussion)
M asseudleglivhdetam (Problem-based Learning)
N1sHNUHUR (Practice)
N13138UNTTEOULUY Hybrid Learning System

nsiSEusLULRaIIANLsLacIgauLeY (Self-study)

RERRN

nslAnen (Case Study)

donisaou (Teaching Aids/Instructional Media)
M sUam (Pictures) uaz aladussens (Slide Presentation)
M %8993¢ (Authentic Material)
M Fedidnnsefind (Electronic Media)
M 3u  Others (Please specify) lfun Case Study

nanssudmIudieu (Learner Activities)
M nmséuairiieya (Data/information Search) way msd1siadieya (Survey)
M nsszavaues (Brainstorming)
M nsEinuFoR (Practice)

M Asihiaue (Presentation)
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WKNUN1580U (Teaching Plan/ 3 42lu4)
- naNITUNISISBUNSHaW/ Aoy
a19u
4 ate/31uazdun 1381 (Activities and Media)
i —
(No) (Topic/Details) (Time) | donly ARQEREY HUS38Y
No.
(Media) (Activities) (Lecturer)
. WA,
WUzINIZUIUNTT .
1 . 5 U PPT UI3818 Usznd
NTTIUNTEADU y
/HUUIANU
Nann1s LudAALAEIAY WAL,
3 ) . | PPT+VDO+ U588
2 ANTAINATIA 15 U Usgna
Case Study | Case Study o .
(Creative) /wUUIRU
P . SusuaY
NNUAUANITETINEATIA e WA.AT.
. _ | Case Study HnUUa
3 (Creative) H1UNTT 40 un Usznd
. . PMNNTUANE o
AUAILAZNITIUYU /HausH
LAZAITLEUD
Nann1s LudAALAIAY NA.AT.
. | PPT+VDO+ U33818
4 | nsased 20 U Uszna
Case Study | Case Study o .
(Storytelling) /hUUINU
N1500NLUULATIEIN
LazIsNTIaLT s
-N15LATBIIN HPLAT.
.o _ | PPT+VDO+ | ussENe
5 YDLVIAVTY 20 UM Usznd
D4 Case Study | Case Study o .
-NILENTDIUUALAT /husav
-N5lUAUING
Tunsiaises
AnUURnsIETes nsdnaue | Seusuar
. WA,
(Storytelling) Wum1s | 1.20 | lagnude Hnuun
6 . . , Usena
Weu MIYA 113 Sip]SIN $I19€) ANNTUANE o
4 . /UNUTAU
LEARIDDN LaZEDAIY WaYNISLEUD

NUBLNG

2

| N %
LLNUﬂqiﬁ@uu@q%LU@EJuuUaﬂl@@'uJﬂ')’]llL‘lﬁiJ']gﬁﬂJ
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n13UsEiuNanI1si3eus (Learning Evaluation)
fadauvainsUssiiiunansiseus = 100%

1. 3afidy  (Attitude and Approaches) laun  asiidusaluguseu
(Participation) 20%

2. msAnUfuRuazni1suaue (Practice and Presentation) 80%

NSNYINTUTZNBUNISLI8UNTSEDU (Teaching and Learning Resources)
M 1. Frsadismun (Main Textbook and Course Materials) L
NIUIIANGNITUAEATT Brandage Essential (2562), Story telling L@11594 (394181

wied asasiy (dastu) (2554). n158314 Dieital video & digital storytelling 1 8n13

Y

BIUNTEHBULARDNEA, AnfiuiuieganIaluINeTdy, nsaunm.

AR JUAINY, ANLLANANTEIN-areativity-U-innovation https://www.sasimasuk.com/

16533868/A1ULANANNTEIIN-Creativity-fu-innovation

aa

a3 uimiln, Tefing o aswan, Usveytiun flaae (2562), maiauniuiienisiseus

1aglgI8n15:87L509A N AN DAWASUAIIUS NWIUTANNIIRIUTITY, I1587S

asaumAmans Ui 37 atufl 1 @nsaw - Sunau 2562) ¥t 45-66

ada

Y ﬁﬁ]i’] Jusung (11/01/2018), 3 35AAUBNNTOULUUS 38, https://amarinbooks.com/

aa

3-35AAUDNNTOULUUDART/ Ajaree Thumthong (4-05-2017), Creative Thinking

ANUAnas19asIARNEuls, https://imdesign-studio.com/creative-thinking-

ANUANAS1985IAN N/, ALISON DOYLE (June 26, 2020), What Is Creative

Thinking? Definition & Examples of Creative Thinking, https://www.
thebalancecareers.com/creative-thinking-definition-with-examples-

2063744

Bernard, Sheila Curran (2011). Documentary storytelling : creative nonfiction on

screen. BookPublisher, Amsterdam, Boston : Focal Press.

Belinda Weaver, Problem-Agitate-Solve Oh My! Classic copywriting formula that

converts, https://copywritematters.com/pas-classic-copywriting-formula/
Blake Snyder (2005), Save the Cat! The Last Book on Screenwriting You’ll Ever Need.

DESIGN, FEATURE (15.3.2012), TOMS sasiinZesulanuas Blake Mycoskie, https://wmww.



https://www.sasimasuk.com/
https://www.sasimasuk.com/
https://amarinbooks.com/3-%e0%b8%a7%e0%b8%b4%e0%b8%98%e0%b8%b5%e0%b8%84%e0%b8%b4%e0%b8%94%e0%b8%99%e0%b8%ad%e0%b8%81%e0%b8%81%e0%b8%a3%e0%b8%ad%e0%b8%9a%e0%b9%81%e0%b8%9a%e0%b8%9a%e0%b8%ad%e0%b8%b1%e0%b8%88%e0%b8%89%e0%b8%a3/
https://imdesign-studio.com/creative-thinking-
https://www.thebalancecareers.com/alison-doyle-2058389
https://www/
https://www.thebalancecareers.com/
https://copywritematters.com/author/belinda-weaver/
https://www.creativemove.com/design/
https://www.creativemove.com/feature/

( ) lmmsiau)anuummd - (( 200
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creativemove.com/design/toms-shoes/
Drew Boyd and Jacob Goldenberg (June 14, 2013), Think Inside the Box, https://www.
wsj.com/articles/SB10001424127887324188604578541843266186054,

Fah Chawanthawat (June 15, 2019), 7 gasn1sianizas Storytelling Tuusudussnaniy
ﬁﬁﬂﬁ]ﬂﬁ’l, https://stepstraining.co/content/7-formula-storytelling,

Fog, Klaus (2005), Storytelling branding in practice

Forbes.The Most Valuable Skill In Difficult Times Is Lateral Thinking Here’s How
to do It. Accessed June 14, 2020.

Forrester. "The Creative Dividend," Page 3. Accessed June 14, 2020
Joe Lambert (2013), Digital storytelling capturing lives, creating community

Kobre, Kenneth (2012), Videojournalism : multimedia storytelling, Waltham, MA :
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https://www.nstda.or.th/th/nstda-knowledge/knowledge-management/3260-storytelling,
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https://tuemaster.com/blog/ความคิดสร้างสรรค์-คือ-creative/
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nann1snanauluguuuuees Digital Content Wiasiasangnisiu Content
Creator , Anu1lalunslaasesdians Social Media @wsunisuan Content wazunbuly

Uselgaulumsansisae

ngUsasd (Objectives)

1. ielanusineaiunisadeassAailoniuaznseuiun1sin ndnau Digital
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2. wielimnuiinesfunisidenldiie Social Media imsnzgauiuguuuy uay
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1. #fFeuinnudilalunisadsassdidon uagnisudnau Digital Content Tu
H84N13 Social Media 161

2. f{Bsuilenudilaifiesdunsidenldde Social Media awnsaainsasinde

soulatmnzauduUsziiu wazlilenNdainisdeans vsetausls

35n1580U (Teaching Approach)
M nvsussene (Lecture)
M nsdlfine (Case Study)
M msseudiuuumananusldshenues (Self-study)

| miﬁﬂﬂﬁ‘f@ (Practice)

don1sdau (Teaching Aids/Instructional Media)
M dlasussens Usznouamn
M Fe8.8nvsefind

M gunsalldaruass enii ndesnenm wie Smart Phone

nanssudmIudieu (Learner Activities) Tugaeiarufjunenu
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WAUNNSEBU (Teaching Plan/ 6 421319)

- naNITUNISISBUNSHaW/ Aoy
a9y
4 ate/31uazdun 1381 (Activities and Media)
7 —
(No) (Topic/Details) (Time) | donly ARQEREY HUS38Y
No.
(Media) (Activities) | (Lecturer)
WUZUINSLSEUNTADY Keynote . dunae /
1 . v 5 IEYEAYY
yaan1ss3eulu Class 1 RUINT
NANIUNTAI19ETIA
Keynote ATUTIEY
2 37U Digital Video 75 e UINT
nIRANY
Content
Media
Transformation (310 Keynote ATUTIYY - .
3 , 75 e dunae
Story Telling g Digital AFEUANE
Content Telling)
Anlaly Ciffaht duna /
a 10 .
NILUIUNT RUINT
NARDINGS ..
o » GININCY
5 NARDIULUA 180 - FUNU
BUINT

n1sUsEliunanisiseus (Learning Evaluation)
M nnsiidsaniluduFe : 30%

M waaudivhiaue - 70%
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